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SICK-SICK-SICK AH...here’s 
the answer! 
Operating 


costs high... # ) KEVE 


Aes ~~ SIZE 








answers every need for more 
effective, more economical 


DRY CLEANING 


Proved best for 
ALL fabrics! 
Lowers Finishing Cost! 


Neutra-Lene, deodorant 
Rain-Dry, water repellent You'll give everything from laces and nets to 
Buckeye Size. water-soluble and safe silks, woolens, linens, synthetic fabrics, draperies, 


Klor-Lene, touch-up spotting solution slacks, and sport shirts a new look and life 


; : with Buckeye SIZE. It’s completely water 
Neutral Lubricant, soil and stain remover enn secs dar 


; soluble. It’s safe .. . will not spot or discolor 
Re-Vi, water repellent fabric re-texturer P 


av tes garments. Will not sour or become rancid. 
. Wet Spotter, all-purpose spotter ; : 

. It’s odorless, too... gives garments a freshness 

Paint, Oil and Grease Remover, the 

that customers appreciate. Thousands of 
original wet or dry spotter. ; 
j users have proved Buckeye best. So will you! 
Famous Buckeye Eight— 
Standard in the Industry ; 
For further information contact your local 

Buckeye Distributor—or write, wire the 


For complete information on Davies-Young Soap Co. 


these and other famous 
BUCKEYE PRODUCTS ; Saha 





contact your local distributor 


Oe ee 
or write THE DAVIES-YOUNG DAVIES:VOUNG 


SOAP COMPANY 
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You need never lose 
a single garment 
due 
to faulty 
tagging ! 


ACE CLIPPER STAPLING PLIERS HOLD TAGS TIGHTER 
WITH A UNIQUE STAPLE THAT IS EASILY REMOVED! 


The loss of just one garment would cost you much more than an ACE 
CLIPPER and a full year’s supply of staples! So be sure garments 
stay tagged—use an ACE CLIPPER Stapler and ACE CLIPPER 
Undulated Staples. ACE tags faster, more comfortably, and it is 
built to last for years. ACE Staples hold tighter than any others; 
they are specially undulated for better gripping! Remember, no other 
stapler gives you faster, easier action than the famous ACE 
CLIPPER. It’s a handsome husky that fits comfortably in your hand 
... works smoothly...has wider jaws to fasten the most awkward 
shapes. The cost? Just $6.50 —imagine! 


Ask your ACE dealer to demonstrate the chrome-plated ACE 
CLIPPER Stapler...and ACE CLIPPER Undulated rust-proof 


Staples...today! (Then see the whole ACE line.) You’ll see why more 
cleaners and laundries use ACE CLIPPER than any other fastener! 


3415 North Ashland Avenue, Chicago 13, Illinois 


CANADA: / Canadian Staples Ltd., 6705 Upper Lachine Rd. Montreal: 258 Wallace Avenue, Toronto 
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Here’s one boiler you know is a born penny-pincher. That it saves 
important money for you coming and going—when you make the 
purchase, when you make the installation ... and for years and 
years beyond ...is a foregone conclusion. Just take a look at the 
facts and see if you don’t agree... 


ONSERVATIVE RATINGS: Saves on initial purchase. Conserva- 
tive ratings plus large combustion volume permit overfiring. 

ONSERVATIVE FUEL CONSUMPTION: Saves on operating 
cost. The factory-installed specially designed combustion chamber with 
rapid heating refractory surfaces make possible peak combustion effi- 
ciency. Columbia's extra insulation keeps heat loss at a minimum. 

CONSERVATIVE MAINTENANCE ENGINEERING Saves on 

servicing expense, provides maximum convenience. Complete com- 
bustion not only increases efficiency, but makes for clean combustion. 
Soot accumulation on heating surfaces is minimized. Rugged construc- 
tion, simplicity of design, standardized parts and conventional acces- 
sories eliminate the need for service specialists. 


it all goes to show 
why more and more profit-conserving 
plant owners are saying: 


HRT* oil and gas fired boilers 
produce more steam per 
dollar invested, more steam 
per dollar spent for fuel. 


TANKLESS 
INDIRECT WATER 


HEATER 
Gas or Oil Fired 


Quiet, economical, dependable 


Instantaneous indirect heating method 
utilizes copper coils, does away with the 
destructive corrosive action of raw water. 
Insures a continuous clean, rust free hot 
water supply. 


HEATER GUARANTEED 10 YEARS 


* Horizontal Return Tubular Type, suitable for firing 
by gas, or light or heavy oil or interchangeably 
by gas or oil. Size 2 to 100 h.p. 


Write to: COLUMBIA BOILER CO. of POTTSTOWN, Pottstown, Pa. NC-56 
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Light, delicate colors go dingy . . . whites turn dull gray . . . when your bath has Solvent Stain 
(caused by the build-up of soil and color in your solvent.) And first thing you know, your old 


customers are somebody else’s new customers. 


The cure is simple and cheap. Use Premium Dakco activated carbon every day. And use 


enough to do the job. Use one-half bag of Premium Darco daily for 1000 gallons of filter 
capacity to give you ample insurance against Solvent Stain. Remember ... you can’t use too 


much .. . but you can use too little! Order from your distributor today. 


The DARCO Whiteness Test 

Shows when you’ve got Solvent Stain 
1. Tear a clean piece of white rayon or cotton in half 

2. Run one piece through your washer 

3. Dry it, press and compare with the other piece. 


If the cleaned” half looks gray, that's Solvent Stain. 
Cail on Premium DARCO! 


made by 


ATLAS POWDER COMPANY 


Wilmington 99, Delaware 
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Nearly every cleaner in America can 
claim at least 15 solvent changes per load 


through efficient filtration. But you are in 






the select group which offers the extra service 
of a separate purified rinse in addition “my drycleaner 
to the 15 solvent changes. 


filters the cleaning 





fluid at least 


15 times.” 





NEW roweR-Ramic LINE 


offers better styling, production, investment! 


BUILDS MORE CUSTOMERS 


(a) New styling appeals to feminine market and 
quality work builds more “‘regular’’ customers 


GUARANTEES STRONG INVESTMENT 


(a) Flexible machinery fits versatile units through 
all your growth stages without obsolescence of exist- 
ing components 





a | INSURES YEAR AFTER 
. YEAR DEPENDABILITY 


(a) Engineered and built into the 

machine and is further assured by 

nationwide factory branch offices. Teacher-demon- 

MODEL “PRD” strators, Parts and Service always available nearby 


oth wilf 


ORY CLEANERS 
PRESS 





TO INVEST IN A 
““FIRST’’ UNIT. 





TO UPGRADE YOUR 
PRESENT UNIT. 
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DIVISION OF WARD 





FACTORY AND GENERAL OFFICES, SYRACUSE NY 
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NE W LEASE PLAN 


makes new profit making machinery immediately available! 


ALL-EQUIPMENT PLAN 


(a) Available for one machine or a complete pack- 
age plant or plants. Includes freight, rigging and 
installation 


CONSERVES CASH 


(a) Use your cash for operation. Lease payments 
are deductible operating expenses payable from 
“before tax’’ earnings rather than “after tax” 
profits 


MAINTAIN STRONG CASH POSITION 


(a) Keep your lines of usual credit open. 


3-4 OR 5 YEAR LEASES 


(a) Low monthly rental payments . . . optional to 
renew at '42 of prior rental. 


ui (exibility 
exact needs. 


va TO EXPAND INTO A 
MULTI-PLANT 
OPERATION. 


a A A A a A Se a At 
THE PROSPERITY COMPANY 
701 Nichols Ave. 
Syracuse, N. Y. 


x Please send me additional information on 
(4 (Please Check Interests) 
MYOUNY New Power-Ramic Line [J] New Lease Plan oO 
Dry Cleaning Equipment [J Laundry Equipment 0 


INDUSTRIES CORPORATION 
Name 





SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
Company ial ne 





pyright Ive he Prosperity mpany Address 
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Imperial 

The finest concentrated dry 
cleaning detergent for syn 
thetic and petroleum sol 


- ven? systems 
Imperial Crown 


Imperial Crest 
The medium priced deter 


The ideal low priced deter 
gent with all of the high 
priced built in extras 


gent for all petroleum and 
synthetic systems 


= an Ansco 


Sudsy Dudsy 
that cleans Oi! Burner Tips 


s The ultimote i h 
and Tonks without muss introduces jai allen = 


or fuss antees clean cuffs and 


"The Royal family of Fine collars 
Sahara 
Me inst DRY CLEANING crows noyat = 


- . , neviral lubricant and 

nt Oo temperature a 

pelle Pp : detergent for wet spotting 
eating 

justment. No pre-heating and wet cleaning opera 

and no odor 


trons 


Sun-Da 

The son powder bleach Crown Royal *2 
for shirt washing opera The only all purpose paint 
inn Peppermint Stick oil, lipstick, grease etc 
A neutral detergent for wet remover that flushes com 
spotting and wet cleaning pletely on the wet side 
operations. With an addi no recleans 
tive designed to eliminate 

your odor problem 





Anscolt- ™, 


OFFERS YOU... rapt 
SERVICE — Your plant is serviced by 
qualified service engineers. Your quality 

is guaranteed. 


A Message From 
Anscoll The President E 
OFFERS YOU... 


LABORATORY CONSULTATION—The A NEW ERA! We at Anscott feel the Dry Cleaning Industry 
finest and most up-to-date laboratory has suffered through indifferent and non-existent service. 
for quality control in the dry cleaning So often cleaners have been led to believe exaggerated claims 
ndustry about the performance of various Dry Cleaning products. 

, We at Anscott have dedicated ourselves not only to your 


Anscolt— problems and your needs but more important to ETHICAL 


CHEMICALS, through the ethical practice of chemistry. 
OFFERS YOU... May our association grow and prosper in the coming years. 
INTEGRITY — A sincere approach to [ 
your technical problems : which 
then become ours. 


—— 
ee 


es iitiaunaaun lint soasaesa sete EERE EHEEHA 


cae F Se lige” * 
ANSCOTT cuemicat inousteies tne mew Tome 


NEW JERSEY 


“ PHILADELPHIA 
Industrial West, Clifton, New Jersev 
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So you think you don’t 
need a“Sniff-O-Miser’” 
in your plant? 


Mister, I have news for you! No matter how 

efficiently you’re running your cleaning opera- 

tion or how good your equipment may be, 
you're losing a lot of costly perc solvent (we'll guess at 
least 50% of the total solvent you use). Actually, many 
plants report savings in their solvent costs of up to 75% 
when “Sniff-O-Misers” are installed. Since these tremen- 
dous savings begin immediately, it doesn’t take long to 
pay for the “Sniff-O-Misers” . . . and thereafter every 
dollar they save adds a dollar to your profit . . . and 
remember, “Sniff-O-Misers” do away with the obnoxious 
fumes and odors which may distress your customers and 
employees. 

The attractive cabinet of the “Sniff-O-Miser” is an ex- 
clusive feature with Hoyt. It tells you at once that this is 
the machine whose advanced engineering and quality 
workmanship mean top performance and biggest savings. 
Three sizes . . . a “Sniff-O-Miser” for every plant... 
include the compact Model 1 (for floor, wall or ceiling 
installation) which is providing sensational results in small 
plants. 

When you buy solvent reclaimers and vapor adsorbers, 
be sure you're right—always look for the Hoyt features. 


Write for bulletins or 
see your distributor 


“SNIFF-O-MISER” 


HOYT 


14 Forge Road 
WESTPORT. MASS. 


Automatic Dryers, Reclaimers and Chillers 





HERE'S THE SOLVENT THAT'S 
3-WAYS BETTER! 


» — +6) 


eLOW ODOR +FAST EVAPORATION «HIGH FLASH 


ESPESOL DriRex’ * 


ALL STODDARD SPECIFICATIONS! 


® EVAPORATION Over twice as fast as regular Stoddard solvent 


®ODOR Extremely low ® FLASH POINT 100°F plus ®©COLOR Crystal Clear 
® APPROVED by National Institute of Drycleaning 


Cleaners everywhere are turning to new Espesol DriRex, the solvent that 
gives them “3-ways superior” performance—extremely low odor, super- 
fast evaporation, and high flash point! Yes, DriRex exceeds Stoddard 
specifications in all ways! Ask your solvent distributor today how DriRex 
can help increase your profits—give you better satisfied customers. 
OTHER ESPESOL SOLVENTS 

ESPESOL 300 © Regular Stoddard Solvent ESPESOL 350 © 140° F, flash point 
ESPESOL 320 ® Regular Stoddard Solvent where high flash point required 





If your distributor does not handle DriRex, write directly for complete information. 


Eastern States Petroleum and Chemical Company 


A Division of Signal Oil and Gas Company 


; Post Office Box 5008—Houston 12, Texas—Phone WAlnut 3-1651 
Eastern States Petroleum and Chemical Company Chicago Office: 1011 Lake St., Oak Park, Illinois, Phone Village 8-5410 
P. O. Box 5008 NCD-560 New York Office: 10 Rockefelier Plaza, New York, Phone Circle 7-2520 
Cleveland Office: 20800 Center Ridge Rd., Cleveland, Ohio, Phone EDison 3-018 
Louisville Office: 4th and Broadway St., Louisville, Ky., Phone JUniper 3-7634 
Please send additional information on Espesol’s Atlanta Office: 3121 Maple Drive, N.E., Phone CEdar 3-3227 
Amazing New DriRex Los Angeles Office: 110 S. Euclid, Pasadena, Phone MUrray 1-0278 


Houston 12, Texas 


Name 
U. S$. Terminals: 

Title Houston, Texas ¢ Chicago, Illinois ¢ East Liverpool, Ohio 
Madison, Indiana * Brownsville, Texas © Savannah, Georgia 


Company 
Carteret, New Jersey © Los Angeles, California 


Address European Terminals: 


City Zone Dordrecht (Rotterdam) Netherlands 
Livorno (Leghorn), Italy 
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Next month, 





ey lel from the editor 


Back to school 


YOUR FAITHFUL correspondent 
had the good fortune to attend a 
Management Development Semi- 
nar recently. It was held 50 miles 
north of New York City at the 
snow-capped mountaintop “class- 
room” known as Arden House, the 
Harriman campus of Columbia Uni- 
versity. The former home of Averill 
Harriman, ex-governor of New 
York, was deeded over to Columbia 
and is now used the year round as 
a graduate school on business and 
government affairs 

The former mansion was built 
by Mr. Harriman’s father. It was 
completed in 1909 at a cost of some 
$5.5 million, which will give you 
an idea of how lavish the place is. 
At today’s prices the chances are it 
couldn’t even be built. Maid serv- 
ice, meals and other services are 
under the professional care of 
Treadway Inns, Inc., a well-known 
New England organization. The 
educational program is conducted 
by Columbia University. So much 
for the background 


The reason I am telling you 
about the course is to relate what 
we were taught and how it applies 
to your own plant. It’s great to talk 
about what a wonderful seminar it 
was, but unless something came out 
of it that is helpful to you there's 
not much point in discussing it 

In a nutshell, we were reminded 
to delegate authority, as well as re- 
sponsibility. It’s easy enough to ap- 
point someone as plant or route 
superintendent, or foreman, 01 
group head. But too often we fail 
to give that person the free hand 
to do the job. Sometimes it’s “eas- 
ier” to bypass that person, but he 


will lose status 


Another point. Make sure each 
person in the organization under- 
stands what his or her job is. Ver- 
bal instructions aren’t enough. A 
written job description should also 
be used. Along these lines, every- 
one should be aware of the chain 
of command. An _ organizational 
chart sounds pretty stuffy, but you 
do have one whether you have eve 
spelled it out or not. As a plantown- 
er make sure you do not have 
everyone in the plant reporting di- 
rectly to you, unless you employ 
only one or two people 

Communications are another 
basic responsibility of the plant- 
owner. This involves the whole area 
of keeping in touch with your pro- 
duction employees and staff people 
It means making sure everyone un- 
derstands what your instructions 
are. Written instructions are better 
than verbal. 

I saw this dramatically illustrated 
at still another meeting. From a 
roomful of men, two were selected 
and sent out of the room. One was 
called in and a hypothetical change 
in company policy was explained to 
him verbally. Then the second man 
was called in and the first passed 
the order on to him. It was amazing 
how much of the original oral in- 
structions were omitted when it was 
repeated the third time to the 
audience. 

Still another point is to take time 
out once in a while to think about 
the business as a whole; to think 
objectively. In other words, get the 
head out of the hamper. None of 
this is easy. What we believe in and 
what we actually do are two differ- 
ent things. But if we practice these 
things, we'll be better managers 

* x * 
Customer advice: Men nevei 


make eyes at girls in drip-dry’s. 


REPRINT SERVICE FOR OUR READERS—Piease write promptly if you want reprints of any article 
appearing in this issue. Cost is $13 per 100, one side of a single sheet; $21 per 100, two 
sides of a single sheet (8'/x11). Additional 100's at $1.70, one side; $1.90, two sides. 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B. Lancaster, Pa. 


Address the Editor: THE NATIONAL CLEANER, 466 Lexington Ave., New York 17, N. Y. 
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you'll find 


MORE 
POWER 


in the editorial pages of 


THE NATIONAL CLEANER. 


Yes, in the June issue, Engi- 
neering Editor Joe McCabe 
continues his outstanding 
“Power series—this time, on 


boiler maintenance. 


McCabe covers the literally ex- 
plosive consequences of flame 
failure—analyzes its prevention 
through automatic safety de- 
vices (some good, some ques- 
tionable )—provides key solu- 
tions to some of your toughest 


problems in plant protection. 


There'll be other top features, 
too—each ready to work hard 
for you—helping you increase 
efficiency, cut costs, and gain a 
greater return on every dollar 
you invest in your drycleaning 


operation. 


Watch for the June issue of 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











INTRODUCING Colmac’s 
DUAL-PROFIT UNIT: 





combination waterproofing and sizing machine 


the equipment you’ve been waiting for 
to really make money from QUALITY 
WATERPROOFING & SIZING! 


Now, in one, easy to operate, simple to under- 
stand machine, your newest employee can oper- 
ate a complete sideline production department. 
Selector buttons choose either waterproof or 
sizing solution in which garments are saturated 
for one minute. A flick of the lever for fast drain, 
a touch of a switch for a minute or so on extrac- 
tion, and then on to the finishing department. 
Extractor speed of 650 RPM is perfect for maxi- 
mum efficiency and quality. 


It’s foolproof! 





Read this list of features: 


. Waterproof or size with same unit. 

. Two individual 18 gallon tanks. 

. No mixing of solutions. 

. Self balancing extractor basket 17”x11” deep, 


correct speed, no changing garments from one unit 
to the other. 


. No bolting to floor, self balancing. 

. No pumps. 

. Just seconds to fill or drain. 

. Sight glasses for each tank. 

. Explosion proof motor with clutch protection. 


. Automatic brake stops basket when lid is raised and 
turns motor off, absolutely safe. 


. Built To Last a Lifetime. 
. Uses only 30” diameter floor space. 


. Has heater coil for operation in cold cleaning rooms 
in winter time. 


14. 
15. 


16. 


17. 


18. 


19. 
20. 


Unconditionally guaranteed for one year. 


No waste of solvent or solution, practically all 
profit. 


Can be used with either petroleum or synthetic 
solvent. Safe to operate anywhere. 


No complicated valves to remember, anyone can 
learn how to operate in one minute. 


Specializes a dry cleaner and qualifies him as an 
expert when sizing ladies’ cotton dresses. 


White baked glass finish inside and out. 
Hook up to a 10 Ib. air pressure. 


Also manufacturers of the Coverall-Matics (Jobber Inquiries Invited) 





Write, wire or phone today—MUtual 4-2460 


COLMAC INDUSTRIES, INC. 


119 South Oak Street, Colville, Washington 
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the concentrated soapless pre-spotter and leveler... 
effective on the wet or dry side, and in conjunction with RSR 
for the pre-spot rerun method* of albuminous stain removal 


gets to the heart of tough hard stains caused by 
perspiration, blood, milk, food or beverage proteins, 
ball-point-pen ink, paint, oil or grease 


also effectively removes ground-in soil and perspiration 
on necklines, pocket edges, and seat or knees of pants 


Write us for helpful instructions on best use of PREGEST in your cleaning plant. 


@eeeeeoeeeeeeeeeeeeee02802808608 6 
WALLERSTEIN COMPANY, Division of Baxter Laboratories, inc. 
Staten tsiand 3, New York 
Please send us FREE Test Sample 
of PREGEST Pre-Spotter. 


a product of 
fF WALLERSTEIN COMPANY 


Division of Baxter Laboratories, inc. 


Staten Island 3, N. Y. 








city 








< 
i 
@eeeeeeeveeee eee eee ee ee ee et 
, Bo 


oS 








morn NEW PRODUCTS 





One-Man Cleaning System 


American Permac has an- 


nounced the Permette dry lean- 
basis 


it, designed as the 


Kleanerette 


Ing uh 
of the 

low-priced 
The Pe 


' 


iutomati 
cleans 


minutes 


system of 
drycleaning service 
a complete ly 
unit that 
extracts and dries in 20 


rmette iS 


synthetic 


ind 1S available 
The 
console occupies 2 feet 


6 teet 10 inches of 


or less 


] 


in steam or electric models 


| 
single 
) 


im he Ss by 


Hoor space 


The 
] 


let ome 


Permette is designed to 
operator provide profes- 
with 
optional. The 
system is offered to 


sional dry« le ining service 
emi- finishing 
Kleane rette 
professional drycleaners only on 
1 franchise basis, supported by a 
national consumer advertising 
und mere h indising progr ium 
For full information write 

American Permac Inc., 48 Mer- 
rick Rd., Rockville Centre, N. Y. 


Conveyor Redesigned 


redesign has 
National Bixler 
h ingere d 


\ complete 
ds the 
Conveyor for 


implific 


nents by 
hooks The hangers are hung ¢ 
re tly ona Dax be It An 


elevating incline is an integral 


eliminating carrying 


] 
i 


ron rope 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your let- 
terhead. Be sure to 
mention THE NATIONAL 
CLEANER 











part of the conveyor, where re- 
quired, and needs no separate 
drive unit. Garments can be 
automatically diverted off the 
conveyor onto a storage bar for 
processing, and they can be 
brought to rest at any selected 
point for inspection 

For further information write 
The National Marking Machine 
Company, 4026-30 Cherry St., 
Cincinnati 23, Ohio. 


New Thermometer 





A new line of precision ther- 
mometers for accurately meas- 
uring temperatures of hot and 
cold water heater 
and similar processing equip- 
ment introduced 
Thermometer avail- 
able in straight, regular angle 
or oblique form 

For more information: H. O. 
Trerice Company, 1420 W. 
Lafayette, Detroit 16, Mich 
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has been 


cases are 


New Spotting Aids 
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Newhouse Specialty Com- 
Inc., has introduced two 
new spotting aids to the indus- 
try. First is an electrical spot 
tamper (illustrated). Operating 
at 120 strokes per second, the 


pany, 


AND LITERATURE 


Spot-Tamper Vibrator is said to 
create a tamping and dispelling 
action even on such difficult 
stains as paint and lipstick. The 
manufacturer says that it will 
not injure fabric. 

Newhouse’s second offering is 
a spotting nose made of perfor- 
ated Teflon with stainless-steel 
frame. The nose is said to be un- 
affected by acids or alkalis and 
able to withstand temperatures 
up to 600°F. 

For additional information: 
Newhouse Specialty Co., 3827 
San Fernando Rd., Glendale 4, 
Calif. 


New Lot-Control Tags 


Recently announced by Pitts- 


burgh Tag Co., Arma Lot-Con- 
trol Tags work in color sequence 
with small lots of 
Tags change color automatically 
and show the lot color change 
numerically. 

Each roll of Arma tags con- 
tains tags with 10 different 
colors and 10 successive lot 
numbers. Colors follow the 
same sequence in each roll. 

For additional information: 
Pittsburgh Tag Co., 1112 Gal- 
Ave., Pittsburgh 33, Pa. 


garments. 


veston 


New Truck Chassis; Body 


Chrysler Corporation’s Dodge 
Truck Division recently pro- 
duced the Model P-100, 4%-ton 
stripped, forward control chassis 
with a 104-inch wheelbase and 
6-cylinder engine, suitable for 
drycleaning and laundry deliv- 
ery. 

Available for installation on 
this chassis is Boyertown’s Mod- 


el M-7 Minivan delivery body. 
It has a payload of 213 cubic 
feet and features lightweight 
construction of alloy steel. All 
body parts are primed with zinc 
chromate. 

For further information on 
the M-7 body: Boyertown Auto 
Body Works, Inc., Boyertown, 
Pa. 


Spot-r-Lite Combination 














Combining a 60-watt incan- 
descent bulb and a 22-watt cir- 
cline fluorescent tube, the 
Spot-r-Lite is said to produce 
light of unusual brilliancy. A 
single switch turns on either the 
incandescent or the fluorescent 
tube or both. The head may be 
rotated 360 degrees and the arm 
raised from the horizontal to the 
vertical. 

For additional information: 
Bishop Freeman Co., Evanston, 


Ill. 


Conveyor Control 


Minneapolis-Honeywell Reg- 
ulator Co. has developed a new 
electronic control system for 
drycleaning call-office convey- 
ors. 

The MagiCare conveyor con- 
trol includes a counter panel 
with dials and pushbuttons and 
a remote amplifier that acts as 
the “brain” of the system. When 
the conveyor is turned on, it 
operates until the garment ar- 
rives at the desired location. 

Continued on page 80 


NATIONAL CLEANER 





VIC NEVER OVER RATES! 


CUSTOMERS 
REPORT... 
‘SOLVENT 


COSTS of 6 


or less per Ib. 
when combined 
with ? 


Miteces Booster | 





Make us prove 
this statement! 


Write 
Dept. NM-171 


*Patented 














¥ 


ibe PE, a —— 


Your key to better cleaning—Is DEPENDABLE RatTinc! 

Before you buy equipment you are entitled to an Honest RatTInc! .. . 
After you own the equipment you are entitled to Honest PERFORMANCE! 
ON BOTH COUNTS VIC NEVER LETS YOU DOWN... SO COMPARE BEFORE 
YOU BUY... BE SATISFIED, NOT SORRY! 


WHAT DO YOU GET WITH A VIC ECONO? 

eA LIBERAL SizE CYLINDER engineered for Quality Cleaning 

e A Proper Size FILTER for maximum filtration 

e LARGE SOLVENT FLo LINEs for maximum soil removal 

e A LIBERAL S1zED SOLVENT SAVER for solvent recovery and faster drying 

e New “THREE-Way ViBRO-PROOF’’ MounrtTinGcs (Pat. Pend.) provide 
smoother, vibration-free operation 

e FuLty Automatic or Semi-Automatic in choice 
Bath Operation 

AN HONEST 40-POUND DRY CLEANING MACHINE THAT WILL MAKE MONEY 

FOR YOU IN YEARS TO COME! 


of Single or Two 


Y you cane — you (0 compane and buy 
MANUFACTURING COMPANY 


1313 HAWTHORNE AVE. ° MINNEAPOLIS 53, MINN. 
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keep 
solvent 
sparkling 
clean... 


get fresh 


odor- free 


garments 


with EAGLE 


») EAGLE-PICHER 
preven LUIGI POWDER 


Whether you use petroleum or synthetic dry cleaning solvent, you'll 

find that Eagle-Picher Filter Powder helps you do the best job. It will 
PICHER remove all insoluble soil and give you greater flow rates at lower 
CELATOM operating pressures. 


Eagle-Picher Filter Powder works well with activated carbon and 
is compatible with all standard type “‘sweeteners.”’ It is supplied to you 
at maximum diatomite purity and efficiency. More and more operators 
find that its high clarity enables them to lower solvent inventory. Call 
eet wenn 99 wnt 87S your Eagle-Picher Filter Powder distributor today. 


EAGLE 


od EAGLE-PICHER 
omnes 1540 , Celatom Products Dept. NCD-560 


Seen The Eagle-Picher Company, Cincinnati 1, Ohio 
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...On the improved 


Cissell Form Finisher 


Yes, the famous Cissell Form Finisher now gives you an even wider range of bag 
adjustments. Now your operator can handle any garment . . . from the smallest 
child’s to the largest adult's. 

Newly designed, “ventilated” shoulder provides even greater dispersment 
of steam and air. New, longer, synthetic sponge-lined clamps help speed finishing. 
You zoom through a day’s heavy work load in even shorter time . . . boosting 
quality and profits, too! 

Cissell’s improved inner-construction provides more positive bag adjustment, 
permits your operator to finish a wider range of garment sizes. And remember, the 
Cissell Form Finisher frees the operator from foot pedals, complicated controls 
and guesswork. Operator simply mounts the garment, adjusts the controls and 
sets the Cissell-built time switch. The Cissell Form Finisher does the rest—steams, 
dries, cuts off automatically. The result: a uniformly soft, deluxe finish. ..a 
garment with its beauty and natural shape restored. 


You benefit when you use Cissell equipment . . . your customers do too! 


W. M. CISSELL MFG. CO., INC—LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 


Cousult Your Jobber 











SIGNS of the TIMES 





Morris Markowitz, ex- 
Belmont 


Public Service: 


ecutive of Cleaners, Inc., 


N. } 


ind Dyers 


and treasurer of the Cleaners 
Board of 
cently honored by the industry for his 
work for United Jewish Appeal at a 
— for UJA at New York’s Plaza 

tel 

.- alter R 
Bornot, Inc 


was one ot 4Y 


Trade, was re- 


Duncan, president of 


cleans rs and launderers 
chairmen recently 
named to head subcommittees of the 
I committee for 
Drive of the 


southeastern 


industry 
Heart Fund 


Association ot 


1USINESS and 
the 1960 
Heart 


Pennsylvania 


Samuel Sil 
United Cleaners 


Educating the Consumer: 
verman of 


poke at 


recently 
a meeting of the Highbridg« 
Home Demonstration Unit in Schen- 
ectady, N. Y. His topic was “Care and 
Cleaning of Clothes.” 


Spotless Signs Radio Contract: 
less Stores 


Spot 


Ne W 


signed a 


about 


large metropolitan 
York chain operation has 
contract calling for 
$100,000-per-year with radio station 
WADO in New York City. WADO 
kicked off the Spotless campaign with 
i $30,000 treasure hunt, offering a for 
and $25,000 in cash in addi- 


tion to lesser prizes 


three-year 


elgn Cal 


European Cleaners Tour Swan: Thi 
teen Eur 


countries 


pean drycleaners from five 
Denmark 
Netherlands—re 


Austria, France 
Germany and The 
cently toured Swan Cleaners in Co 
Ohio 
Gelpi held group question-and-answer 


taking the 
tour of the Swan cleaning plants 


lumbus Swan president Andr 


periods before visitors on a 


More Clothing than 
This was the point 


People Damage 


drv« le aning da es 


Albert H 


motion manager of the 


made by Jordan sales pr 
Sanitone Di 
Industries 


vision of Emery when the 


owner of a formal dress rental service 
said that drycleaning was his biggest 
problem 

annual conven- 


Association of Retail 


Che scene Was the 


tion of National 


20 


recently 
owner of 
asserted that cus- 
tomers didn’t wear out garments but 
that drycleaning does. He claimed the 
life expectancy of a 


Furnishers, 
Angeles. The 
the rental service 


Clothiers and 
held in Los 


garment is 12 
cleanings. 
Rising to the Jordan 
pointed out that quality drycleaning 
not only doesn’t harm garments, it 
lengthens their life by removing soil 
and abrasive particles which damage 
fabrics and by renewing the original 
color and shape of the garments. Ex- 
amples cited included which 
Sanitone had tested by cleaning over 
20 times without noticeable difference 
between them and new, 


occasion, M r. 


suits 


identical suits 


Cost Control Booklet: 
Profits by Controlling Costs” is the 
title of a new 48-page book pub- 
lished by Dun & Bradstreet. The new 


WANTED FOR 
$3,000.00 Reward 


COMMISSION OF CRIME Jan. 26, 1960 


“How to Build 


11:30 a.m. 


book contains many suggestions for 
controlling costs. It also examines rec- 
ord keeping, figure analysis, and the 
use of ratios as a means of comparing 
performance. 

Copies cost $1 and are available 
from Dun & Bradstreet’s Publication 
Division, P. O. Box 803, Church Street 
Station, New York 8, N. Y. 
Drycleaning Week was recently cele- 
brated in the province of Ontario, 
Canada. Purpose of the week was to 
educate the populace about the ad- 
vantages of drycleaning and to elimi- 
nate the popular fear that drycleaning 
is harmful to clothes. The drycleaner 
was pointed out as being an expert 
in the care of garments. 

Talks were given by officers of the 
Dry Cleaners and Launderers Insti- 
tute (Ontario) in various towns of the 
province. 


MASS MURDER 
Middlesex County, NJ. 


- 1:15 p.m. North Brenswick Township 





GUN USED WAS A .32 AUTOMATIC. AMMUNITION IS WESTERN. BULLETS INDICATE 6 LANDS AND 


6 GROOVES WITH A RIGHT HAND TWIST. GROOVE WIDTH ON BULLET IS APPROX. .050. 





DESCRIPTION 
ABOUT 5’ 6” 


GLASSES 


The subject |s neot in eppearance weering o ten or beige colored tepceet 


below top of pocket 


Black leather gloves 


Have You Seen This Man? If so, you 
may be eligible for the $3,000 reward 
being offered for his capture. If you 
have any information concerning this 
person, notify either Middlesex County 
Prosecutor, W. W. Wilentz, New 
Brunswick, N. J., CHarter 9-5800, or 
Col. Joseph D. Rutter, Superintendent, 


TO 5’ 8” TALL esses BETWEEN 35 AND 45 YEARS OLDe 
eee 170 POUNODSeeee THIN FACE sees SUNKEN CHEEKSese PROM! - 
NENT CHEEK BONESesess WORE LIGHT COLORED METAL RIMMED 


Topcoet heving fitted bock with belt running eeross beck, oe above 
Topcoct hes strap ot cuff, ome quorter inch with white metal buckle 
Black shoes 


Topcoar heving scalloped 


scalloped design stitching 
ond below belt 


Brown fedora het with turned—up brim 
Novy blue pants 


New Jersey State Police, Trenton 25, 
N. J., TU 2-2000. 

The State Bureau of Identification 
is distributing copies of this flyer to 
drycleaners throughout New Jersey. 
We are printing this at the request of 
the New Jersey State Police so that 
it reaches drycleaners in other areas. 

THE 
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SUMMER SALES GO SKY-HIGH... 
with this free PERCHLOR display from Columbia-Southern 


BONUS: This attention-getting Wash ’n Wear window 


The summer vacation surge is just around the 
corner—and this bright Columbia-Southern dis- 
play is ready to remind your customers to start 
their summer outing with freshly-cleaned clothes. 

It’s a sure sales-stimulator that’s free to users of 
Columbia-Southern Perchlor. Designed to hang 
from any convenient spot in your shop, the mobile 
rotates slowly, drawing attention to the built-in 
sales messages. See your Perchlor dealer today— 
and while you’re at it, why not order another 
drum of top-quality Perchlor. 


Yow ll like doing business with Columbia-Southern 


banner is an extra with your 
summer display. It tells passers-by 
that it’s best to let you clean their 
wash ’n wear fabrics, too—with 


Columbia-Southern Perchlor. 


columbia] southern 
chemicals 


COLUMBIA-SOUTHERN CHEMICAL CORPORATION e Subsidiary of 
Pittsburgh Plate Glass Co. « One Gateway Center, Pittsburgh 22, Pa. 
DISTRICT OFFICES: Cincinnati « Charlotte « Chicago « Cleveland 
Boston « New York « St. Louis « Minneapolis « New Orleans « Dallas 
Houston « Pittsburgh « Philadelphia « San Francisco 

IN CANADA: Standard Chemical Limited 





Merchandiser 
Delivery Body 


in Boyertown “Better Built’? Truck Bodies 


Efficient delivery service for 
Laundries and Drycleaners is as- 
sured in Boyertown “better built” 
delivery bodies. 


They are functionally designed 
for the most efficient handling of 
the payload with safety, comfort 
and convenience by the energetic 
Driver-salesman. 

Boyertown truck bodies are 
“better built” of all high strength 
steel providing more strength, 
having less weight and greater re- 
sistance to corrosion. This means 
top value delivery equipment for 
value conscious buyers. 

Engineered body sectionalized 
construction makes possible 
money saving service and repairs 
that can be done by the cost con- 
scious maintenance man. 








Whether you buy or lease your 
trucks, contact your Boyertown 
sales engineer or your truck dealer 
for the Laundry-Drycleaning de- 
livery truck body that will serve 
your needs best! 





“Better Built”’ Truck Body 


AUTO BODY WORKS 
information today. 


BOYERTOWN, PENNA 


Write for full descriptive oh 43 Ww T ©] WN 





Phone Boyertown FOrest 77-2146 
TWX Boyertown, Pa. 59 
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AJAX Topper-Matic 


Finishes trouser tops automat- 
ically in one lay — neatly with 
a minimum of handling. New 
design gives you ease of hand- 
ling and a consistently uniform 
top every time, plus finest 
quality finishing at the utmost 
economy. 


AJAX Logger 


with safety controls... . reduces 
quality of pressing. Equipped 


and operator turnover. 


WITH AJAX YOU 
CAN SLASH 
DRY CLEANING 

PANTS 
FINISHING 
COSTS 


A new modern concept in topping and legging 
is changing the pace of the industry — FASTER 
THAN EVER. 


AJAX Automatic 
Pants Finishing Unit 
now cuts ouf seven 
steps in pressing 
trousers . . giving you 
better quality in 
one-half the time — 
with 3 Simple Lays 


Overcome the problem of costly production time. 
Contact your nearest AJAX representative. He 
will be glad to furnish you with the complete 
details immediately 


Cine 1929 the Leadon iw design 


AJAX PRESSES 


619 So. 5th WEST 
Salt Lake City, Utah 








GADGETS and GIMMICKS 








An automatic timing device 
equipped with a whistle enables man- 
igement to maintain closer production 
control on the drycleaning machines 
it Pekin Cleaners, Chicago 
The whistle sounds off at the com- 
pletion of the cleaning cycle. The 
piercing sound continues until a valve 
is closed on the timer. The unit was 
connected to an airline on the ma- 
chine 
Plant superintendent Nicholas Zag- 
lifa maintains that the whistle on the 
timer keeps the cleaner alert to the 
orrect running time for each type of 
load. If the operator is sorting gar 
ments or loading tumblers in a room 
ext to the cleaning mac hines, the loud 
vhistle attracts his attention immedi- 
tely 
Solvent costs have been reduced 
ith closer supervision in the cleaning 
room. A whistle device installed on the 
extractor also saves excessive running 


tine 


Neat File Cabinet 





Cardboard boxes serve as a handy 
storage file for day-tags at Riverview 
Cleaners, St. Paul, Minnesota 


Date tickets are left in the original 
shipping carton received from the 
manufacturer. One end of the box was 
In the past, tic kets 


were removed from the carton and 


cut into sections 


placed in shoe boxes on the marking 
table. This not only took up a lot of 
space but resulted in excessive waste 
when supplies spilled on the floor 

The filing carton holds tags for 
each day of the week and can be eas- 
ily carried from one location to an- 
other in the pl int 


Eliminates Lost Motion 


Puff irons set at an angle on a tri- 
ingular metal wedge save effort for 
the finishing operator at Riverview 
Cleaners, St. Paul, Minnesota 

The metal wedge, constructed out 
of scrap metal, was soldered to the 
finishing table. The puff irons, former- 
ly in a vertical position, can now be 
placed 8 to 10 inches closer to the 
ironing board. The operator no longer 
has to reach up and over the board to 
use the puff irons 

When plant manager James Flem- 
ing constructed the device, he com- 
bined three puff irons on one metal 
wedge. The top of the unit was cov- 
ered with Formica and measures about 
13 by 40 inches 


Eliminate Sticky Poly 


Rolls of polyethylene on the bag- 
ging machine often have a tendency 
to stick together causing difficulty for 
the operator and a considerable waste 
of material 

To eliminate this problem a hole is 
burned in the poly roll with a lighted 
cigarette by superintendent Howard 
Millican at Excelsior Laundry and 
Cleaners, Albuquerque, New Mexico. 


An air hose is used to inflate the tube 
portion between the roll and the 
— 


guide-roller at the top of the bagging 
machine 

The hole is held shut and the tube 
pulled up until the portion with the 
hole is past the roller. The roller seals 
the air inside the tube until the roll 
of polyethylene is consumed. 


Dual-Purpose Rack 
a 


A display rack ordinarily used for 
storing bags of peanuts and candy in 
a grocery store serves as a handy re- 
pair station at Boulevard Cleaners, 
Albuquerque, New Mexico. 

Sewing supplies are stored on the 
shelves. Hooks at the top of the unit 
serve as a convenient storage space 
for spools of thread. 

The display rack, painted light 
blue, matches the color of the finish- 
ing equipment and walls throughout 
the plant. 
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MRS. CARE WILL SELL YOUR 
DRY CLEANING SERVICES THE YEAR AROUND! 


Your Dow distributor will have timely, free 
promotion material for you— every month! 


Meet Mrs. Care! She’s going to sell expert dry cleaning care 
from coast to coast the year around. She'll sell for you, too. 


Mrs. Care will appear on wall banners . . . hanger tags for 
dry cleaned garments . . . newspaper ad mats .. . clothing 
care booklets ... and on the lighted floor display called the 
Dow CARE-ousel. Each month, she'll carry a timely 
message ... help you get across to your customers the im- 


Order your free materials now .. . 


portance of quality dry cleaning and the variety of your 
professional services. 


All of this material is yours for the asking. It sells quality 
dry cleaning that always goes with DOW-PER". See your 
distributor of DOW-PER and order the promotion material 
from him now! THE DOW CHEMICAL COMPANY, Midland, 
Michigan, Merchandising Dept. 560GT5. 


They'll sell for you every month! 


See ‘The Dow Hour of Great Mysteries’’ on NBC-TV 


THE DOW CHEMICAL COMPANY - MIDLAND, MICHIGAN <> 
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PROFITS SOAR 


on ALTERATIONS 


When You Use these 2 great 
U. S. Blind Stitch Machines 


Basting made EASY... 
The NEW 


U.S. Model E-B-A 


does every basting operation 
fast, efficiently economically. 


It goes around cuffs on sleeves 
and trousers—FAST! 


IT SAVES MANY MAN-HOURS and 
ELIMINATES BACK-LOG DURING BUSY SEASONS 


NEW FEATURES 


on the FAMOUS 
U. S. MODEL 


518-2 


for all alterations — makes this 
machine a positive must for Dry 


Cleaners. 


HEMS 


% Dresses % Skirt Bottoms 

* Sleeves * Cuffs 

% Coat Bottoms ¥& Linings 

% Trouser Cuffs ye Curtains 

% Draperies % Bedspreads 
% Reinforces 


| U. S. BLIND STITCH MACHINE CORPORATION 
231 West 29th Street New York 1, N.Y. LAckawanna 4-9144 
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Size-Rite is a non-yellowing thermoplastic 
type resin. Adds just the right texture and 
finish and over-all stiffness and body to 
fabrics. Size-Rite may be used with regu- 
lar or synthetic solvents. A superior sizing 
agent, it is easy to apply and reasonable 
in price. By the gallon, case of 6 gallons 
or 55 gallon drum. Order by the case. 
Save money and time. 


SEND FOR OUR “© 
FULL LINE BROCHURE 








LABORATORIES 





rr wr rrr" 





Vinyl Size is water soluble. It is specifically 
compounded for use in spraying as well 
as in immersion bath sizing applications. 
Water safe to all colors and fabrics, Vinyl 
Size imparts a luster and beauty to the 
garment, sharpening the colors and bright- 
ening the over-all appearance. By the 
gallon or half-gallon. Order by the case. 
Save money and time. 

















Tee ORDER FROM 
YOUR JOBBER TODAY 


13609 S. Normandie Avenue, 
Gardena, California 








EDITORIAL 





Major Breakthrough ? 


Latest business census figures reported by the Government 
show the vitality of our industry. Preliminary data just released 
show that in 1958 drycleaners did a whopping $1.6 billion. 
Compared to 1954 when the last census took place, this is a gain 
of 19 percent. It averages a bit better than 4 percent a year 
and just about matches the population growth over the same 
four-year period. 

In other words, we have kept pace with the growth of the 
country, but that’s it. We haven't gained acceptance for more 
business in the consumers’ eyes. Per capita sales have remained 
constant. Frederick E. Bowers, past president of the National 
Institute of Drycleaning, reported at the national convention 
that our cut of the consumer dollar has decreased 15 percent. 

Fortunately, our customers have more dollars to spend, and 
there are more customers. It is good to report that industry 
leaders all over the country are becoming more and more aware 
of the importance of merchandising. 

Sound selling methods keynoted the national show and the 
same thing is becoming more evident at state conventions, too. 
\ recent clinic in Chicago attracted nearly 600 plantowners. 
Not once did the four principal speakers mention process. 
Rather they talked about selling and marketing. Advance pub- 
licity pointed out that the theme would be merchandising and 
it drew record crowds. 

Increasing numbers of cleaners are getting involved in col- 
lective consumer education programs. From all over the country 
come reports of cooperation with home economics classes by 
cleaners. It looks like a major revolution in the industry's think- 
ing is finally taking place. And that’s a healthy sign. 


Happy Birthday to Us! 


This symbol commemorates 75 years 
of service to business and _ professional 
communication by The Reuben H. Don- 
nelley Corporation, publisher of Tue 


\ iy 
M1 NATIONAL CLEANER through its Maga- 


ove 75 Yeas 


zine Publishing Division. 

Active in telephone directory sales and publishing, in direct 
mail, merchandising and other functions as well as magazine 
and professional journal publishing, the Donnelley name has 
come to be accepted as representing the very highest stand- 
ards of service and integrity in these varied fields of endeavor. 

Together with our devotion to the highest standards of 
publishing ethics and reader service, this anniversary emblem 
is our continuing guarantee of dedicated service to you, based 
on a 75-year-long company tradition of worth-while values, ob- 


jectives and achievements. 
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THE 


AlrierGobe) ”24: 
TOWN > 
METHOD 


... because garments pressed by the 
Fabric-Safe method are pressed right 
the FIRST time .. . because no do-overs 
are required to remove shine or moire- 
streaking or harsh seam impressions... 
because there are never any “nickel 


spots” to steam out . . . because heat- 
sensitive synthetics can be handled as 
fast and as safely as wools or cotton. 


SAFE FINISHING OF ALL FABRICS 


“ FAlbuc Sage soumurriart® 
with CAT-TONGUE 


—the textured pressing surface 


Only $ y 9 8 5 for : ...Fabric-Safe Doublepiate positively 


prevents steam marks (nickle spots) 


” ts F< ... the textured surface reduces shine... 
38 to 45 AY 4-4) ‘1 \ Mond nap .. “ieee aa 7 


CUSHNrer 
Buk-Cover’ & Pad 


PERMANENTLY-RESILIENT pressing surface 
Ends all your BUCK pressing problems: 


- ++ Lastingly soft where the softness 
Only $ 18. 95 for ees aicauien pw ape 
38” to 45” sizes Screens eta 80 ghee of arene 
equal pressure . . . equal finishing 





ORDER FROM 


YOUR JOBBER BISHOP FREEMAN C . ae lg ILLINOIS, U.S.A. 





| THE 
je) OTTAWA 
"™ STORY 


How 


~ 
Pa 


wertns 


caeneeeeeennee® 


a consultant service 


speeded service, upped 


profits for six Canadians 


PLANTOWNERS in. this 
might well look to their Canadian 
neighbors in the city of Ottawa, Que 
| 1 good example of a work 
There theyll 
that spells more efficient plant pro- 
luction, lowe 


country 


; 
re" 


flow system find one 


rs costs and brings about 
i substantial increase in over-all profits 

Several years ago George Miller of 
Miller Woodstock. Ontario 
started rimenting with a system 
f uninterrupted workflow throughout 
every operation In his pl int 
ment was 


system was 


( le mers 


p 
expe 


Equip 
revamped and 
installed 

With more efficient layout, the 


pl intowner notice d a gradual increase 


i spe edt iil 


ill volume. It soon became evi 


n ove! 
dent that the same efficiency could be 
put to w rk for other plantowners m 
the area. This system has now been 
id ypted by six plants in the capital 
it if Canada 

We recently visited Ottawa for a 
firsthand report on this system in ac- 
tion. When asked to define the devel 
yment of the system, Mr: Miller 
started with a few comments about 
the condition of his own plant when 
he first entered the drycleaning busi 
; 10 vears ago 
At that time the plant \“ 


with many 


is plagued 
inefficiencies due to the 
ise yf hap! izard lot svstems— all re 


sulting in poor service to the customer 
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By HARRY YEATES 


The biggest problem faced by the 
plantowner was the lack of an inte 
grated workflow through the opera 
tion. Innovations were undertaken step 
by step—tried, and in some instances 
discarded or changed—until over a 
period of some three years a new 
workflow and pre-assembly system 
were de veloped 
“We were finally 
customers better service and maintain 
top-quality work. This acted like po 
tent magic in bringing in new 
ness,’ commented Mr. Miller 
In each Ottawa plant we 


able to give our 


busi- 


visite d 


Plantowner John Schaw, Patton's Cleaners, 
Ltd., at left, checks production records with 
consultant George Miller 


a 


Pre-assembly of cleaned garments is important to system 


Mr. Miller had surveyed the plant op- 
eration and prepared a scale drawing 
of the proposed changes in workflow 
These he discussed in detail with the 
plantowner. By showing the proposed 
layout to the plantowner, Mr. Miller 
was able to point out graphically how 
the plant could increase workflow— 
and reduce labor costs drasticaliy. 

The system combines certain phases 
of plant operation. For example, coun- 
ter girls mark in garments at a work 
center set up close to the counter area 
By using mark-in operators as counter 
girls, management has been able to 
eliminate at least two or three employ- 
ess in each plant surveyed. 

Another feature of the system is th 





George Miller has two valuable 
assets . an understanding wif 


who doesn’t object 


to his being 
and a well- 
trained staff of employees at his 
plant! Both permit him to travel al- 
most 4,000 miles a month serving 
as consultant to drycleaners in On 
tario and Quebec. Mr. Miller lives 
in Woodstock, Ontario (population 
19,000), and operates a plant with 
14 employees, two routes and on 


away from home, 
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Slickrail system speeds work through plant 


Utilization of counter girls as markers reduced payroll 


Every squore inch of floor space in 11-by-84-foot plant is used for 


maximum efficiency 


use of a garment and invoice carrying 
hook which retains the order as a pre 
assembled unit throughout the entir 
plant operation. The carrying hook 
follows an endless slickrail from the 
mark-in area, to the spotting depart 
ment, and into the cleaning room 


After cleaning, the garments are reas 


metal hooks and 
moved to the silk and wool finishing 


sembled on the 


departments. The completed order is 
then moved forward into an inspection 
area 

When a route customer calls the 
plant or a customer comes into the call 
office with a garment, the counter girl 


is trained to ask, “When would you 
like this garment ready?” This, we 
noted, became the key to the smooth- 
ly integrated workflow throughout the 
plant. The date requested by the cus- 
tomer is written on the invoice. If, for 
example, the customer asks for a gar- 
ment on Tuesday morning, that is not- 
ed on the invoice. From this point on 
the garment is processed through the 
plant on the basis of the customer's re- 
quest rather than—as is normally the 
case—on a routine schedule such as 
Monday-Wednesday, Tuesday-Thurs- 
day, ete. 


System levels workload 


This simple formula levels the work- 
load throughout the week. Garment 
invoices are never removed from the 
metal clip. Signal flags indicating any 
special “prespot,” 
“water-repellent,” “repairs,” etc., are 
attached to the invoice on the metal 
clip. Operators in every department 
can easily see these special instructions 
and are not required to backtrack or 
interrupt the workflow. 

Although no two of the six Ottawa 
plants were the the same in physical 


service such as 


layout—or volume—the same work- 
flow pattern was accomplished. One 
of the plants had formerly operated 
with 31 employees. Once the workflow 





branch store. A native of London 
Ontario, Mr. Miller served as an in 
structor in the Royal Canadian Air 
Force during World War II. Upon 
transfer to the fleet airarm of the 
Royal Navy, he ferried aircraft 
across the Atlantic on 12 different 
missions 

After military service Mr. Miller 
set up his omn adt ertising agency 
in London, Ontario. Two years lat 


er he left to manage a radio station 


in St. Thomas, Ontario. Here he 
had his first experience with the 
drycleaning industry when an ad- 
Fauld’s Cleaners, asked 


him to prepare a set of radio com- 


vertiser, 


mercials for the plant. It proved so 
successful that the plantowner lat- 
er asked George to take over man 
agement of the business 
“I'd never been inside a dry- 
cleaning plant in my life,” said Mr 
Miller, “but this was a real chal- 


lenge.” After 14 successful years he 
moved to Jarmain’s Cleaners, Lon- 
don, Ontario, as sales manager. He 
later purchased his own plant in 
the neighboring town of Wood- 
stock. 

Two years ago a plantowner in 
Kitchener, Ontario, asked George 


to help him revise plant layouts 


and this was the beginning of a 
new era for George Miller as con- 
sultant to Canadian drycleaners. 





ystem was installed the plantowner 
was able to reduce produc tive labor 
by some 10 employees another 


‘lant from 34 productive emplovees 


| 
to 23 while still another plant 


reduced its payroll from 11 to 8 em 
ployees 

The system employs elements of 
others we have seen in use throughout 
the United States. One unique diffe: 
ence appears to be the over-all inte 
gration of the workflow. This factor 
enables the plantowner to reduce 
overhead and increase sales right from 
the start. One operator reported a 
$27,000 sales increase during the past 
year without increasing the number 
ot employees— with no overtime 

Plantowner John Schaw, Pattons 
Cleaners, Ltd., told us that before Mr 
Miller’s survey on a proposed installa- 
tion, his plant was suffering from de 
clining sales plus  year-in-year-out 
losses that had put him in a dangerous 
financial condition. In fact, during 
1957 total plant sales had dropped to 
approximately $70,000 a year. In May 
1957 the workflow and pre-assembly 
system was installed. According to 
Mr. Schaw, sales during 1959 jumped 
to some $147,000. He credits this in 


32 


Miller System insists on 
close attention to repairs 


Decor of call office also 
comes under close scrutiny 
of Mr. Miller 


‘rease in new business to better plant 
ficiency which brought about more 
ustomer satisfaction 

Before the workflow system was in 
stalled, Patton Cleaners operated as a 
two-story plant. Shirt laundering, sort 
ing and shipping were handled on the 
lower level of the building. Garments 
were transported from the cleaning 
room and finishing departments to the 
lower level. At that time the plant 
operated with five counter girls, two 
cleaning operators, and one tumble 
operator. Since the workflow was re- 
vamped, the plantowner has eliminat 
ed three counter girls and one cleaning 
operator 

None of the plants surveyed had op- 
erated with a full-time repair depart- 
ment until the new system was in- 
stalled According to Mr. Miller, 
production of quality work hinges on 
inspection. Setting up inspection and 
repair departments are important ele 
ments of the program. 

At Patton Cleaners the shirt depart- 
ment and bagging were moved to the 
main floor, thus confining the opera 
tion to one level. (The saving in space 
on the lower floor has made it possible 
to install a 4,000-square-foot storage 


vault. A parking lot next door to the 
plant now affords off-street parking for 
20 automobiles. The lot was formerly 
a weed-infested, fenced-off area. 
Another plant employing the system 
is C-P Cleaners, opened in a shopping 
center in July 1959. This particular 
plant is unique in that it measures 
only 11 feet in width and is 84 feet 
long. Before the plant was installed 
Mr. Miller provided a layout. Every 
square inch of space is utilized to best 
advantage a small call office, a 
3-girl shirt finishing unit, a silk finish- 
ing unit, two wool utility presses and 
a repair and bagging department. The 
plant operates with five employees. 


Overhead suspension saves space 


To insure an efficient and smooth- 
flowing operation, the new layout 
called for suspending the compressor 
from the ceiling and setting up the 
boiler at an angle to save a few valua- 
ble inches of floor space. Today C-P 
Cleaners is producing at a rate of al- 
most $300 per employee per week, 
says plantowner Roger Crete. 

A third plant in the city to install 
the system—Bonnie Cleaners—had 
previously concentrated primarily on 
wholesale business while making no 
attempt to boost retail sales. 

According to Mr. Miller, he prefers 
not to install his system in a combi- 
nation retail-wholesale operation, as- 
suming that an operator must concen- 
trate on one field or the other. 
Plantowner Harry Kershman accepted 
the advice given and eliminated the 
wholesale work from his plant. 

Mr. Kershman reports that retail 
sales have increased consistently since 
the workflow and pre-assembly system 
was installed. At Bonnie Cleaners a 
general facelifting was made on the 
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... your share 


O 


wash ’n’ wear 
with 
Sanitone 
30-90" 

and 

Style-Set 
finish 


In Canada: 


Last year (1959) one out of every four spring and 
summer suits sold to men was wash ’n’ wear. This 
year even more men will buy wash ’n’ wear suits— 
a challenge and a real opportunity for progressive 
dry cleaners. 

Why? Because every day more and more women are 
discovering that wash ’n’ wear clothes washed at 
home leave much to be desired. They never look 
quite right, and seldom do stubborn spots come out. 

And every day more and more dry cleaners are 
discovering that Sanitone 30-90 cleans wash ’n’ wear 
clothes cleaner than any other system on the market 
... and with exclusive Style-Set finish they can make 
them look, feel and fit like new. 

Sanitone 30-90 with Style-Set is so effective on 
wash ’n’ wear that your customer can see and feel 
the difference in the quality of the work you turn out 

. a powerful aid in building new business. 

With Sanitone 30-90 and Style-Set finish, you can 
get your full share of Wash ’N’ Wear business. Write 
today for complete details about a free, no-risk 
demonstration right in your own plant to prove the 
superior cleaning results and cost-saving features of 
Sanitone 30-90. 


* Patents Pending 


Emery Industries, Ltd., Sanitone DRY CLEANING SERVICE 


639 Nelson St., 
London, Ontario 


1960 


A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 





of the plant and the call of 
was modernized. Inside, the lay- 
was tightened up, bringing the 
and _ finishing 


front of the 


marking sorting 
ke cation neal the 


rugated sheets 


were 
of the front 
view of the 
shirt 

mark-in area also 
iway from the front of the 
One side of the front 
bloc ked oft 
Rearranging t 
this 


plastic 
n the lower frame 
ws to shut off th 
mechanism on the 


Was 


win 
with 
} 


is formerly 
garments 

freed 

] 

irk-in counter area 
retail business M1 
Ke rshman opened a new ¢ ill office in 
Bright 


ind coun 


ve irea space tor a 


To expand 


downtown section of the city 


lored turquoise walls 


i false ceiling, and 


stalled 


spotlights 


Shirt package redesigned 


build retail 


the plantowne r has 


shirt 


rece 


ing to more 


his pac kaging to in lude a 
ig complete with a carrying 
This re places the drab brown 
yper bags formerly used 
another 
plantowne r Mar 
that he has re 
people 


istview Cleaners 

ry operation 

el I oT 

luced his 
since the 

He is now show ing some 


idditional 


re ports 
staff by 


system W 


some lI] 
is installed a yea 
$6,000 


revenue over the same 


riod last year 


Eastview Cleaners formerly operat 


d with four silk finishing operators 


new slickrails installed as part of 


Along #ith this letter 
has left « copy of the *Thore 
Story*. Se're hoping that you 
ey to reaéd carefully 

ing letter! Finding the 
ie Worth soney to you 


know that ve 


THORO-deep 
ead 


— 
heat DEEP clearing / 


Direct-mail piece attracts plenty of consumer interest 


Deep dry cleaning 


the system have enabled the plant to 
produce the same amount of work 
with one silk finishing operator 

Until the workflow 
stalled, the plant had no organized in- 
spection or alteration department. A 
wheel-type 


system was iIn- 


assembly system was 
staffed by three girls. Now two opera 
tors inspect, bag and repair all out- 
going work 

One of the smallest plants to install 
the system is Wrightville Cleaners in 
Hull, Quebec, across the Ottawa River 
from the capital. This plant has elimi- 
nated two employees, with an annual 
approaching $50,000. 


Other improvements include installa- 


volume now 
tion of fluorescent lighting throughout 
the plant 

At Villeneuve Cleaners in Hull, the 
latest to adapt the layout 
plantowner Aurle Villeneuve has start 


ed to 


system, 


remove dividing 


making room for new slickrails 


cumbersome 
walls 
that will make the operation visible 
from the call office 
Improvements in workflow and 
layout are only part of the corrective 
measures undertaken by Mr. Miller 
Once the system is working efficiently 
he offers his clients many promotional 
attract 
For example, Patton Cleaners is using 
an effective letter 
A two page sales 


campaigns to new business 


driver solicitation 
to get new business 
letter 
most important selling points is dis 


including some of the plant’s 


tributed to route customers 

To attract readership the covering 
letter mentions the fact that one letter 
is missing from a word somewhere in 
When the cus 
locates the missing letter 


the direct-mail piece 


tomer! and 


calls it to the attention of the route 
salesman, she is entitled to have a suit 
or dress cleaned free of charge. Route 
salesmen deliver 10 folders a day and 
make 10 call-backs the following day 

. with little or no sales effort need- 
ed on their part to pick up an order 

Another Ottawa plant is using a 
series of prepared tape recordings fur- 
nished by Mr. Miller for use on the 
local radio station. The tape record- 
ing is offered to the plantowner at no 
charge. Topics include specific selling 
points about various plant services. 

Mr. Miller also furnishes newspaper 
scripts. The scripts, adapted for each 
plantowner’s needs, are individually 
prepared for a 13-week 
paign. They include a heading for the 
article, which features a photograph 
of the plantowner and a caption that 
“The Drycleaner’s Notebook.” 
Appropriate copy is set in type by the 
local new spaper. 

Another service furnished by Mr 
Miller consists of a 20-minute color 
movie depicting every operation in the 
plant. An accompanying script is sup- 


sales cam- 


reads 


plied for the plantowner’s use when 
addressing local women’s groups, serv- 
ice clubs, et« 

The six plantowners interviewed re- 
port that initial costs for installing the 
system have been recovered within a 
matter of a few months. Each plant 
faced a different layout problem that 
was solved on an individual basis. 

The success of the system is not lim- 
ited to Ottawa alone. So far at least 
35 other installations employing the 
slickrail and pre-assembly system are 
now in operation throughout the east- 
ern section of Canada. # # 
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the Dry Cleaning that 


route saleemar 


read every word 
« for one 


© sissing letter 


ty of proving 
® 4efinitely 


ruly yours 


f 
To heoig 


gets out all the dirt! 


ow'll love 


the way 


Pattons aor 


returm every 
garment leoking 
just ‘like anew” 


every time. 


try Pattons right away! 
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NO 
AFTER-ODOR 


with 


DRY-CLEANING SOLVENTS 


AMSCO quality-controlled dry-cleaning 3. Sold through AMSCO dealers equipped 
solvents get clothes really clean, without for proper handling and dependable 
leaving a pungent after-odor. That means service. 
more steady, satisfied customers—a bigger 
business—for you. 

With AMSCO, you also get these other 
three important advantages: 


1. Lower operating costs through in- 
creased plant efficiency. 

2. The benefit of AMSCO’s 35 years’ ex- 
perience working directly with the dry- 
cleaning industry. 


AMERICAN MINERAL SPIRITS COMPANY 


Genera! Eastern Offices, és 230 North Michigan Avenue ‘ 8600 South Garfield 
Murray Hill, N. J. Chicago 1, Illinois South Gate, California 


Clip and mail this — 





coupon for the name 
of the authorized Company 
AMSCO dealer nearest Address 
you. Do it today. 
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“Our eight Ford Panels save us an average 
of *60° per week on gas and oil alone” 


SAYS WALTER R. BROWNHILL 
OWNER 

MODERN CLEANERS 

NEW HAVEN, INDIANA 


“In this business one must be constantly look- 
ing for ways to cut expenses. We have found 
Ford Trucks to be a big help in this direction. 
The eight F-100 Panels purchased last year 
have reduced our truck operating costs by 
more than one third. We expected to realize 
a savings on repairs because of the newness of 


the trucks, but a closer check of the expense 


ledger shows we have also saved an average 
of $60.00 per week on gas and oil alone. 

“Our drivers travel over all kinds of roads 
within a 50-mile radius of New Haven and 
give these Ford Panels quite a workout. They 
cover as many as 600 miles per week but not 
one of them has had a road failure of any kind 
with his Ford. It's performance like this that 
keeps us sold on Fords. 


“We take the trucks to our Ford Dealer for 
all service and maintenance. Each unit goes 
in every 30 days for a routine inspection. If 
they find anything wrong that cannot be fixed 
in an hour, we'll pull the truck out of service; 
however, our Fords are usually in the shop by 
seven and out by eight.” 
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Now at your Ford Dealer's 
FORD 


alcon 


RANCHERO 


America’s 
lowest-priced* 
pickup truck! 








The Falcon Ranchero is priced lower than any pickup in 
America with comparable standard equipment! And that is 
just the beginning of your savings. Single-unit construction 
saves on maintenance . . . it’s tighter, quieter, with main 
underbody structural members zinc-coated against rust and 
corrosion. Front fende rs bolt on, cost less to replace. And 
Ranchero’s passenger-car ride and handling ease lessen 


driver fatigue. 


J 


UP TO 30 MPG! 


Totally new for total savings! Ford’s new Falcon Ranchero 
delivers up to 30 miles on a gallon, yet its new 90-hp Six is 
geared to do a real job! There’s lower costs for oil, tires, 


brakes, replacement parts . . . nearly everything! 


BIG 6-FOOT BOX! 
Capacity is more than ample for most pickup hauls—nearly 
8 feet of load length with tailgate flat. And thanks to the 
low floor height, loading and unloading is faster, easier! 
FEATURES: 

. Up to 30 miles on a single gallon 

- 4,000 miles between oil changes 

. Diamond Lustre Finish needs no waxing 

. Low loading height 


. Instant-lock tailgate opens, closes 
with a single, one-hand motion 


. Roomy comfort for three adults 
. Styled to capture admiration 


*Based on a comparison of latest available manufacturers’ suggested retai/ 
delivered prices with comparabie standard equipment 


See the parade of pickups during your 
FORD DEALER’S TRADING FAIR 


FORD TRUCKS COST LESS 


LESS TO BUY...LESS TO RUN... 
BUILT TO LAST LONGER, TOO! 





One answer to 
coin-op drycleaning 


Kentucky plantowner offers 
“clean only” service for 
customers second-best clothes 


By HARRY YEATES 


SOMETHING DIFFERENT in dry- 


cleaning service was recently 


luced by 


intro- 
plantowner Ed Mall, of 
Laundry and 
Kentucky 


Prin Ip lly 


( 
Llewellyn’s Cleaners 
Louisville 

featured in the new 
Scotch-Kleen are 


clean-only garments with no spotting 


service called 


or pressing. Incoming orders are 
priced by the pound and wrapped out 
is a bundle 

According to Mr. Mall, there is a 
large untapped market for this typ 
Many of the 


market today requir 


of drycle ining service 
clothes on th 
little on such as casuals 
work and sport clothes, soft knits 
sweaters 
clothes 


seconds” and customers may not feel 


no pressing- 

and particularly children’s 
Many of these garments are 
justified in paying the regular full dry- 
cleaning price. Or they may not have 
them cleaned as often as required be 
cause of the price 

In addition, there are many clothes 
im the iverage household that the 
housewife does not wish to put in a 
washing mac! ‘ne because of the haz- 
irds of shrinking and fading 

Scotch-Kleen service, says Mr. Mall 
can be « ympared to the plant's regu 
lar service, as customers compare dry- 
fold with family-finish in the laundry 
department 


Offered via routes and office 


Scotch-Kleen service is available on 
in the five call 
offices. Orders are priced at a mini 
of 8 pounds for $1.52 plus 19 
cents for each additional pound Soiled 
bundles are placed in dryck ining bags 
by the 


rate from regular drycleaning orders 


the seven routes and 


mum 


counter girls and kept sepa 


Garments collected by the route sales 
man are 
ind priced at the mark-in counter 


4 colored tag imprinted with the 


returned to the main plant 


DRY CLEAN ONLY PLAN 


19 PER POUND 
MMM OM BUNDLE SZ 
HOMEMAKERS 


NO SPOTTING - NO PRESSING 
¢ bas good deep down dry 

femoves the great bulk of soit oa 
Bag wre coswal and childrens 


._ ASKUS TODAY yy 


ae | 


Window banners announcing new cleaning service are explained to 
counter girls by general manager Jack Joyce 


Truck cards point out advantages of plant's new Scotch-Kleen service 


words Scot h Kl en 1S pinned to eac h 
garment. Each color designates a spe- 
cific store. These garments are proc- 
essed in the cleaning room at the end 
of a regular load. The colored tags 
have helped prevent any production 
problems separation of 
clean-only from regular drycleaning 


orders, said Mr. Mall 
After cleaning, garments are sorted 


re garding 


for the various stores. This is done at 
a table set up near the cleaning room 
to eliminate transporting garments 
from one end of the plant to the other 
Garments are folded and wrapped in 
brown kraft paper bags for delivery 
to the call offices. Finished bundles are 
stacked on shelves along with laundry 
bundles 

Scotch-Kleen orders are ready for 
delivery one day earlier than regular 


drycleaning. Twenty-four-hour service 
is discouraged. To simplify deliveries, 
the following schedule is posted in the 
stores for counter girls: 


Scotch-Kleen 
Brought-In 


Scotch-Kleen 
Promised 
Monday 4:30 Wednesday 
Tuesday 4:30 Thursday 
Wednesday 4:30 Friday 
Thursday noon Saturday 
Friday 4:30 Monday 
Saturday 4:30 Tuesday 


Since Scotch-Kleen was introduced 
six months ago, the plant has been 
about 60 bundles per 
month at an average weight of 11 
pounds each. x 

So far Mr. Mall has spent about 
$1,000 to advertise the new cleaning 


processing 


Continued on page 42 
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BEFORE YOU 
BUY 


any tumbler... 














in FEATURES 


® Huebsch Originators have origi- 
nated more time-saving, money- 
saving and safety features than you 
will find on any other tumbler on 
the market. Some of these features 
have been copied by competition; 
most are still exclusive with 
Huebsch. To be sure of getting the 
most value for your tumbler dollar, 
it will pay you to look first to 
HUEBSCH! 


Magnetic Door Latch * Variable Temperature Selector 
Self-Cleaning Lint Screen * Back-Draft Damper * Adjust- 
able Feet * Temperature Limit Control * Air Flow Switch 


| 


ae 
> 
HU EBSCH ORIGINATORS 


MitewAUKEE it. WISCONSIN 


World's largest manufacturers of commercial tumblers 
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we DISTILLATION 


» DRYCLEANING 
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y°- SIZING 








IRST HELPS YOU OBTAIN TOP QUALITY CLEANING. Then helps you 
our customers by Four Complete Outstanding Merchandising Programs. 
lined peat ences technicians to First install the Miracle Method on a Guaranteed 
gh the use of swatch tests The Superior Quality of Cleaning. Then they 
you with merchandising aids at cost to help you Sell This Quality 


ind keep your prices stable and produce new business! . ... 


any process or any method to equal Adco’s Quality, Economy and Merchandising 


Programs. Make us prove this in your plant at no cost to you until satisfied. Save up 
fo 30% on cleaning room supplies and 15% on your finishing costs. 


WHAT DOES THE MIRACLE METHOD OF CLEANING CONSIST OF? 


TOP QUALITY CLEANING:—Obtained by the use of Adco’s specialized detergents made specifically for no. 
rinse, no distillation operation. WHY — ; 


These detergents, Triple X Dri-Sheen for petroleum and Perk-Sheen for perchlorethylene, are double strength, am 
water white in color, completely soluble in solvent, therefore, are not removed by Klean, Adco’s Triple Strength, 
Vegetable type carbon. They contain no non-volatiles that must be removed. These detergents, being com- 
B pletely soluble, enable you to use sufficient Klean Super Activated Carbon to keep your solvent in top am 
[= condition, water white and pure at all times, yet you lose no soap through the use of Klean. Result: Quality 
plus Economy. No detergent loss through distillation or use of mineral type carbons! 


: PERK-SHEEN IS THE ONLY CHARGE DETERGENT which is made specifically for perchlorethylene and will control 

im equally as much moisture in perchlorethylene solvent as Triple X will control in petroleum. No other charge 

% poe which is ae in poreenereinyrans is capable of such moisture control. 
ADCO RESEARCH DEVELOPS a Couiphesely Soluble “Water White Size” for Use In The Drycleaning Wheel: — Adco’s 
newest addition to the Miracle Method is the use of a 1% charge of “Water White Sizing” in the drycleaning 
wheel. The use of Sizing in the wheel enables you to revitalize every garment as it is being cleaned by giving back 
to the garment the same Sizing ingredient that is used by the manufacturer of the material. This not only eliminates 
limp, lifeless garments but instead of taking out the Sizing every time the garment is cleaned we are adding new, 
fresh Sizing each time, giving the garments that new look all over again and the look and feel of new. You can see 
and feel the extra quality in your cleaning! As an extra bonus you will find your finishing will be 15% faster! It 
follows that your boiler will work 15% less each day! 
For the first time in drycleaning history your customers are able to See and Feel the difference in quality dry- 
cleaning and to help you sell this “extra quality ’you can see and feel, Adco has available complete ‘merchandising 
plans’’ at cost. 





a te gene YS Y hen ———— 


ADCO’S MIRACLE METHOD DEPENDS ON THE USE OF KLEAN, Vegetable Type Carbon. In order to produce top 
quality cleaning and yet neither rinse nor distill your solvent, it is necessary to remove the impurities from ; 
your solvent in the filter. Klean, Super Activated Carbon, will remove the fatty acids, non-volatiles, and color 
from your solvent all in one operation. Yet due to the 100% solubility of our detergents and Sizing you lose 
neither detergent nor Sizing in the process! Only the impurities are removed leaving fresh, pure solvent and 
Sizing in which to clean your clothes. The above means no soap, solvent or Sizing loss other than what remains 
in the clothes. Result: Beautiful Cleaning — No cea 

No NEED TO RINSE WHEN you ARE CONTINUALLY RINSING! Adco’s Miracle Method of deadline operates with 

the pump on at all times, with sufficient Klean present in the filter to control impurities. Just as fast as any 

non- volatiles, fatty acids or impurities of ony kind are released from the garments they are immediately 

picked up in the filter by the Klean. This leaves nothing but absolutely pure, sweet, clean detergent, sizing and 

solvent. Therefore, any moisture used remains clean because there are no impurities to contaminate it. As a 

result redeposition is impossible as the moisture that is picked up is clean rather than contaminated. 


MIRACLE METHOD WORKS PERFECTLY WITH ALL CONDUCTIVITY AND HUMIDITY CONTROLS. 





NO DISTILLATION. To substantiate our no-distillation claims, all 65) Adco technicians have Cargille Wagner Portable 
Stills to periodically check your solvent and prove to you that your solvent is being kept in perfect condition by the 
use of Adco’s Klean, Vegetable Type, Triple Strength Carbon. Klean is the only carbon that of itself will keep your 
solvent in shape. Klean will not cause excessive pressure like old type mineral carbons. Excessive pressure slows up 
production and eliminates quality —increases redeposition. 


ONLY KLEAN produces Quality Cleaning Without Distillation. 


Adco’s Miracle Method of Cleaning saves you money and time, but assures you Quality Cleaning that you can see 
and feel, thanks to Water White Adco- Size wood | in the wheel! 
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Records that Scotch-Kleen 
service has attracted new customers 
who have never used the plant facili- 
ties before. And—equally important— 
people are sending garments that have 
never been processed other than in a 
home-type washer. 

Working together to promote this 
cleaning service on a citywide 
basis should be the goal of drycleaners 
everywhere, says Ed Mall. A unified 
effort is one way to let customers know 
that the professional drycleaner can 
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Dry Cleaning For Less Money 
Than You Have Ever Paid Before 


THRIFTY HOUSEWIVES USE 
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® CASUAL YARD CLOTHES 
® CHILOREN’S CLOTHES 
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© RUGRUM BUNDLE, § 185. 9.57 


Llewellyn’s 


*® CLOTHES WHICH YOU HAVE DOUBTS ABOUT WASHING 


FOR FEAR OF SHRINKAGE AND FADING 


SCOTCH-KLEEN 


® REMOVES UP TO 90% OF All SPOTS 
® IS GOOD DEEP-DOWN CLEANING 
® IS MOTHPROOFED 


SCOTCH-KLEEN 


® BUNDLE IS RETURNED TO YOU CAREFULLY FOLDED, 


ANO PACKAGED—READY FOR TOUCH-UP PRESSING AT HOME 
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This is the door to extra profits 
for cleaners and launderers. Doors 
like this throughout the nation 
lead to storage vaults in which 
Haertel Vaultmaster* units eco- 
nomically and automatically pro- 
vide controlled safe conditions 
for furs, synthetic furs and cloth 
garments. 


The many operators already 
using Haertel vault equipment 
have added to their profits three 
ways. They make money on stor- 
age fees; they get extra cleaning 
by processing storage garments 
during the normally slack sum- 
mer months; and they all report 
increased year-round volume. 

Learn how you, too, can open 
this door to extra profits. Mail 
the coupon or call us today. 

*U.S. Patent No. 2,582,986 
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WALTER HAERTEL CO., 2840 Fourth Ave. S., Minneapolis 8, Minn. 


[— Please send me your free brochure in which cleaners and 

— launderers using Haertel vault equipment tell how it pays 
off for them 

‘a Please have a Haertel man call to look over my plant and 
answer my specific questions. 


FIRM NAME 
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CITY ee 





SIGNATURE 
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How to enjoy the summer 


By JOSEPH C. McCABE 
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Should this floor be already heavily 
loaded, or be a roof structure designed 
for a 40 pound per foot snow load 
excess beam deflection may occur and 
cause cracking of plaster or concrete 
fireproofing. A small fire, normally of 
little consequence, may cause a rup- 
ture of a heavily loaded structure and 
permit the equipment to drop, with 
extensive property damage. 
Self-contained units like those of 
Fig. 1 should be carefully installed 
since their weights run as high as 200 
When they 
are installed, in street-floor shops, the 
extra precaution of placing a column 
beneath them in the basement is an 
inexpensive method of reducing vibra- 
tion as well as providing insurance 
against overloaded floor beams. 


pounds per square foot 


Besides this, the services required 
for operation of such equipment should 


conform to the many restrictive, but 
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Fig. 2. Attractive, yet powerful, roof ventilators pull out unwanted dead air, allow fresh, cool 


air to flow 











new 


lot-contro/ tags 


control work flow, 


keep costs 
down 


To speed handling, reduce 
unnecessary overhead and 
keep an even flow of work 
through the plant, put 
ARMA Lot-Control Tags to 
work for you. 

ARMA Lot-Control Tags 
work in color sequence with 
small, easily handled lots of 
garments. Tags change color 
automatically and show the 
lot color change numerically. 
This provides a quick visual 
report on the flow of work as it 
travels through various de- 
partments. Stragglers and de- 
lays are spotted immediately. 

Each roll of ARMA Lot- 
Control Tags contains 1,000 
tags with different colors and 
ten successive lot numbers. 
Colors always follow the same 
sequence in each roll. Lot 
numbers assure no duplication 
until a safety cycle has elapsed. 

Look into the advantages of 
this time-and-money-saving 
system. Contact your jobber 
or write today for literature. 


Pittsburgh Tag 
Company 


Box 6124 
Pittsburgh 12, Pa. 


necessary, local municipal codes. Ex- 
isting buildings seldom are wired ade- 
quately for the electrical load imposed 
by the starting of an air-conditioning 
compressor on any branch circuit. 
Even the smallest room cooler can 
draw enough current to reduce the 
voltage of a lighting circuit to the 
point where it is visibly apparent. This 
voltage drop may even affect the life 
of the unit due to the relatively slow 
starting. The cost of a separate elec- 
trical circuit of adequate capacity 
from the main panel is more than justi- 
fied; it is a necessary expense in the 
majority of installations. 


The working plant 


Once you cross over from the cus- 
tomers’ area into the working section 
of the plant you meet an entirely dif- 
ferent set of circumstances. Here, de- 
pending upon the equipment the plant 
carries, the heat and the humidity are 
such that an air-conditioning unit such 
as Fig. 1 is too small for worker com- 
fort and a proper-sized one too ex- 
pensive. 

We have long championed the idea 
of evaporative air cooling aided by 
roof ventilators (Fig. 2-3), and even 
roof spraying. The roof spraying idea 
reduces to a very large extent the 
major outside heat-adding load that 
the sun imposes. Certain equipment is 
available that adds the water to the 
roof in regulated quantities so that 
you have a moving or live body of 
water as against a stagnant pool, and 
without a heavy run-off at all times 
to your sewers or storm drains. 

The second major aid to evaporative 
air cooling is the employment of roof 
fans or ventilators (Fig. 2-3). Properly 
spotted, these units can effect a very 
helpful environment all by themselves. 
If you place them, for example, along 
the outside walls or directly over the 
hottest equipment in the plant, you 
can siphon out a measurable amount 
of hot, humid air. This air, left to it- 
self, would build up at the ceiling and 
press down on the workers below, add- 
ing greatly to their discomfort. 

As we all know, the air movement a 
fan sets up can be a very comforting 
experience on muggy, hot days. Proper 
selection of roof ventilators and ex- 
hausts can promote plant-wide air 
movement at all times. 


Evaporative air cooling 


We were pleased to notice a rather 
lengthy discussion of the role of 
evaporative air cooling in the March 

Continued on page 76 
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Fig. 5. Spray cooling is sole direct-cooling 
method. Operating costs stem from makeup 
water and temperature control of spray. By 
itself, a spray unit suffers from limited control 
ronge. But when coupled with coils, spray 
units can do triple job of temperature-humid- 
ity control and air cleaning. In this case, coils 
set final relative humidity and meet variations 
in sensible-to-latent heat ratio. Flooded vanes 
remove air-entrained water, also tend to trap 
dusts, some gases and vapors 
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Clear up dye-stained car coats 


with YellowGo 





... the safety stripper that you control 


It’s a mess when car coat linings bleed through and stain the outside. But 
YellowGo makes it easy to remove these dye fades without separating the lining 
from the coat. You can use YellowGo safely on colors and off-whites because it 
works cold, lets you control its action from start to finish. Just immerse garment, 
complete with lining, in a YellowGo bath . . . or, if stain is small, treat it on the 
board. You’ll find plenty of other uses for YellowGo too — on black buckram, 
button rings, confetti, corsage and similar dye stains — so order a bottle from 
your jobber today. Or, better still, ask for the new WILSON DRYCLEANER’S 
paciont — KIT containing YellowGo and five other needed stain 
removal aids. 


FREE “How-to” SHEET No. D-S 
tells exactly how to take dye A. L. WILSON CHEMICAL CO. 
fades from car coats. Fora KEARNY, NEW JERSEY 


copy write A. L. WILSON CHEMICAL “Crain 
Co., Kearny, N. J. ke ae our only business” 





Keeping customers interested 
with promotions 





Since 1945 Irv Hackerman has 
been in the drycleaning business 
with his father operating D. Hack- 
erman & Sons Inc., Pikesville, 
Maryland. 

A past president of the Mary- 
land Drycleaners Guild, Irv has 
developed many promotional ideas 
to boost his  plant’s business. 
Among these were bumper plates 
with the industry slogan in several 
languages, trading stamp plan us- 
ing U. S. Savings Stamps, etc. 
Most of them have been incorpo- 
rated in his recently published 
book, “Money Making Ideas for 
Drycleaners.” 





By IRVIN N. HACKERMAN 


YOU HAVE HEARD of 


methods of customer control 


various 
Much 
has been written and spoken on cus- 
tomer control in the drycleaning in- 
dustry. But I have an off-beat inter- 
pretation of customer control 

My customer control is primarily 
built on a very simple formula— 
attraction and action 

The face of America has changed 
rapidly with the enormous strides in 
transportation and transport facilities 
We have 
whee ls 
Pikesville, Maryland, on an average 
day are 18,500 cars. How to take ad- 
vantage of this tremendous traffic to 


become truly a nation on 


Passing our plant door in 


attract customers?’ 

First, I experimented with a sign 
that read “If you can’t stop in, smile 
and wave as you go by.” The com- 
ment was good, but the action was 
interesting. I would de- 
liberately stand at the front window 


far more 
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From a talk given at the NID 
Convention in Chicago, Feb. 22-24, 1960 


to observe the reactions of the pass- 
ing public. And they did wave and 
flash winning smiles as they passed 
our door. It wasn’t long before the 
wavers were coming through the 
door, bringing their soiled garments 
with them. 

The many varied remarks of these 
former wavers and smilers made me 
realize that there was an opportunity, 
an attraction to win new customers. 

And, like a keen quarterback, I be- 
gan to call the play that pays. So, I 
erected a do-it-yourself sidewalk slo- 
gan sign. Nothing elaborate, just plain 
pipe. The messages told my story 
After several years of viewing, the 
Pikesville passerby and attracted cus- 
tomer began to contribute to my col- 
lection of slogans, a sort of an un- 
solicited slogan contest. 

Reverend Lundberg, who I knew 
was attracted by this bit of ad-sense, 
gave me one of the most commented 
on: “As ye rip, so shall we sew.” One 
of the town’s lawyers furnished me 


another gem: “Lawyer's busy—bring 
your suits to us.” 

And here is what one of my con- 
trolled customers wrote me: “I 
couldn't help but take this oppor- 
tunity to comment on your very un- 
usual signs in front of your store. It is 
such a rarity these days to see some- 
one who takes the time to be both 
original and clever in his advertising. 
Your down-to-earth ‘homespun’ brand 
of philosophy is to be greatly admired 
in these days of stress and strain in 
high-pressure selling. 

Now, when the patrons of Hacker- 
man’s comment on my outdoor stint, I 
tell them we have as much corn in 
Pikesville as they have in Iowa. 


Front-door nameplate 


The neighborhood surrounding 
Pikesville has become one of the fast- 
est growing communities in Mary- 
land, with several thousand homes 
going up every year. The people com- 


Government savings stamps as premiums have generated good-will for Hackermans' 
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QUALITY WORK 


at production 


Closest Thing to Automation 


Mr. Signal is safe to all colors and fabrics and compatible 
with all soaps and solvents. It reduces handling, practically 
eliminates wet cleaning and guarantees maximum removal 
of soil, stains, oils and greases with no wrinkling. No rub- 
bing or brushing is ever necessary. Comes in new re- 


7. 
useable plastic gallon. ( 5 Ask your favorite jobber salesman 


STAINLESS STEEL SPRAY TANK AVAILABLE $34.95 or write us direct for additional literature 


Signal CHEMICAL MFG. CO. 


Bedford, Ohio 





Mrs. Care will tell your 
customers regular dry cleaning 
keeps clothes wearable longer. 

How? See page 25 


<> 


THE DOW CHEMICAL COMPANY 
Midland, Michigan 





ing in have no attachment to any 
particular drycleaner and are fait 
game for the promotion-minded plant- 
owners 

What can a drycleaner do to attract 
this potential market—the newcomer? 

[he new home becomes the hub of 
their thinking, and any contribution 
idding to its significance becomes a 
gesture of warmth 

What is parallel in a man’s mind 
with this sort of thinking? His name 
Add the two together and you have a 
personalized door plate, inscribed 
with the name of the family, placed 
on the door of the home they love 
That's how we attracted the new home 
owners to the fact that we were in- 
terested in them 

We first 


warming innovation to the newcom- 


introduced this house- 


ers in the area. We did it on a very 
positive plane We were so sure they 
would like our cleaning service, we 
were willing to bet double or nothing 
We offered a personalized, handmade 
solid-brass front-door nameplate for 
dropping off a small 
order at our plant 


free, just tor 


The action was good—instead of 
mailing the plate, we had our route- 
man deliver it to the home, along 
with a beautiful card expressing our 
wishes for their continued success and 
good health (this they needed to pay 
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Window displays are changed frequently to attract pedestrian traffic 


route- 


the mortgage). Oh, yes, ou 


man offered to put the plate on the 

door 
Oldtimers ir 

of our offer to the new residents and 


the area soon heard 


they began coming into the store and 
inquiring if the offer was good for 
them, too. Why, of course! It was— 
the attraction and action, as planned 

I know that hundreds of happy 
neighbors in Pikesville who have our 
nameplate gift will always remember 
D. Hackerman, the cleaner who add- 
ed a little more to their front door 


Touring service 


Every summer in this land of ours 
millions of families go a-touring. And 
there’s business here for the dry- 
cleaner. People always want to look 
their best on arrival. Here’s what D. 
Hackerman did to attract our tourist 
customers 

WFBR, a local radio station in Bal- 
timore, was offering a special tour 
service to its listeners. The listeners 
had only to send a card to the sta- 
tion, listing information as to desti- 
nation, date of trip, name and ad- 
dress. They received free of charge 
tour information, consisting of maps 
clearly marked with the direct or 
scenic routes, a 20-page booklet giv- 
ing helpful hints on auto travel, in- 
formation on where to stay, places to 
dine and points of interest along the 
way. This was offered as a public 
service to their listeners. 

I chanced upon one of these an- 
nouncements and it dawned on me 
that it could generate tremendous 
goodwill among my customers plan- 
ning a vacation on wheels. If oil com- 
spent sums of 


panies considerable 


money doing the same thing, it was 
worth a try for me to tie in with 
WFBR. 

What an attraction! 

I contacted the station and they 
were very happy to have me cooper- 
ate with them. 

We developed a very neat pocket 
insert. Since it is during the summer 
months that this particular service is 
most popular, the insert stressed, “Let 
us care for your Wash ’n Wear,” at the 
same time offering our assistance, too, 
if they were planning a motor trip va- 
cation. It stated: 

“D. Hackerman is happily at your 
service to help you plan a long, full 
vacation. We are cooperating with the 
Radio Station WFBR to bring to our 
many customers WFBR’s popular tour 
service. We are offering you the ad- 
vantage of free auto tour information. 
Merely fill out the request form and 
mail to Radio Station WFBR.” 

Furthermore, we suggested, and I 
quote from the insert: “Remember 
wherever you're going, make Hacker- 
man’s your first stop. We'll make your 
traveling wardrobe vacation-ready for 
happy days ahead.” 

Of course, every garment going out 
of the plant was carrying the message. 
We also included the inserts in all of 
our mailings. 

Our window was dressed befitting 
this generous and timely Tour Infor- 
mation Service. 

Response—attraction and action— 
this had it—and end results that were 
tangible. 

Here is what Mrs. Cleo Wright, di- 
rector of advertising and sales promo- 
tion of WFBR, had to say. I quote 
from a letter she sent us: 

Continued on page 70 
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SLASH YOUR SOLVENT COSTS 
‘75% OR MORE! 


No new or existing plant can afford to be without both these money makers. 











RECLAIMERS WITH HOYT PATENTED 
FEATURES—MOST ADVANCED IN DESIGN 


The absolute tops in drying and reclamation. 
Set LOADTROL to get correct basket speed 
for any load. LOADTROL assures perfect 
tumbling, perfect results: Fastest drying. High- 
est reclamation. Just-right condition for finish- 
ing (perfect tumbling eliminates heat-set 
wrinkles and stops fibre breaks). 
Other Features: Stainless steel vital ports 
change, oversize lint trap 
Exclusive Cool-Down cycle (reclamation continues 
Available: “STEEM-MIST” Super Fast Solvo-Misers — 
cut finish time, prevent lint transfer 
Special Automatic Group Controls — labor saving, time 
saving, quality control 
Many special models to fill all requirements — 20 to 75 ib 
capacity ! 


Quick- 


VAPOR ADSORBERS WITH HOYT EXCLU- 
SIVE FEATURES—THE SENSATION OF THE 
DRYCLEANING INDUSTRY 

Plant owners and operators acclaim the 
“Sniff-O-Miser” as the Industry's most amazing 
recent development. From all around the 
country come reports of the astounding sav- 
ings it is actually pulling out of the air by 
sniffing up and reclaiming costly perc vapors 
which used to escape. Recovered solvent means 
big money savings. A “Sniff-O-Miser™ soon pays 
for itself, and it means the end of offensive 
odors that may irritate customers. Three sizes 
— a model for every plant! 


*“Sniff-O-Miser"’ owners report solvent savings up to 75% and more. 


When you buy reclaimers and vapor adsorbers — 


HOYT 


LOOK FOR THE 


HOYT FEATURES! 


Write for bulletins or see your Distributor. 


WESTPORT, MASS. 
AUTOMATIC DRYERS, RECLAIMERS AND CHILLERS 
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world-wide 
(listribution . . . “plen 


* FOR MANUFACTURERS interested in worldwide 


markets, The National Cleaner offers distribution on 























a 12 times-a-year basis to the leaders of the drycleaning 
industry in practically every corner of the globe— 


North—South—East—West! Foreign Circulation is paid for 








at the rate of $6 per year . . . because the readers 


want and use their copies of THe NATIONAL CLEANER. 








International leaders of the drycleaning industry— 
like those within our own borders—rely on Tue 
NATIONAL CLEANER for up-to-the-minute information 


on production, processes, management and all other 


phases of technical “know-how.” Hundreds of copies 


of Tue NATIONAL CLEANER are mailed each month 
to subscribers in 60 foreign countries . . . a substantial 
export market, and a real bonus to your advertising 


in Tue NATIONAL CLEANER! 


THE NATIONAL CLEANER 
The Reuben H. Donnelley Corporation 
Magazine Publishing Division 
466 Lexington Avenue 
New York 17, New York 





Tue NATIONAL CLEANER salutes its many subscribers attending the 1960 
International Exhibition of Laundry and Drycleaning in Frankfurt, West 
Germany, June 19-26. We invite them to communicate with us whenever 


they need information—whether it be about American processes or products. 
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When Modernizing Your 


Plant, Specify... 


When you are modernizing your plant and putting 
in new presses, be sure to have the press manufac- 
turer install a Lamson Dryset Unit with his equip- 
ment. This he'll gladly do—because he knows that 
a good press plus a Lamson Dryset works together 
for fast, efficient dry cleaning. 


Producing 15% to 58% more vacuum (at equal 
capacities) Lamson Unit-type Drysets dry the 
garment instantly. You do an hour’s work in 45 
minutes! And Dryset drying is thorough—none of 
the rough or puckered areas that come from re- 
tained moisture. Press bucks stay cool and dry. 
Padding lasts longer. You save up to 50% on steam 


Photo courtesy The Prosperity Co., Syracuse, N. Y. 


...as Original Equipment 


costs. No steam is discharged into workroom—a 
less humid, more comfortable atmosphere leads to 
higher production. 


Only Lamson offers a complete line of unit-type 
and cast-iron air vacuums. Lamson Unit-Type 
Dryset with capacities from 1 to 8 presses. Lamson 
Cast Iron Drysets with capacities from 8 to 250 
presses. Either type gives you more air for faster 
drying in the exact capacity you need. 

Whether you need an air vacuum as original equip- 
ment with a new press or whether you are in the 


air vacuum market alone, be sure that your equip- 
ment is Lamson. 


Write us or call your Dryset dealer today. 


es 





LAMSON CORPORATION 


510 Lamson Street, Syracuse 1, New York 


Plants in Syracuse and San Francisco * Offices in All Principal Cities 





Earl Tuttle in late January is well on 
his way to his goal of abovt 1500 
Christmas toys during the year 1960. 
The thick adobe walls of the work- 
shop make it pleasantly cool in sum 
mer and warm in the winter months. 
Every toy is carefully sanded to pre- 
vent injuries during their use. 

As an example of the workman 
ship, every wheel turns easily and 
each toy is designed to stand hard 
usage. Notice the duck on the little 
chair at the right . . . rubber “‘flap- 
pers” turn with the wheels and slap 
the floor as it is pulled along 


What a wonderful way to retire! 


Former drycleaner builds toys for underprivileged children 


A RETIRED DRYCLEANER, Earl 
Tuttle, has made over 13,000 toys 
since 1948 for the underprivileged 
hildren of Albuquerque, New Mex 
ico. All these toys have been produced 
in the tiny workshop behind his home 

Put as he is best known to his 
friends, operated Dependable 
Cleaners in Grand Island, Nebraska 
from 1921 to 1939. Ill health forced 
him into retirement in 1939, and with 


many 


the exception of a short stay in Tuc 
son Arizona he has made his home in 
Albuquerque since that time 

For all his 78 years, this slightls 


wilt gray-haired man with the smil- 


} 
ing blue eves would easily pass for a 
far younger man. Tut is a widower 
nd neve! had iny childre n of his own 

but he nfesses a love for them all 

This he has proved many times 
The death of his wife in 1948 left 
him grief-stricken and started him on 
the toy-making project which still oc- 
cupies nearly every hour of his day 
Fortunately, he had a small workshop 
1 the basement of his home in Grand 
had brought his power 
r when he moved West 


By LOU BELLEW 


Shortly before Christmas in 1948 
Tut took a number of wooden toys to 
Salvation Army headquarters in Albu- 
querque, where they were delightedly 
received. In answer to his question of 
how many they could take, they said 
all he could turn out. He produced 
250 toys for the first Christmas. His 
highest year’s production was 1,500 
in 1958. 

The toys include doll beds, chairs 
cradles, chests, dressing tables, trucks 
jeeps, wheelbarrows, push-pull toys 
walking ducks, and other items made 
entirely of wood. The wood is mostly 
scrap pine donated by local building 
contractors and lumber yards. Paint- 
ing of the toys is done by the Marine 
Corps and other organizations that re- 
ceive them. Glue, nails, screws and 
other iteins come out of Tut’s own 
pocket. Including heating of the shop 
electricity, and saw sharpening, the 
cash outlay amounts to about $100 per 
veal 

“Im amply repaid by seeing the 


happiness in some child’s eyes at 
Christmas time,” says Mr. Tuttle. “Be- 
sides, I think I've made toys for most 
of the children within a three-block 
radius of my home, and they’re usually 
underfoot around the shop hunting 
pieces of the sweet-smelling pine lum- 
ber I use.” 


Kids see workshop 


Perhaps one of Tut’s happiest mom- 
ents occurred on the day of our visit. 
An entire first grade class from a local 
school came to his home for a two- 
hour visit during the morning hours. 
They were given the royal tour of the 
workshop, and were visibly impressed 
by having gained access to the work- 
room of one of “Santa’s helpers.” 

Often lonely but always cheerful, 
this kindly man takes time out only for 
his yearly visit back East to visit mem- 
bers of his family. There is only one 
sad note, and that is a proposed free- 
way that threatens to wipe out his 
neat little home and workshop. Be 
that as it may, the toy making will go 
on for, as Tut says, “God willing, I'll 


~ 


make toys as long as I live.” # # 
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English 
Gets a 
NEW 


MAYBE YOU EXPECTED that last word to be “Cleanest.” 


SJ} 


Z22 Zz! 
C<<—< 


JZ 


Well, that’s just what FAX means—this latest drycleaning 
charge soap by CALED gives you the cleanest cleaning the 
world has ever known! 

IT’S SPECIALLY DESIGNED FOR PETROLEUM SOLVENTS 


Garments come softer, brighter. FAX gives great brilliance. 

Your finishing is faster. FAX MEANS MORE PASS-UPS .. . 

MORE PROFIT! 

Car coats are cleaner. FAX removes spots better. 

Absolutely no lint! Thus, FAX eliminates costly lint removal. 

Again . . . MORE PROFIT. 

Easy to use, FAX is easily tested . . . Simple as ABC (Always 

Buy Caled). 

Money saving . . . FAX is the cheapest soap ever .. . it lasts 
.. and lasts! 

Perfect with moisture controls . . . FAX actually needs no 

controls. 

CLEAN ... CLEANER . 


Caled Products 


LNY, INCORPORATED 





Hamper for incoming bundles is dressed in 
upholstery fabric 


pi 


ae. 


Dial to conveyor is in end of shirt bins next to door. Sales girl takes no more than three steps 
and dial or conveyor 


Fast service 
in small town 


Store organized for 
60-second order handling 


AUTOMATIC DIALING on the gai By WILLIAM R. PALMER 

nt conveyor and graduated art 
ent Tf 5] irt bundle bins ii l 
| lassic Kleane smyrna 


] 
mk i to 


llects the charge while waiting 
garment to come up. When 
} convevol stops she reaches 
v 60 seconds through the double door just behind 
ystem, points out Earl the cash register. The 

] . } } 
Colemal nanager and part owner ol tion number will be at the point of the 


the plant s for the salesgirl to be ac 


garment posi 


mveyor closest to her. This is not at 
tive while the rack brings drycleaning the end of the conveyo! but about 18 
up to her When a custome! ippears 
it the counter, th 
i duplicate invoice filed alphabetically If the customer also has a shirt or- 
in a box by the cash register. Or the girl gets a shirt bundle while 


been noted the number ot the 


inches around the turn at a point 


salesgirl removes facing the doorway 


garment conveyor 1S running 


rarment conveyor at W Shirts are filed according to the num- 


] 


customer's order is located The 


matic 


ber of shirts in a bundle 


ld ils this number on the dial Che shirt bins Vary in size Those 


e just behind cash register nearest the cash re gister are only 4 


turns back to the custome! inn hes high designed for single-shirt 


Each two tiers of bins 
takes size larger shirt bun- 
dies. This has proved to be 
more efficient use of all bins 
than storing alphabetically. 
Yet it keeps bundles on a 
one-per-bin basis to avoid 
handing out the 
bundle 


wrong 


between register 


orders. Bins in the next tier are 5 
inches high for two-shirt 
Then come bins 7 


bundles. 
inches high for 
three-shirt bundles, and so on 

rhere are two tiers of bins for each 
number of shirts from one through 
five. Single tiers each take bundles 
numbering six, seven or eight shirts 
The quantity of bins in each tier de- 
creases as the bins increase in size 
There are 24 single-shirt bins com- 
pared with 8 five-shirt bins—an inter- 
esting index of dress shirt use in 
Smyrna. The nine-and ten-shirt bun- 
dles are in a row across the tops of the 
other tiers. Thus the rarer bundles go 
in the harder-to-reach bins 

The first digit of the code number 
noted on the customer's ticket shows 
the quantity of shirts in the bundle. 
There always are three numbers on the 
ticket, even if one is a zero. The final 
two numbers show the location of the 
bin in the tier for bundles of that size 
Code number 317, for instance, indi- 
cates the customer’s bundle has three 
shirts and is in compartment 17 in the 
three-shirt bundle tier. No. 904 means 
the customer brought in nine shirts 
and they are in the fourth compart- 
ment in the nine-shirt group. 

if a customer has more than ten 
shirts, then two bundles are placed in 
bins according to the quantity of 
shirts in each. Both code numbers are 


marked on the ticket. # # 
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Manitowoc 
exclusives for 
superior 

ity cleaning 


MAN I T Own 


A Complete Line of 
Send coupon now for full 
A IDI and phar ii aad Profitable Information! 


‘ J 1 ( 2-Bath Perchlor Dry Cleaning 
fF : | Systems 
wT 1 1 [7] PRIMELINER Single Bath 
cme | Systems 


! (_] Petroleum Systems 
CL) FREE PLANT LAYOUT FORMS 


ers | Filters 


MANITOWOC ENGINEERING CORP. 
(A Subsidiary of The Manitowoc Company, Inc.) 
MANITOWOC, WISCONSIN 

Dept. MS 2 


Name 
Company 
Address 


City Zone State 





Coin-Op Consensus: Laundrymen Dale, Samble and Hamilton 
portray the coin-laundry operator (1) as he really is, (2) as 
others see him, (3) as he thought he would be 


Well Done: George Grasser, past president of Connecticut Asso- 


ciation, receives sert ice au ard from Pre side nt Al Reiner as 
Frank Comparato and Tom Donohoe look on 


Nutmeg meeting largest, 
liveliest ever held 


THERE WAS A HOLIDAY mood in 
the air at the Connecticut Launderers 
& Cleaners Association’s 56th annual 
meeting, which took place in Walling- 
ford, March 19 

Whether it was the 


weather or the promise of a topnotch 


springlike 


program or the $300 door prize, 178 
members, allied tradesmen and wives 
turned out to break all previous at- 


tendancs records 


WASH-AND-WEAR 

George Isaacson, general manage1 
American Institute of Laundering, led 
off the speakers’ program He de- 
parted from his usual talk on the in 
dustry outlook for the future to elab- 
orate on wash-and-wear—the issue 
which alienated Connecticut laundry 


men from AIL two years ago 


58 


He quoted portions of two letters 
appearing in THe LAuNpRY JOURNAL 
See “In the Wash,” August and No- 
vember 1959 issues) which capsuled 
the pros and cons of AIL’s work with 
manufacturers in the wash-and-wear 
field. And he agreed with members’ 
right to disagree. His talk was well 
received. While some members were 
not quick to forget, neither were they 
anxious to prolong the controversy. 


COIN-OP COMEDY 

A trio of Springfield, Massachusetts, 
laundrymen lampooned the coin-op 
success stories one always reads about 
in the trade papers. Russ Dale, Dale 
Brothers Laundries; Bob Samble, Bel- 
mont Laundry; and Bill Hamilton, 
Royce-Superior, preferred to describe 
themselves as the “failures.” 


Last year the three formed a coin- 
op corporation and opened two out- 
lets in Springfield to discourage other 
competitors and to avoid competing 
with each other for choice coin-op 
sites. Today, they have four coin-ops 
under joint management. 

They have had their share of trou- 
bles with bad location, fires, van- 
dalism, slugs, ete. They also pointed 
out that it takes a good deal of time 
to attend hearings every time the 
legislature proposes some restrictive 
bills on coin-ops. Six have come up in 
the past year in their own state. 


DYEING SERVICE 

Ernest Gecz, vice-president, Gar- 
ment Dyers Guild of America, sug- 
gested dyeing could be a profitable 
extra service if plantowners took these 
precautions: 

—accept only those garments in 
good condition that can be dyed to a 
specific color. 

—have the work done by a rep- 
utable dye house. 

—insist on a good finishing job 
dyed garments take more time than 
garments that are simply drycleaned). 

As to the matter of “shrinkage,” he 
said this need not be a problem if the 
material has been preshrunk. 


MOTIVATING SALESPEOPLE 

Thomas Donohoe of the National 
Institute of Drycleaning talked on 
selling; the need for greater sales 
management effort; and the things 
that encourage sales personnel to do 
a better job. His list of eight moti- 
vators included: Personal Gain, Praise, 
Pride in Work, Being Needed, Variety, 
Fear, Family Love and Conscience. 

Jim Low of the National Associa- 
tion of Manufacturers, the banquet 
speaker, talked about “Common Sense 
in Industry.” 

The officers for the new year are: 
Alvin B. Reiner, Mayflower Laundry 
and Cleaners, Hartford, president; 
Joseph Fitzgerald, Home Laundry, 
New Britain, first vice-president; 
Frank Jacopian, Jacopian Cleaners, 
Stratford, second vice-president; 
Frank Comparato, Pilgrim Laundry, 
East Hartford, secretary-treasurer. 

The door prize winner was Ed 
Woerz, assistant Eastern sales man- 
ager, American Laundry Machinery 
Company.—Henry Mozdzer 
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NOW PAD & COVER SET 





OPTEX 
REPLACEABLE PARTS 


GIVE UP TO 1-YEAR TROUBLE-FREE SERVICE! 
P-L-U-S TOP PERFORMANCE! LOW COST! 


















with long-lasting 







units & 
elelans 


Estimated Yearly Cost (42" & 45” machines) 


~~ 


A COMPETITIVE: 1-piece unit (based on life of 4 mos.) 
3 units @ 14.85 each... costs $44.55 
§ 
* with TOPSLIP ASBESTALL 
c TOPTEX “oor 
D 
BASIC UNIT $13.45 $13.45 
E COVER 2.35 3.95 
*AFTER 4 MONTHS 
me «=o REPLACE COVER (A) 2.35 3.95 
Check these advantages - FOAMTOP PAD (B) 3.25 3.25 
*AFTER 8 MONTHS 
v REPLACE COVER (A) 2.35 3.95 
J FOAMTOP PAD (B) 3.25 3.25 
J TOTAL YEARLY COST $27.00 $31.80 
YEARLY SAVING *17.55 %12.75 
J *Actual use has proven TOPTEX replaceable parts 
to last even TWO MONTHS LONGER than indicated. 
J Order from your jobber Today . . . or write to 
Join these alert cleaners who are switching \\ 18) USTR / 
to Toptex .. . because Toptex ‘tops’ them all! ne ¢ 
a % 





& 
A ey st 


2108 Washington Ave., N. Y. 57 * CYpress 5-0252 
TOPSPUN PRESS COVER -TOPSLIP PRESS COVER » NEONYL DAMP BOX & BASKET LINER 





OF CYNTHETIC PERFECTION 
HAMMOND’S [Py alexi loys / PERFECTED 


FEATURES 


® No Bolting Down or Ex- 
pensive Slab Necessary. 


® Positive Displacement 
Pump, No Solvent Heat- 
ing. 


® Stainless Steel Front, Tub 
and Cylinder 





® Open Pocket — Self Bal- 
ancing. 























Sensational ”4 in one” 

Filter Unit e Filter 

® Still © Muck extractor The Hammond PERCHLOR The Hammond 50 Ib. sol- 

Extracting Washer. 70 Ibs. vent recovery tumbler . . . 

per hour capacity efficient, practical and 
simple to operate. 


® Solvent chiller 


f This sleek, new Hammond Perchlor Unit will pack a lot of profit-power for you 
in 1960 . . . with even greater performance features than ever before. New speed, 
/ \ new efficiency . . . new reliability . . . all wrapped up in a compact unit that 
requires much less floor space and only 1/3 as much 
power as similar units. We'll be happy to send you 
complete details and the name of the Hammond dis- 

tributor nearest you! 


GmMMmondg, LAUNDRY-CLEANING MACHINERY CO. WACO, TEXAS 
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You? 
Forg ve tful 
(‘ustomers 
won t 
jorget 
this 


neu 


FREE 


You give them panty of « course . . . most 
ink you and forget about it. ste 
~ We have a novel good will gimmick available FF ri 
you from your ‘Perk’ distributor. It's a “Look V 
le Found” envelope. Just ask your dealer for a s 
he handy aeiiiopes: When you find (hieele 
ent, put them in this handy envelope and pr : 
h the customer's garment. o 
Ti sbscmers will appreciate what you have done 2 
you have done it! The little envelope ns 
yme and becomes a conversation piece with frienc : a 
lighbors. Good advertising for you! 
iy he convenient pocket-size envelopes have a ¢ 
p for easy attachment to the pocket of the custom 
iment. There is space for you to stamp your busi 
me and address if you wish. 
_ Remember ... the envelopes are FREE to all ¢ 
! using ‘Perk’ (Stauffer’s Perchlorethylene). A 
r ‘Perk’ distributor for these attractive 
ich build good will among your customers. 


AUFI FER CHEMICAL COM or 
V /e oe” York 17, Nev 


AGRICULTURE 


4 3 Peete eieg “si =: 3 ot ay? vee 
Tee CHEMICALS Soe os mane Sane 326 South Main St 
NEE 1885 : ; * 





Hit ’em from every side 


Dual entrances, multiple drive-in windows featured in new package plant 
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Drive-in windows on two sides of new shopping center plant 


By HARRY YEATES 


CUSTOMER CONVENIENCE is a 
vital factor to consider when planning 
layouts for a new package plant. A 
handy location helps. Nowadays peo- 
ple like to do things the easy way. It’s 
important to remember this even 
when opening a plant in a shopping 
center that provides parking space for 
hundreds of cars. 

Four drive-in windows along the 
sides plus entrances at either end of 
the building make it easy for custom- 
ers to use facilities of a package plant 
operated by Akron City Laundry and 
Drycleaners, Akron, Ohio 

The plant offers complete laundry 
und drycleaning service. It is located 
in the State Line Shopping Center of 
Cuyahoga Falls. This is 
midway between downtown Akron 
and a rapidly expanding residential 
area. The highway in front of the 
plant is the main arterial road leading 


suburban 


to many new housing developments 
The plant is situated on a corner lot 
adjacent to the parking area for the 
huge shopping center. 

The new plant measures approxi- 
mately 5,000 square feet. A 20-foot 
easement 1s provided around the en- 
tire building. Parking space for four 
cars at both the front and rear of the 
building was clearly marked for cus- 
tomer convenience. The area was 
coated with black asphalt. Purchase 
price for property and construction 
costs came to about $215,000. 
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aa 


Over 125 feet of glass were in- 
stalled at the front and back of the 
building. Counter space is provided 
at both entrances. This enables cus- 
tomers to park in front of the plant or 
near the rear entrance closest to the 
shopping center, Side windows are 
designed for customers who merely 
want to drive in without getting out 
of their cars. 

Ceilings are 12 feet high. About 
200 feet of fluorescent tubing was 
used in the new building. Floors are 
of concrete construction. Bright as- 
phalt squares were installed at the 
counter areas. 


¥ 


, plenty of parking space in front and rear provides plenty of customer appeal 


Windows at the drive-in stations 
were extended out one foot from the 
basic construction of the building. 
This makes it possible to service auto 
traffic without using sliding trays at 
each window. A raised sloping curb 
was also included to direct and speed 
traffic in and out. 

A 6-foot overhanging canopy on the 
building protects drive-in customers 
during bad weather. Spotlights were 
installed under the canopy at each 
window. They were also included 
above each entrance. These are 
lighted when the plant is open at 
night. 


Continued on page 64 


Shirt finishing unit installed near front entrance is easily visible to customers using 


drive-in windows 
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PREPARE NOW 
TO COMBAT 


summer 
perspiration 


WETCLEANING 
IS 
YOUR THE PLANTOWNER most likely to make an attractive profit this 
summer is the one who is scientifically equipped to remove per- 
MOST spiration in the charge system without wrinkling or shrinkage. 
Your customers don’t like wetcleaned garments because some 
COSTLY of that “like new’’ look is lost. 
ENEMY Your finishers don’t like wetcleaned garments because of the 
greatly added burden in producing a satisfactory job. 
Your auditors don’t like wetcleaned garments because of the 
reduced profits which they reflect in your balance sheet. 
The Myce t process is the only system of drycleaning capable 
of the near-elimination of wetcleaning with controlled safety. 
This is because the Myce process provides two constants 
which never before were attainable: 
@® CONSTANT MOISTURE LEVEI 
Based on 3/ 10% of all solvent in charge system. 
@ CONSTANT MOISTURI ABSORP! ' BY FABRICS 


Based on 15% dry weight of rayon. 


PREPARE NOW for the profitable handling of perspiration-stained summer garments. For 
consultation with a trained field technician write to R. R. STREET & Co. Inc. who will also 
supply a copy of NID Bulletin F-14 showing graphs and tabulations which explain and 


illustrate the dual control of absorption and retention. 


Copyright 1956, R. R. Street & Co. Inc. 561 W. Monroe St. Chicago 6, U.S.A. 





Mrs. Care will tell your 

“customers new fibers and 

fabrics call for expert care. 
How? See page 25 


<> 


THE DOW CHEMICAL COMPANY 
Midland, Michigan 





Continued from page 62 


Blue-and-white neon signs costing 
$6.800 were erected on four sides of 
the building. They can be easily seen 
from any direction. A wide range of 
services including drycleaning, shirt 
ind family types of laundry services 
ire highlighted in the display signs 

[he plant operates with five pro- 
ductive employees in the drycleaning 
department, four in the laundry de- 
Five counter girls wait on 
The shopping 
center is open until nine 
o'clock Monday through Saturday 


[wo operators are on duty in the 


partment 
traffic during the day 
evenings 


plant to take care of customers until 
closing time 

A series of electric eyes placed be- 
low the windows sets off a bell when 
automobiles pull up at a drive-in 
Automatic 


open at the 


window. electric doors 
front and rear entrances 
when customers cross an_ invisible 
beam 

A 40-pound synthetic cleaning ma- 
chine and three air-driven wool finish- 
ng units were placed along Tie side 
of the plant. An all-purpose wearing 
ipparel press and a 2-girl shirt finish- 
ing unit were placed on opposite sides 


of the front counter. The silk finishing 





It's good public relations to keep 
employees well informed about oper- 
ational activities. Especially when 
pl ing the opening of a new plant 
or branch unit. The following program 
mapped out for personnel at Akron 
City’s new suburban plant kept ev- 
eryone on his toes concerning adver- 
tising schedules and promotions 
during the three-week opening cele- 
bration: 





EMPLOYEES NOTICE 
A Week Opening Celebration For 
City’s Suburban 


We're planning exciting things to oper 
und we want you 
Wate h 
read them 

know what the prizes are. Tell every 
one you know about the 
prizes to be given at City’s Suburban 


your new store 
to be in on every bit of it 
the ne wspape! ids 


wonderful 


Opening Celebration will last until 
the grand prize drawing during th 
last week of March—3 big weeks! 


On March 8 and March 15... 


we'll have drawings for 15) $5 cer 
tificates for laundry, drycleaning 
launderette 


SeTV ICE 


The tickets that are drawn 

put back into the box for the 
prize drawing so winners 
miss out on the big prizes 


Drawing Tickets 


Give each person who comes into the 
plant a drawing ticket 

buys something or not. If 
isks for one why 
gest that his 
on it for him. Persons may 
each time they visit City’s Suburban 
1,000 BALLOONS will be on hand 
to giv to all the children a 
nied by their parents 


whether 
a child 
lon’t you sug 
wther sign her nairn 


register 


mpa 
The sé ire inl 
mal-shaped with City’s Suburbar 


The Se can be 
nts for their children 


name on them give! 


We're telling everyone about the su- 
per service and quality they can ex- 
pect from the new store. We're saying 
that it’s a store that caters to every 
customer request! First impressions 
. Make a friend of 
every customer! Make sure he leaves 
your store with the impression that 
it’s the greatest store in the world. 


are important 





Something To Think About... 


The following memo was discussed 
by management at a group meeting 
of all personnel before the plant 
opened. It informs them of each ad- 
vertisement that will be used during 
the opening celebration 


Promotion for Week of February 23 


Newspaper small ads Sunday 
through Saturday (most of these on 


society page ) 


short spots on both local 
stations telling folks that you're open 
and that they 
register for prizes 


Radio . 


should come in and 


Promotion for Week of March 2 


March 2—Almost a full page in the 
Beacon Journal announcing a 3-week 
celebration with teaser ads through- 
out the paper telling them to tum to 
your page. Be sure to read this! 


Wed. Mar. 5 
showing mink 


Small ad on society 


Fri. Mar. 7 
showing mink 
Radio: 


radio stations 


Small ad on society 


10 one-minute spots on both 


On Tuesday, March 4 WCUI 
“City’s Suburban” as_ the 

It will be mentioned on 
the air about 40 times 


will have 
secret name 
(about one 
time an hour 


Promotion for Week of March 9 


March 9—Over a third of a page ad 
in Beacon with teaser ads 


Monday, Wednesday, 


ads on society 


Friday—Small 


Radio promotion continues 


Promotion for Week of March 16 


Small ads Sunday, Tuesday, Wednes- 
day, Thursday telling everyone that 
this is the last week to register for 
prizes 


March 22 


GRAND PRIZE DRAWING 








unit was added behind the counter at 
the rear entrance. Original layouts call 
for two additional units later on 
The laundry located 
along the opposite wall of the plant, 
includes six 25-pound open-end wash- 
ers and three extractors connected by 
plastic trays. The department is also 


department, 


equipped with a half dozen tumblers. 
The area in the middle of the plant 

is used as storage space for dryclean- 
ing and laundry bundles. Three auto- 
matic storage conveyors have been in- 
stalled. To conserve valuable space 
one of them was especially designed 
Continued on page 66 
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Specially Desiqued hor the Expanding Coin-op Market! 


INCLUDING 


ULTRA VIOLET-RAY LIGHT! 





TRIPLE SAVINGS! 


Save money in cost, installation, gas consumption, maintenance and servic- 
ing. Save space with JET'’s streamlined dimensions, moved easily through 
doorways. Ten JET dryers occupy space normally required by seven ordinary 
dryers. Save customers by offering more dryers at same cost. JET's capacity 
is tailored to customers’ average under-loading, eliminates waiting. 


PREFERRED FEATURES! 


Famous ultra violet ray light is standard equipment. Front servicing, modern 
exterior. Rigid panels, safety door and tamperproof assembly mean years 
of quality performance 


QUALITY DESIGN! 


Fully enclosed cabinet, convenient lint door and double capacity coin vault 
give quality construction, safety and economy. Completely insulated arc 
weld construction and self-contained drive unit. Truly a commercial product! 











SAVE OVER 


50% (086 


IN GAS CONSUMPTION ! 














CLESCO \JET 


Now choose the single changer that offers more versatility and 
protective features. Guaranteed burglarproof! COIN CHANGER serves 
ail markets, with one model, through one slot... electronically! Three 
year insurance coverage up to $200.00 against theft or burglary! 


GUARANTEED BURGLARPROOF! 
GUARANTEED REPLACEMENT! 


0:6:@: ane 


1844 WEST FLAGLER STREET « MIAMI 35, FLORIDA 
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Laundry washroom and sorting area is located in compact spot along 


one side of plont 


Hit ‘em From Every Side 


Continued from page 62 


the laundry 
marking and sorting tables. These are 
adjacent to the washers. About 850 
garments can be stored on this con- 
veyol 


to extend up and over 


The horizontal conveyor is ca- 
pable of handling 812 garments. Over 
500 shirt bundles can be stored on the 
third conveyor 

The plant has been set up to handle 


Mrs. Care will tell your 
customers how to keep their 
“wash and wear’ more wearable. 
How? See page 25 





<> 


THE DOW CHEMICAL COMPANY 
Midland, Michigan 


Compact arrangement of woo! finishing units affords enough room 


to expand storage area when plant hits capacity 


a capacity of $5,000 to $6,000 per 
week in total volume. When this goal 
has been reached two additional up- 
and-over storage conveyors will be in- 
stalled. They will be placed next to 
the shirt bundle conveyor. 

Automatic dial controls on the con- 
veyors make it easier to handle cus- 
tomers from either entrance. Drive-in 
windows are only a few feet away 
from the conveyors. 

According to plantowner Merrill 
Sitz, customers use the side windows 
even though there is adequate parking 
space in the shopping-center lot only 
100 feet away. “They just don’t want 
to get in and out of their cars twice. 
We've made it easier for them to stop 
on their way in or out of the center.” 

After the first few months of opera- 
tion the plant was averaging $2,000 
per week in total volume. The laundry 
department accounts for approxi- 
mately $700 per week 

Drycleaning services are priced at 
$1.40 for a man’s suit or lady’s dress. 


Shirts are 25 cents apiece. In the laun- 
dry department flatwork bundles are 
priced at 18 cents per pound, fluff-dry 
at 15 cents per pound and damp-wash 
at 12 cents per pound. Shirts included 
with any of the three laundry services 
are priced at 22 cents each. Fully 
finished bundle work is transported to 
the main plant and returned the same 
day. 

About $5,000 was spent to promote 
the new plant during a three-week 
opening celebration last spring. Pro- 
motion included local radio and full- 
page newspaper advertising 

Major giveaways consisted of a 
mink stole and a child’s sports cat 
A portable TV set, a radio, a camera 
and other valuable prizes were also 
awarded, Gift certificates for $5 worth 
of drycleaning or laundry service were 
also presented, Customers were asked 
to register when they came into the 
plant during the three-week period. 


## 


Up-and-Over conveyor in middle of the plant utilizes valuable storage space 
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it’s a fact... 
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the Sayntiama? 
actually out-cleans any 

split-pocket machine 
in efficiency and quality! 


While others “fiddle around” to divide loads and to jog 
cylinder pockets into position, one man with the open pocket 
SYNTOMAT cleans and spots with ease 135 Ibs. per hour. 
Yes, that’s efficiency... And quality cleaning is a “natural” 
with a non-confining, open pocket cylinder. 


SYNTOMAT MODELS — 45, 70 and 100 Ib. Loads 


PETROLEUM UNITS: 
WRITE US FOR Bm PACKAGE MODELS: 45, 70 and 100 lb. Loads 
MORE DETAILS 
WITHOUT & LARGER MODELS: 100, 175, 270 and 450 lb. Loads 
OBLIGATION! 


FILTERS AND ALL AUXHIARY EQUIPMENT 


192 BANKER STREET, BROOKLYN 22, N.Y. 


Du Font 


announces 
big 


a2"* annual 
promotion 
to help 
arycleaners 
set more 


WASH &z WHAR 
business 


Here's why it’s a natural to help you increase summer profits: 
You can clean more lightweight wash & wear garments per 
loading. You can clean wash & wear easier. You can offer 
expert care for wash & wear with Perclene” perchlorethylene, 
made by Du Pont, the nationally known authority on wash & wear 
fibers. You can get more wash & wear business if you go after it. 


DU PONT’S NEW PROMOTION KIT 
AND SELLING GUIDE IS AVAILABLE 
NOW FROM YOUR DISTRIBUTOR 
OF PERCLENE sere 
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ALABAMA 
BIRMINGHAM 
Phenix Supply Company 
MOBILE 
Rudolph Ramelli, Inc 


ARIZONA 
PHOENIX 
Goss-Jewett & Company, Inc. 
TUCSON 
Goss- Jewett & Company, Inc. 


ARKANSAS 
LITTLE ROCK 
Barada & Page, Inc. 
Rudolph Ramelli, Inc 
ideal Chemical & Supply Co. 


CALIFORNIA 
LOS ANGELES 
Ajax Supply Company 
Goss-Jewett & Company, Inc 
United Chemical & Supply Co 
SAN DIEGO 
Goss-Jewett & Company, Inc. 
SAN FRANCISCO 
Goss- Jewett Co 
of Northern Calif 


COLORADO 
DENVER 
Braun-Knecht-Heimann Co 
McKesson & Robbins, Inc 


CONNECTICUT 
HARTFORD 
M. Gilston, Inc 
WATERBURY 
Hubbard-Hall Company 


DISTRICT OF COLUMBIA 

WASHINGTON 

W. P. Ballard & Company 

Morris & Eckels, Inc 

Stadham Company, Inc 

Sterling Supply Corp 
FLORIDA 

MIAMI 

Ball Supply Company 

TAMPA 

Lentestey Supply Company 


GEORGIA 
ATLANTA 
Phoenix Supply Company 


IDAHO 
BOISE 


Laundry Suppiy Company 


ILLINOIS 
CHICAGO 
Big Ben Chemicals 
& Solvents, inc 
ROCKFORD 
Industrial Oil & Chemical Co 


INDIANA 
EVANSVILLE 
P. B. & S. Chemical Company 
INDIANAPOLIS 
Wm. Lyan Chemical Co., inc. 


KANSAS 
WICHITA 
Barada & Page, Inc 


KENTUCKY 
HENDERSON 
P. B. & S. Chemical Company 
LOUISVILLE 
The Fry Brothers Company 
McKesson & Robbins, Inc. 
LOUISIANA 
BATON ROUGE 
Barada & Page, Inc 


NEW ORLEANS 
Barada & Page, inc 


© 


Rudolph Rameili, Inc 
SHREVEPORT 
Rudolph Ramelli, Inc 


MARYLAND 
BALTIMORE 
W. P. Ballard & Company 
Morris & Eckels, Inc. 
Stadham Company, Inc 


MASSACHUSETTS 
ALLSTON 
American Dryco & 
Machinery Co. 
BOSTON 
1. Goldfarb & Sons, Inc 
FALL RIVER 
dorden & Remington Co 
LAWRENCE 
A. Lee Co 
WESTFIELD 
Eastern Chemicals, Inc 
WORCESTER 
Chemical Sales & 
Service Co., Inc 
Worcester Chemical 
Distributors Corp 


MICHIGAN 
DETROIT 
Eaton Chemical & Dyestuff Co 
Fiom's 
Grow Solvents Company, Inc 
J. Levin Sons Company 
FLINT 
Detroit Woolen Company 
GRAND RAPIDS 
Haviland Products Company 


MINNESOTA 
MINNEAPOLIS 
McKesson & Robbins, Inc 
ST. PAUL 
Worum Chemical Company 


MISSISSIPP! 
JACKSON 
Rudolph Ramelli, inc 


MissouUR! 
KANSAS CITY 
Barada & Page, inc 
ST. LOUIS 
Barada & Page, inc. 
McKesson & Robbins, Inc 
G. R. Schmidt & Company 
Independent O01! Company 


MONTANA 
BILLINGS 
Great Western Chemical Co 
GREAT FALLS 
Great Western Chemical Co 
NEBRASKA 
OMAHA 
McKesson & Robbins, Inc 


NEVADA 
LAS VEGAS 
Goss-Jewett & Company, inc 


NEW HAMPSHIRE 
DURHAM 
Craig Supply Company, Inc 
MERRIMACK 
New England Chemical 
Supply Co. 


NEW JERSEY 
GARFIELD 
Soaico Products Company. Inc 
ROCHELLE PARK 
The Dixo Company 


NEW YORK 


BINGHAMTON 
Collier Chemicals Co 
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BUFFALO 

Frontier Alkali Corp 

JOHNSTOWN 

S. H. Ireland Chemical Co 

LONG ISLAND CITY 

Co-Apco Cleaners 
Equipment Corp 

NEW YORK 

H. Kohnstamm & Co., Inc 

West Side Corporation 

NORTH TONAWANDA 

Riverside Chemical Co., Inc 

POUGHKEEPSIE 

Duso Chemical Company, Inc 

RENSSELAER 

Eastern Chemicals, inc 

ROCHESTER 

A. Nusbaum & Sons, Inc 

SYRACUSE 

Eastern Chemicals, In 


NORTH CAROLINA 
GREENSBORO 
W. P. Ballard & Company 


onHIo0 

AKRON 
Belenky, In 
CINCINNATI 
The Fry Brothers Company 
McKesson & Robbins, Inc 
CLEVELAND 
Carman Supply Company 
Mathco Chemical Company 
COLUMBUS 
McKesson & Robbins, Inc 
E. J. Thomas Company, In 
DAYTON 
Industrial Chemica 

Products C 
TOLEDO 
Grow Solvents Company 
Toledo Dry Cleaners 

& Laundry Supply Co 


Louis Wasserstrom & Co., Inc 


YOUNGSTOWN 
Superior Chemica 
Products C 


OKLAHOMA 
OKLAHOMA CITY 
Barada & Page, in 
TULSA 
Barada & Page, in 


OREGON 
PORTLAND 
Great Western Chemical Co 
Osmund & Company 


PENNSYLVANIA 
ERIE 
Belco Supplies, Inc 
JOHNSTOWN 
Stadham Company, Inc 
PHILADELPHIA 
Wm. Barnett & Sons, inc 
£. J. Rutherford & Company 
Stadham Company, Inc 
Sterling Supply Corporation 


PITTSBURGH 

M. M. Baddeley, Inc 
Carman-Pittsburgh Co., tnc 
Fort Pitt Chemical Company 


RHODE ISLAND 
PROVIDENCE 
Borden & Remington Co 


SOUTH CAROLINA 
CHARLESTON 
Charleston Oi Co 


TENNESSEE 
CHATTANOOGA 
Burkart-Schier Chemical Co 
KNOXVILLE 
Burkart-Schier Chemical Co 
MEMPHIS 
ideal Chemical & Supply Co 
NASHVILLE 
Burkart-Schier Chemical Co 


TEXAS 
CORPUS CHRIST! 
Barada & Page, inc 
DALLAS 
Barada & Page, inc 
Dallas Tailor & Laundry 
Supply Co., inc 
FORT WORTH 
Barada & Page, inc 
Dallas Tailor & Laundry 
Supply Co., Inc 
HOUSTON 
Barada & Page. inc 
Dallas Tailor & Laundry 
Supply Co., Inc 
ODESSA 
Barada & Page, Inc 


UTAH 
SALT LAKE CITY 
Laundry Supply Co., Inc 


VIRGINIA 
NORFOLK 
Morris & Eckels, Inc 
Sterling Supply Corporation 
RICHMOND 
Laundry & Dry Cleaners 
Suppliers 
Virgima-Carolina Laundry & 
Supply Corp 


WASHINGTON 
SEATTLE 
Great Western Chemical Co 
SPOKANE 
Great Western Chemical Co 


WEST VIRGINIA 

CHARLESTON 
Southern Chemical Company 
HUNTINGTON 
W. T. Rife & Company, inc 
WHEELING 
Pennsylvania & W. Virginia 

Supply Corp. 


WISCONSIN 
MILWAUKEE 
O' Donohue Sales Company 
McKesson & Robbins, inc 


Du Pont, Electrochemicals Dept., 
Chlorine Products Division, 


Wilmington 


98, Delaware 
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BETTER THINGS FOR BETTER LIVING 


THROUGH 


CHEMISTRY 


DYEING 
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A dependable quality service 
for quality-conscious drycleaners. 
Mail orders everywhere. 
24-hour production schedule 
even at peak of season. 


"ay Tite Clow 


ta Cor 


So 


Sits C0} 4 


8 


Write for our trade price list 


TRU COLOR DYE WORKS, Inc. 


24-47 44th Street, Long Island City 3, N.Y 


KEEPING CUSTOMERS HAPPY 


“We want to take this opportunity 
to tell much we enjoyed 
working with you, and how successful 
your promotion (which we still refer 
‘Start your vacation at Hacker- 
was last summer. If you had 
not furnished the yellow tour service 
request torms, we would have no way 
of knowing how many of your cus- 
tomers used the service . however, 
we did receive well over 100 of these 
forms, asking for tour information. I 
hope we'll be able to do something 
similar this and we certainly 
thank you for your thoughtfulness in 
selecting our station as a tie-in with 
your fine promotion idea.” 


you how 


to as 


mans) 


year, 


Savings Stamp plan 


Every show has its star and this 
one is ours—the United States Savings 
Stamp Plan. 

Several years ago one of every two 
American families became the happy 
victims of trading stamp fever. 

In Pikesville every retail business, 
including my friendly competitors, 
was passing out the blank books and 
the stamps to fill them. In every home 
there were three important books— 
the Bible, the bank book and the 
stamp book. 


« Continued from page 50 


All through this period I fought off 
salesmen representing stamp compa- 
nies. My defense to their arguments 
for my joining the other merchants 
was that “the only stamp that I am 
interested in is my customer's stamp 
of approval.” 

Yes, big busi- 
ness, and we drycleaners can’t over- 
look that fact. Here was an attraction, 
part of my formula for customer con- 
trol, and others beating the 
drums of success. 

I had to find the “stamp plan that 
was different.” A stamp plan that 
would make D. Hackerman stand out 
from the rest of the merchants. 

So, in a countermove, D. Hacker- 
man decided to give away United 
States Savings Stamps as a premium 
to our customers for dealing with us. 

But first, we needed clearance from 
the United States Treasury. Evolving 
all the details of the plan, we present- 
ed it to the Treasury officials in Wash- 
ington and received their blessings. 

The plan met with immediate suc- 
cess and created an avalanche of 
favorable comment throughout the 
community. So far as is known, the 
plan was the first of its kind in the na- 
tion. We had pioneered an era of sales 

Continued on page 72 


trading stamps are 


were 
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Flexible ventilation and cooling— 


provided in small plant by three-stage installation 


Large ducts in the pressers’ cooling unit are 
set high, provide moderate air movement over 
wide areas. This unit is used three times as 
much as the other two 


COOLING or ventilating a pressing, 
and check-out 
often creates a wave of sniffles, ob- 
Klassic 


I ennessee, be- 


inspection room s0 


Se rved Earl Coleman ot 
Kleaners in Smyrna, 
cause drafts chill one part of the ana- 
tomy while the rest swelters. A “jet 
makes the worker uncomfort- 
able because it chills the back of the 
neck or the small of the back, cramp- 
ing the muscles. Often a jet stream is 
turned toward the lower part of the 


stream” 


body. The legs seem least sensitive to 
violent temperature contrasts, yet pro- 
vide a cooling area for the body. Often 


employes just close off a damper in 


— | > . _ 
. ip~ i: . 


a 


By WILLIAM R. PALMER 


disgust rather than try to find a com- 
fortable setting. 

So Mr. Coleman devised a three- 
stage ventilating and cooling arrange- 
ment. It has greatly modified, if not 
eliminated, the harsh temperature con- 
trasts of the jet-stream method. He has 
three cooling towers, two on top of the 
building and one over a window on 
the side. The side tower cools through 
four ducts opening over the finishing 
department. These ducts are large, 
having 6-inch-diameter openings that 
produce a broad gentle movement of 
air instead of a narrow jet stream 

This finishing department unit is 
the most often used. In temperate 
Tennessee, it is the only cooling unit 
used during fall and spring months. 
In summertime it will be started in 
early morning, before it becomes nec- 
essary to start the other units. For this 
reason a waste capacity is not often 
used for the small amount of cooling 
often actually needed. 

One roof cooling tower is hooked 
up to a large header-conduit having 
outlet ducts spread over the room to 


all other work stations. They are 


roughly in a semicircle following the 
workflow. This means there are still 
areas in the room that do not have 
direct cooling airflow. Such “dead air 
pockets” can become back eddies of 
heated air in summer weather. They 
produce the toast-and-chill condition. 

Therefore, Mr. Coleman’s _ third 
cooling tower is mounted above a 
large central shaft without secondary 
ducts. This serves as a “disturbing 
fan” throwing cool air out generally 
all over the room. This breaks up 
heated eddies, dead-air pockets, and 
helps distribute the cool air evenly 
throughout the room. 


Air changes every minute 


In addition, there are three 28-inch 
exhaust fans in the north wall of the 
production room. With all water tower 
blowers and exhaust fans in use there 
is a complete change of air once every 
60 seconds in the finishing room. Also, 
the static pressure built up creates a 
strong movement of cold air into the 
adjacent cleaning room. This carries 
heat and fumes of the cleaning room 
out through its outside door, air vent 


and window. # # 





e 


Tower duct #1 provides individual cooling for all work stations but pressing. Tower duct #2 is the non- 


piped ‘“‘disturbing fan 
serves the pressers only 
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that breaks up the dead air pockets. #3 (hidden) is the window tower that 
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e 
mercury numatic 
OUR OWN LEASE PLAN AVAILABLE 


PER 50, pictured above, is the SAME unit as delivered to At $6750., PER 50 includes Filter and Still. Comes com- 
U.S. Navy. There is nothing finer. pletely piped and assembled, and costs no more than 
most smaller units. 


Dry load capacity 44-50 Ibs. per load. $2000 to $2500 Clover-Leaf Muck Stripper is optional at $690. 

weekly volume. Owners report up to 16,000 Ibs. mileage per drum of Perc. 
PETROLEUM UNITS FOR 140-F OR STODDARD SOLVENT 

2000 GPH Monel Tubular Filter. . . with backwash, @UOTED ON REQUEST. 


Mercury Clover-Leaf Muck Stripper 
and/or Monel Tubular Filter avail- A 
able for use with any make Perc |] 
unit. Saves soap, saves solvent, 
saves filter cleaning. 


50 GPH Still. No ‘“‘foam-over.”’ 


Marlow Centrifugal Pumps . . . big 3 in. dump line. 





NEW smooth Mercury-Twin-Disc 2-speed transmission Over 4700 Successful Mercury 
with fluid drive insures low maintenance cost. Owners in 50 States. 


CLEANING SYSTEMS, INC. 














1817 Benson Avenue, Evanston, Illinois ¢ DAvis 8-0710 








NEWS 








Wellinger Heads Forse 


N. J. 
the 
cleaning field 


recently announced that 
firm is entering the dry- 
with a line of 
spotting chemicals, bleaches, de- 
tergents and water re pe llents 
Mr well known 
in the chemical and drycleaning 


Pariser is 


having se rved in @x- 
with a large 
13 years 


industries 
ecutive capacity 


chemi als firm for 


McGraw-Edison Purchase 

McGraw - Edison 
Elgin, Ill., and 
dry Machinery 
cinnati, Ohio 
contract for acquisition by Mc- 


Company, 
American Laun- 
Cin- 


signed a 


Company 


have 


braltar’s home office and will ac- 
company the firm’s fieldmen in 
their territories. 


Norge Plans New Plant 


J. S. Sayre, president of the 
Norge Division, Borg-Warner 
Corporation, has announced 
that Norge has selected Fort 
Smith, Ark, as the site of a mil- 
lion-square-foot plant. 

The plant will employ up to 
2,000 and will manu- 
facture Norge’s new gas refrig- 
erator and other gas appliances 
and appliance components. The 


persons 


company estimates that the cost 
of the new plant and accom- 
panying equipment will exceed 
$10,000,000. 


Graw-Edison of the business 


and assets of American Laundry 
Machinery Company. Terms are 

WELLINGER | McGraw-Edison 

L. Wellinger has been CO™mon stock for each share of 

| pre sident and general stock 

of the Forse Corpora president of 

ucceeds H. Don Forse James M 


elected chairman American 


JAMES 1 DICK W. STROMENGER 


2 shares of 
American s 
Max 
NMicGraw 


Carvey, 


common 
McGraw, 
Edison and 


SLRA Gains Southern 
Member 


Suede and Leather Refinish- 
ers of America 
Selby Cleaners, New Orleans, 
La., for membership, giving 
SLRA its first representation in 
the Deep South 

Membership in the national 
trade association is open to those 


Dick W. Stromenger has been 
appointed national sales man- 
ager in charge of laundry tex- 
tile sales for Gibraltar Fabrics, 
Inc., New York 

Mr 


over 


president of 
Machinery, announced 
boards of both 
had approved the 


Laundry 
that the 
panies 

4 h iM 


still 


June 1) is 


has accepted 
conmi- 
pur- Stromenger has 
stockholders 
ipprove the 
the tentative 


tor closure ot the de il 


spent 
30 years selling and devel- 
textile products for the 
laundry and drycleaning indus 
tries. He will work out of Gi 


American's 
A \ 
elie il 

trial St. W 


Pariser of 
Industries 
Clifton 


must action 


date 


oping 


SKY -MASTER Continued from page 69 


THERE IS A 
STARTLING 
DIFFERENCE 


and at the same time 
helped to build the prestige of our 
firm. Here was a stamp plan that cre- 
ated a favorable image of the cleaner 
in Pikesville, in the terms of commu- 
nity service and patriotism. It elevat- 
ed a drycleaner above the level of the 
mere merchant and showed the com- 
munity that among them was a public- 
spirited firm 

One feature of the plan is that it 
gives the public a better dollar value 
than any trading stamp plan! 

The reason is that the value of the 
u. mi Stamps appreciates 
when they are converted into United 
States Savings Bonds, and are worth 
even This served to conv ince 


promotion 


“ ngineered in 

e most modern design, & quality con 
mstructed of the finest materials available; 
providing neat appearance, quiet opera 
ion, trouble free service, and greatest 


' capacity , 
DI BY RAILEX 


Tr 
BALL BEARING Nylon tired ball bearing rollers 
Secenntienesh ey Ball bearing motor 
—" Ball bearing drive unit 
Prd _ 
Full Frame = - Nie. 


Suspension 
00 ibs Rail completely supported by 
encircling steel frame 


THERE ARE 
FEATURES FOUND 
--- ONLY ON cat 





Savings 


~ 


D3 GUYONVIS SI ALIUND 


more. 


Malleable Steel /\\ 
Roller Supports! 


the public that we were doing business 
in the best interests of the public. 

It was truly a unique plan that 
spelled Attraction with a big “A.” 

How effective is this attraction and 
action formula for customer control? 
If I haven't proved the point before, 
this should do it. 

A bitter test for it was created by 
the recent 116-day steel strike. Balti- 
more is the home of the Sparrows 
Point plant of Bethlehem Steel Com- 
pany, the largest steel mill in the 
world. Some 41,000 people are di- 


Te e 


SLICK-MASTER | Heavy Duty Drive Unit 
J am drive. No drip oanee Safety 


i te om Noiseless Opere Bg Stren Designed 
be 


Sy : ws 
| 3 


Eliminates 


Frame encircles entire rail. No 
front end sprocket. No bicycle 
type chain 


"| Wide Track 
Convertible 26” spacing provides great sta 
C bility and strength, garment 
clearance, extra Capacity 


SPACE-MASTER mplete 


convertibility between 


all models ‘except floor /ceiling 





SHIRT-MASTER 
Raile=x © 
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Write for FREE Literature 


634 DEAN ST. BROOKLYN 38, N. Y. 


XT iva A@ SUOATANOD,, NO INANdIN 


Continued on page 76 
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FRANKLY, GENTLEMEN, 
HOW DO YOU CHOOSE 
A SATISFACTORY WATER REPELLENT 
WHEN ALL WATER REPELLENTS 
CLAIM 100 RATINGS? 


Is it not surprising that the industry is con- 
fused? Water repellents are being offered 
everywhere with 100—100—100 spray ratings; 
excellent on all soap systems, excellent on 
hand, excellent, excellent, excellent. Yet 
the failures stand out like a sore thumb. 
DISSATISFACTION! The drycleaner dare 
not test his treated garments for fear he will 
face the fact that he is unable to perform a 
satisfactory job. 


A recent survey showed that this dissatisfac- 
tion was widespread. Why? What's wrong? 
How can the cleaner tap this profitable market 
and enhance his reputation as well? 


The public refuses to pay an extra charge 
for substandard water repellent services. Our 
survey shows a shrinking market, despite the 
fact that the industry can readily obtain an 
additional $50,000,000 in water repellent busi- 
ness. 


Nor can the question be answered solely by 


more aggressive promotion. The customer can 
test his own rainwear much too easily. Nor can 
you judge your standards by the number of 
customer complaints. The customer is more 
likely to express his resentment in the simple 
form of refusing to have his rainwear water 
repelled. 

These are the facts as we see it. Obviously, a 
serious re-examination of the whole water re- 
pellent service is in order. 

With this in mind, The Stamford Chemical 
Company re-examined the complex chemistry 
involved and following years of intensive re- 
search, discovered VIVITEX 100 PLUS. We 
are proud to relate that we are now sensing an 
ever growing satisfied clientele with our 
VIVITEX 100 PLUS. 

Our fan mail shows that cleaners who have 
tried every possible product only to obtain a 
stiff, non-repellent garment for their efforts, 
have at last found in VIVITEX 100 PLUS 
complete satisfaction. 


MAY WE SUGGEST THAT YOU STUDY THIS REMARKE- 
ABLE PATENTED PRODUCT OF OURS. VIVITEX 100 PLUS 
IS WATER WHITE, CONTAINS A VERY UNUSUAL BUILT 
IN DETERGENT NEUTRALIZER, WHICH REPELS WATER 
FAR BEYOND ANY OF THE STANDARDS CURRENTLY 


REQUIRED FOR EXCELLENCE. 


THE STAMFORD CHEMICAL COMPANY 
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room at the annual 
of the National Association of 
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in Los Angeles 
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AMSCO in Tennessee 


American Mineral Spirits Co 
added a office 
distribution terminal at 
Clifton Ave., Nashville, 
Daniel A. Caprario has been 
named manager of AMSCO’s 
Nashville sales territory. 
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The HEART of any drycleaning unit is the PUMP! 


KLING “100” delivers a trouble-free, money-making unit 
with MARLOWS 





The new Kling Air-Matic was engineered to save 
labor, time and space by turning out 50-lb. or 
75-lb. loads with automatic cleaning and extrac- 
tion. Simplicity of design gives smooth, trouble- 
free operation. 

A unit of such design needed the finest pumps 
in the field. That’s why Marlow drycleaning 
pumps were made standard equipment by the 
Kling “‘100”’ Corporation. 


For many years, Marlow Pumps have helped 


make good drycleaning equipment better! 
Marlow drycleaning pumps are specially en- 
gineered for the job. A Remite seal eliminates 
shaft leakage. There’s no solvent ioss — floors 
stay dry and clean. And — Marlows handle pe- 
troleum or synthetic solvents with equal ease. No 
pump worries, space-saving design, sturdy con- 
struction, quiet operation — are just a few of the 
many other Marlow advantages. 


Write today for complete information and the 
name of your Marlow dealer. 


MARLOW PUMPS 


M DIVISION OF BELL & GOSSETT COMPANY 
MIDLAND PARK, NEW JERSEY 


Morton Grove, Illinois * Longview, Texas 





Mrs. Care will tell your 
customers it’s wise to clean 
blankets before they're stored. 
How? See page 25 


<> 


THE DOW CHEMICAL COMPANY 
Midland, Michigan 





How to Enjoy the Summer 

Continued from page 46 
issue of the Heating, Piping and Air 
Conditioning publication. It calls the 
industry’s attention to the arrival of 
this method of cooling for commercial 
service. Oddly enough, it is the oldest 
method known to man but the least 
applied. The primitive people of Bib- 
lical times and the early Indians of 
the Southwest knew and used it. They 
put porous jars full of water or just 
plain grass mats soaked with water at 
their window or door openings into the 
path of the incoming air. 

The dry air stream flowing over 
these wet surfaces absorbs some of the 
moisture and in doing so it lowers the 
air temperature. Evaporative air cool- 
ing is just as simple as that. Today’s 
refinements (Fig. 4) are not too vast- 
ly different from the wet mat. The 
major difference is that the air stream 
is channeled over the water-soaked 
surface (Fig. 4) or through the wate 
spray (Fig. 5) under the control of 
a fan, and then forced out by a system 
of ducts into the area where the air 
will be used. The fan permits regulat- 
ing enough of a flow of air to achieve 
the best possible comfort conditions 

Since you use no refrigeration ele- 
ments to help you lower the air tem- 
perature, you must expect to have to 





Collar 


with that 


type shirt. 


Permits more shirts per package 


®NO COLLAR CREASES 
®NO COLLAR POINT CURL 





SHIRT LAUNDERING : 


Here at last one collar protector for every 


Protects the collar from presser to dresser 
. . . Locks in place in just a second . . . Gives 


/ 
.. « More ae 
room in dresser drawer .. . Eliminates sloppy Eyres P2J 


‘hangar’ delivery of sport shirts. Designed 
for Starch or No-Starch collars, it gives every 
shirt that neat, fresh “Executive Look”. . . 


the NEW DeLuxe EXECUTIVE STAIZ 


“EXECUTIVE LOOK‘ { 


proper shaping for inner Collar Comfort . . . 


®NO COLLAR FRONT FOLDOVER 


TIME SAVERS, INC. 


z 


al 


7 


— 
/ 


La-down COLLAR FORM-R produces 
The Crush-Proof-Collar — 
The HEART of COLLAR COMFORT 
Shirt Laundering 


83-99 WALNUT STREET 
MONTCLAIR, NEW JERSEY 








push more air than you would with a 
straight air-conditioning unit. You do. 
The exact amount depends upon the 
heat load your plant is adding. The 
typical step-up, for example, would 
need from 500 to 800 cubic feet per 
minute per worker and this air supply 
would be directed as nearly as possible 
to the individual worker areas. 

If you use the same water for evapo- 
rative cooling over and over again you 
should plan on bleeding off a certain 
amount of this recirculating water. 
The scale components of the water 
will settle out otherwise and plug up 
the wetted surfaces. In addition the 
water will take on more dissolved 
gases and eat out the drain pans and 
other metal parts. 

The second major concern is the one 
of too fast an air flow through the wa- 
ter. Check your eliminators (Fig. 5) 
and see that there is no evidence of 
spray carryover. If there is, cut back on 
the fan output until the spray stops. 
Failure to do this will result in water 
getting into the ductwork and produc- 
ing all the problems it can. Leaks will 
develop, the ductwork will start rust- 
ing. Work in process in the plant will 
be spotted and spoiled. Beyond this 
rather simple set of checks, evapora- 
tive cooling systems are as close to 
troublefree as you could wish. # # 


Continued from page 72 

rectly employed by Bethlehem in the 
Baltimore area during times of normal 
activity, with a total annual payroll 
of $250 million. This does not include 
the thousands whose livelihood is ob- 
tained through working for contractors 
and subcontractors who do a large part 
of their business with Bethlehem. 

Needless to say, when Bethlehem 
shut down the wheels of our economy 
began to mesh at a much slower speed, 
and so did our cleaning wheels. Fed- 
eral Reserve figures for the Baltimore 
metropolitan area revealed as much 
as an 8 percent decline on the retail 
level. Drycleaners reported as much 
as 50 percent decrease in dollar vol- 
ume. 

It was a crippling, paralyzing 116 
days of inactivity. In face of this dras- 
tic condition, D. Hackerman’s dollar 
volume was on the rise—we showed 
a 7 percent increase. 

In 1960 and the 60’s there'll be 
more emphasis on the spectacular. But 
whether your business is big or small, 
the effort you make to add a touch of 
showmanship to your plant, your dis- 
plays and promotions will add up to 
more business, more profits. # # 
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GET THOSE PROFITS 
THAT BLOOM 
IN ie SPRING, 


This new electric flasher display 
will bring them in 


It's the perfect dry-cleaning display that will brighten one free, when you order Diamond Perchlorethylene 
your window . . . and bring extra business. ... your best buy in superior cleaning solvents. 

It’s a four-season display, with the appeal changing See your Diamond Alkali distributor or write to 
from spring — to summer — to fall —to winter. Beautiful Diamond Alkali Company, 300 Union Commerce 


permanent frame. It’s a $5 value . . . but you can get Building, Cleveland 14, Ohio. 


Remember Diamond Perchlorethylene. It’s the stabilized solvent that pro- 
duces uniform, high-quality work — the kind that brings customers back. 


@) viamona Chemicals 





Mrs. Care will tell your 
customers that identifying the 
stain helps you get it out! 
How? See page 25 
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Twenty 
two students from 14 states and Can 
ida completed the 109th 
NID general cours drvcleaning 


I pract 
plant pra 


( omplete General ( ourse: 


la recenth 


Graduates shown left to right in 
the front row re Ronald ¢ Potter 
Ottawa, Ont Canada Edward R 
Masket, Baltimore, Md.; Bruce K. Hil 
lary, Ottawa, Ont., Canada; William 
MacDonald, Glace Bay N. § Can 
ida; George Robson, Dauphin, Man 
Canada Donald Dell 
B. C., Canada; William J]. Darlin, Ju 
Alaska; David W Seeman 
Hamilton, Ont., Canada; Jack Levy 
vod, Calif., and Alleyn H. Solo 
mon, Burlington, Vt 
Michael B. Mele, Weth 

Stephen Hurwitz, De- 
Kenneth Hagood 


\ ancouvel 

neau 

Inglew 
B iC k row 


ershe Id (conn 


troit Micl Irving 
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Pear] City 
Hawaii; Leslie H. Cusher, Alderson 
Okla Peul Oegerl Denver, Colo 
Aldo M. Lozito, Norfolk, Va.; Howard 
QO. Claybrook, San Gabriel, Calif 
Robert Milwaukee Wis 
Mark A. Boorstein, Philadelphia, Pa 
George Miller, Belle Harbor, N. 
ind Horace Morton, Newaygo, Mich 


lex Jack r Richmond 


Puariea, 


NID Redistricting 


( hic ago 


Approved: At its 
meeting, the NID 
board of directors approved division 
of the United States into the following 
districts, 


recent 


represented by one 
member of the board 

District No. |1—Connecticut, Maine 
Massachusetts, New 
Rhode Island, Vermont, District No. 
2—New Jersey, New York. District 
No. 3—Kentucky, Pennsylvania, West 
Virginia. District No. 4—Michigan, 
Ohio. District No. 5—lIllinois, Indiana 
Wisconsin. District No. 6—Ilowa, Kan- 
sas, Minnesota, Missouri, Nebraska 
North and South Dakota 

District No. 7—Delaware, District 
of Columbia, Maryland, Virginia. Dis- 
trict No. 8—Florida, Georgia, North 
and South Carolina. District No. 9— 
Alabama, Arkansas, Louisiana, Missis 
sippi District No. 10— 
Colorado, New Mexico, Oklahoma 
Texas. District No. 11—Arizona, Cali 
fornia, Hawaii, Nevada, Utah. District 
No. 12—Alaska, Idaho, Montana, Ore 
gon, Washington, Wyoming 


Cal h 


Hampshire 


Tennessee 


Beware Foreign Car-Coat Linings: 
The flow of poplin car coats and golf 
jacket-type apparel from Hong Kong 
into this country is proving a plague 


on drycleaners. The shell fabric in 


these garments is coated with rubber 
which in cleaning, pulls away trom 
the fabric in blisters or in loose, torn 
rubber film. This rubber 


coating seems to be intended for wind- 


sheets of 


proofing and, being on the lining side 
of the fabric, 


( hase or drvc le aner. 


is not visible to the pur- 


Some of the labels which have been 
seen include: Snow Drift, Mallo, Com- 
fort, Jingle Bells, Elson’s, Strength 
and James Lee & Co. None of these 
labels has been identified with any 
American jacket manufacturer 


Check That Label! It pays to check 
labels. An NID member recently told 
of a customer who wanted the full 
price of a damaged topcoat. The 
cleaner felt that this was reasonable 
enough until he looked at the coat’s 
label. Seems that the label it bore was 
that of a local store that had burned 
down 10 years before and had never 


resumed business! 


Latest Bulletins: A recent bulletin dis- 
( ussing the care and processing ot per- 
manently NID’'s 
FF-67. Practical Operating Tips bulle- 
tin P-41 is titled Spotting 


Agents and discusses their uss 


creased trousers is 


Special 


Visitors From Japan: Three top Japa- 
nese drycleaners recently visited the 
NID’s headquarters to learn how the 
Institute serves the American indus- 
try. The visitors from the land of the 
Rising Sun were Chobei Kojima, man- 
ager-director of the All Japan Laundry 
and Drycleaning Association and di- 
rector of the Tokyo Laundry and Dry- 
cleaning Association; Masao Masuda, 
president of the Tokyo association and 
director of the All Japan association, 
and Seiji Takahashi, chief editor of 
the Japan Cleaning World, president 
of Osaka Dveing 
Company, Ltd., and vice-president of 
the All Japan Cleaning Sanitary Trade 
Association. 


Drycleaning and 
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Cissell 100 Ib.’ drycleaning dryer 


One sure way to boost profits is to cut production time. That’s why Cissell’s 
big 100 Ib. Drycleaning Dryer is more popular than ever. It gives you “full- 
load” capacity every time . . . eliminates expensive split-load operation. 


Large 42” x 42” basket is designed for thorough, gentle drying and large air 
volume. Extruded basket perforations give ‘‘no-snag” clothes protection, 
plus double-thickness durability for extra long life. 8-Stage Heat Control 
provides a full range of safe, controlled heat . . . eliminates temperature 
guesswork, assures uniform drying. “Up-front” service accessibility saves 
time and money . . . basket removes in less than five minutes. 


You benefit when you use Cissell equipment . . . your customers do too! 


e All-metal full width lint drawer e Static steam spray @ Thermometer standard 
equipment e Air filters standard equipment e Separate motors for fan and basket 
@ Double wall construction e Cissell-built gear reducer @ Two-way fire extinguisher 


*Dry Weight Capacity 


CIissELL ax: up a Wo i 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 
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NEW PRODUCTS AND LITERATURE 


Continued from page 16 
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GMC Truck Suspension 


Motors ( orporation 
Blvd., | Pontaic 
innounced that its 
front suspension 
last year in its 8000 
w included in light 
d heavy-duty models 
end capacities ot 
h 11,000 pounds 
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complete attention as a 
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it 
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Teflon Valves 


A new line ot chemically in- 
rt, corrosion-resistant solenoid 
with 
Teflon is 
\ ileor 
tion. The 
be shock 
proof and capable of outlasting 
ind outperforming steel. They 
ire designed for all normal AC 
ind DC voltages 

For 


v ilves molded bodies ot 


being produced by 
Engineering Corpora- 
new valves are said to 


resistant, pressure- 


more information write 
Valcor Engineering Corporation, 
65 ¢ Ave Kenilworth, 


N. J 


imnegit 


Petro Boiler-Burner Unit 


Petro has designed a 


wiler-burner 


new 
called Petro 
oil-fired 
It is said to operate at 


unit 
‘ac, which is gas- or 
or both 
80 percent efficiency while re 
ducing head room by 24 inches 
Output of the firebox 
396 to 1800 B.t.u. Features in 
clude pressure which 
eliminates the. need for a chim- 
smokestack or 
For idditional 
Petro 3170 W 
Cleveland 1] Ohio 


unit Is 
firing 
ney retractory 


information 
106th St 


Econ-O-Veyor Brochures 


on Ve yor 
published new bro- 

tres. One is a 24-page booklet 
filled with technical information 
the Econ-O-Vevor Overhead 


Conveyors 


( orporation 
two 


in | iding power re- 


quirements layout, installation 


ind maintenance problems 
The other booklet 
the Econ-O-Lift, a 
tray-type carrier 
Econ-O-Spacer 


des ribes 
bucket or 
the 


causes 


teaturing 
WW hic h 


buckets to close into overlap- 
ping position at load points and 
move apart for travel at other 
points. 

For write Econ-O- 
Veyor Corporation, 224 Glen 
Cove Ave., Glen Cove, N. Y. 


copies 


Package Dehumidifier 


package unit dehu- 
suitable for storage 
rooms and vaults features three- 
position humidistat control. It is 
claimed to up to 31 
pints of moisture per day out of 
the air in a 13,000 cubic-foot 
area. The control dial has sev- 
eral dryness degree settings, to 
which the machine adjusts auto- 
matically. The hermetically 
sealed compressor unit con- 
denses water from air and de- 
posits it in a 10-quart removable 
container 

For more information: B 
Mackler & Sons, 155 W. 27th 
St., New York 1, N. Y 


A new 
midifier 


remove 


Coin-Meter and Timer 


eS 


ome 


XS 
+ 


The Cissell 


and Timer boasts an 


Coin-Meter 
18-minute 
require 40 per- 
cent less time than conventional 
Other features of 
this new product include four- 
way 


new 


cycle, said to 


wash cyc les 


push-button selection for 
combinations of wash and rinse 
water 

For additional information 
W. M. Cissell Manufacturing 
Co., Inc., 831 S. First St., Louis- 
ville, Ky. 


Acetate Fire Retardant 


A tested flameproofing chem- 
ical for treating cloth containing 
acetate rayon fibers has recently 
come on the scene. Flamort-“l 
is said to be the only known 
chemical that will successfully 
flameproof fabrics such as ace- 
tate nylon, 
blends of synthetics and cotton 
or linen. Flamort-“U” is a color- 
less liquid which has been ap- 
proved by the California State 
Fire Marshal and meets require- 
ments and specifications of the 
National Fire Protection Asso- 
ciation. 


rayon, Celanese, 


For a sample and additional 
information: Flamort Chemical 
Company, 746 Natoma St., San 
Francisco 3, Calif 


Steel Service Counters 


Heavy-duty boltless steel serv- 
are the 
market. The new T-line coun- 
ters are available in open or 
closed styles, with or without 
doors. Accessory parts such as 
dividers and drawers can be 
added to the under-counter 
storage bins. A number of sec- 
tions ean be joined to form a 
long continuous counter. Stand- 
ard colors are gray and green 
but six optional colors are avail- 
able. 

For more information: Penco 
Division, Alan Wood Steel Co.., 
200 Brower Ave., Oaks, Pa. 


ice counters now on 


Columbia Heater Line 
Expanded 


The Columbia line of hot wa- 
ter heaters now includes a full 
range of sizes from 200 to 1,000 
g.p.h. at 100°F. rise. The heat- 
ers feature indirect heating by 
means of copper coils 

For additional information 
Columbia Boiler Company of 
Pottstown, Box 230, Pottstown, 


Excelsior Poly-Flannel 


Poly-Flannel is a new substi- 
tute for the cotton flannel for- 
merly used on Excelsior offset 
presses, positioned over knitted 
cotton padding and covered by 
moleskin. The new substance is 
said to be unaffected by flame 
and most acids and chemicals. 
Excelsior says the use of Poly- 
Flannels, which are precut to 
measure for Excelsior 
eliminates frequent changing of 
flannel and padding 

For more information: 
celsior Machinery 
6175 Vermont St., 
Mich 


presses, 


Ex- 
Company, 
Detroit 8, 


Toptex Pad, Cover Set 


A new press pad and cover 
set with replaceable parts has 
appeared on the market. The 
cover comes in a choice of as- 
bestall, nylon or cotton. Com- 
pleting the set is Foamtop for 
resiliency, Nyltop oversize felt 
base pad, Nyltop felt base pad, 
buck size, of special heat- 
resistant nylon felt, and an 
asbestos screen cloth. 

For more information: Toptex 

Continued on page 82 
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New, Snap-out, Easier-to-Use 
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’ ; 1 ‘ \ ri 
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@ Printing your name and 
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ONE WRITING his new form requir nly one write-up of 
—— Your jobber has all the details; or write for TickeTag samples. 





ert Vick 
Please send me TickeTag snap-out form 


Customer's Receipt T | Cc 4 E T A G somples and full information 
Office Record DENTIFICATION SYSTEM oe 


Customer's Invoice and Plant Assemb! 
510-C N. Wrenn St., High Point, N. C. Address _________ 
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Stair Restorer 


\ quit k, 


storing worn and slippery stairs 


easy method of re- 


has recently the mar- 
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Mix Leveling Com- 
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For more information: Woos- 
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Spray for Man-Made Furs 


method for glaz- 
ind finishing man-made furs 


A spray-on 
ing 
has appeared on the market. A 
folder illustrating the method, 
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Products Co in 19, 
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Innati 


Long-Term Forse Leases 
The line of 


laundry and drycleaning equip- 
le is¢ d for 


years 


complete Forse 
can now be 
from three to five 

Nationw ick I é 
( hicago 
underwrite the 
for all Forse 
stated 
the uw 
can he le 


ment 


Com 


ivre¢ d to 


ising 
pany has 
leasing contracts 
The 


there is 


mac hine s 
that 


ount of 


companies 
no limit to 
that 
der the new plan 


ma- 


chinery ised un- 


Simple Business Forms 


\ simplified business system 
h is bee n ce VE loped espec ially 
for drycleaners by UARCO In- 
The system, called 
Certified Protection 


system, was designed 


corporated 
» CP 
Register 
ifter reviewing procedures of 
thousands of 


has been approved by 


and 
qualified 


drycleaners 
iwccountants 

The the CP 
Register System provides com 
ontrol A 


written in an 


company ys 


ple te 
three 


wtogr phic re 


wccounting 
copy torm 


rister provides 


office copy, customer receipt 
and work order. A fourth copy, 
statement, can be added if both 
cash and charge systems are 
desired 

The 


consecutively numbered in over- 


forms are continuous, 
size figures, and up to 75 can 
be written without interruption. 

Complete details may be ob- 
tained from UARCO Incorpo- 
rated, Department TA, 300 W. 
Congress Parkway, Chicago 7, 


Ill 


Thermal Insulation Cement 


Thermold Products Company, 
Grandview, Mo., has introduced 
a new quick-set, one-coat, re- 
usable insulation cement. Ther- 
mold Products that the 
cement treezing 
with deteriorating effects, 


that it is nonrusting and non- 


states 
can withstand 


no 


corrosive 


A descriptive brochure is 


available on request 
Magnetic Sign 


L YOUR STOR) 


> <n Ee 


M AGNESIGN 


Magnesign for quick sign 
changing has letters attached to 
magnets that adhere to the metal 
frame which is included in the 
kit. The fluorescent 
be easily seen from a distance 
available, 
including one with neon lights. 

For more information: Bob- 
Lin Co., 1552 W. Ingomar Rd., 
Pittsburgh, Pa. 


letters can 


Several size signs are 


Boiler Bid Forms 


A boiler bid tabulation form, 
entitled “Comparative Boiler 
Installation Costs,” is being of- 
fered by Boiler Engineering & 
Supply Co., Inc. 

Printed in two colors on dou- 
ble-size accounting style sheets, 
the form three 
separate sections he aded Boiler 
& Trim, Burner & Controls, and 
Labor for Installation 
provided for tabulation of three 
competitive bids with a separate 
remaining at the far 
right for remarks. 

For a copy write Continental 
Boiler Division, Boiler 
neering & Supply Co., 
Phoenixville, Pa. 


two-page has 


Space is 


column 


Engi- 
Inc., 


Railex Brochure 


A desc riptive brochure illus- 
trating the Railex line of auto- 
matic conveyors has been issued 
by the 634 
Dean St 


tailex Corporation 


Brooklyn 38, N. Y 
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Here is 


your Ticket 
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i 
Greater ° i 


Profits! 


Let’s face it! Time is money... when people are involved. Unproductive people are the 
single biggest obstacle to the kind of profit you, the drycleaner needs to keep your business 
going and growing. 

Most plants are plagued with oversized labor forces and undersized production, because 
outdated equipment ties people to a machine, instead of freeing them to do other work. 

Permac, on the other hand, is truly People-Proof. For example, with its new Computo- 
matic controls under your supervision, anyone — and we mean anyone — can be a competent 
drycleaner, who at the same time attends to any number of other productive operations. 

Remember, with the Computo-matic, all you do is identify a load by its color coded tags, 
drop the same color Load Card into Permac’s electronic programming system, and that’s it! 
The operator is now free to perform another productive task. 

The days when you and your people are chained to outdated, profit drawing, equipment 
can be over today if you will get in touch with your nearest Permac Distributor, now! 

You can now lease a Permac-Clean Plant on a Pay As You Go basis. 


See the Permac in action. Write, Call or Wire: 
American Permac, 48 Merrick Rd., Rockville Centre, N. Y. AIMVMER/CA/ 


North East Permac, Co. 29 Washington Ave., Natick, Mass. 
Pinnacle Products, 2743 North Western Ave., Chicago 47, Ill. ERIMA ¢ 
Stebbins Mfg. & Supply, 1735 Blake St., Denver, Colo. 


West American Permac, 1300 Douglas, Los Angeles, Cal. its beauty is rivaled only by its performance 








Contracts With Key Employees 


What sort of an agreement should be 
entered into with key employees? 


When employment is to continue 
for a vear or longer, the agreement 
should be in writing and should speci- 
fy the conditions under which it may 
be terminated before expiration of the 
term agreed upon. It is not necessary 
that there be specific agreement that 
the employer may terminate the em- 
ployment for dishonesty or any other 
misconduct that necessarily disquali- 


fies the There should be 


explicit written agreement that the 


employe c 


employment is to terminate if the em- 
ployer disposes of the business before 
the agreed employment term expires 
And there should be 


on the point whether it may be 


explicit agree- 
ment 
terminated if the employee should be 
disabled for 
a specified period. If the 


illness or accident for 
more than 
employee is to receive termination pay 
for no fault of his own, as, for exam- 
ple the employe r's sale of the business 
the c 
is to be paid 


mtract should specify what sum 


In a case lately decided by the 
North Carolina Supreme Court (111 
S. E. 2d 841) it was decided that the 
plaintiff, who had been employed un- 
der a three-vear contract at $24,000 a 
vear salary in a general managerial 
capacity, was not ¢ ntitled to a termina 
tion pay at the end of one year be 
cause some of his duties were then 
transferred to another person 

The parties recognized that condi 
tions might arise which would cause 
1 termination of the contract and ces 
sation of plaintiffs services. If this ces- 
sation of services was due to plaintiff's 
physic il disability, the employer ob- 
ligated itself to “maintain its per- 
formance under this contract through- 
out one year of such incapacity’; if 
the termination of the plaintiff's serv- 
ices was due to his intentional wrong 

fraud or dishonesty no obligation 
rested on the defendant to make pay- 
ment. If, however, the company termi 
nated the plaintiff's services (1) by a 


sale of its properties, o1 2 


because 
of “disagreement with his polic ies and 
methods,” or (3) for any other cause, 
obligated itself to pay 


the employee two years salary, irre- 


the « ompany\ 


spective of the time when the contract 
was terminated 

Without these provisions the com 
pany would not be obligated to pay 


when the employee was physi ally un- 


ible to serve but in the event of a 


84 


By A. L. H. STREET 


sale of its properties, it would be ob- 
ligated to the employee for the agreed 
compensation for the remainder of his 
term, less what he could reasonably 
earn by other employment 


Stored-Garment Insurance 


Does a policy necessarily cover gar- 
ments received for storage as well as 
cleaning and repairs? 


Cleaners may find it desirable to 
check the wording of policies they 
carry for protection against liability 
for loss of customers’ garments by 
theft or fire while being held for both 
processing and storage 

A decision rendered by the New 
York Supreme Court, Special Term, 
Queens County, justifies such check- 
ing. (Sapolin v. American Employers 
Insurance Co., 195 N. Y. Supp. 2d 64.) 

During a weekend, eight fur gar- 
ments were stolen from the plaintiff's 
retail cleaning establishment. The furs 
were held for storage as well as repair 
and cleaning, and a policy issued by 
the defendant insured garments ac- 
cepted “for cleaning, renovating, 
pressing, repairing, dyeing or launder- 
ing,” while on the plaintiff's premises, 
and while being transported to and 
from its customers, against direct loss 
ol damage 

The fatal clause in the policy read: 
“This policy does not insure against 
a) loss or damage to goods or articles 
held on storage or for which a storage 
made, except that 
goods held by the insured without in- 
structions from the owner to hold for 


charge is to be 


storage shall not be considered to be 
held on storage.” The insurance com- 
pany paid for losses on other garments 
that were held for processing or re- 
pair, but successfully contended that 
it was not liable as to the eight fu 
coats held tor the purpose of storage 
Here is the gist of the court’s ruling 

“The policy contemplated coverage 
of customers’ articles under two condi- 
1) where the customers’ goods 
accepted by the 
cleaning, renovating, pressing, repair- 


ing, dyeing or laundering, and (2 


tions: 


were insured for 


where, after the goods had been given 
to plaintiff for cleaning, renovating, 
pressing, repairing, dyeing or launder- 
ing, they continued to remain with 
him solely because the owner failed to 
call for them as a consequence of 
which they continued to be held by 
the insured (but) without instructions 
from the owner to hold on storage 


“Specifically excepted from cover- 
age, however, were goods being held 
by the insured ‘on storage’ or as a re- 
sult of making a ‘storage charge’ no 
matter how and for what other and 
additional purposes they may have 
come into his possession. 

“It is fairly inferrable that the gar- 
ments had not yet been repaired. 
Therefore, if the exclusion clause read 
“That this policy does not insure against 
loss or damage to goods or articles held 
on storage’ it might perhaps be con- 
tended that even if the garments were 
accepted by the plaintiff for the two- 
fold purpose of being repaired and 
thereafter stored they were not being 
‘held in storage’ until after the repairs 
had been completed, but that is not 
this case. Here the insurer had told 
the insured, in unmistakable and un- 
equivocal language, that the ‘policy 
does not insure against loss or dam- 
aged goods for which a storage charge 
is made.’ It has in effect said to the 
insured ‘when you take customers’ 
property into your store for any pur- 
pose and make a ‘storage charge’ you 
are not covered by this insurance 
policy.” 

“While we may not concern our- 
selves with the motivations behind the 
exception, the reason for such limita- 
tion of risk is obvious and understand- 
able. If clothing is received solely for 
renovation, or repair, presumably it 
will be called for by or returned to the 
customer within a reasonable time. 
The nature of the service is inherently 
short-term. However, where the gar- 
ment is left for repairs and, in addition, 
for storage for which the customer has 
paid a fee, the very nature of the serv- 
ice is inherently long-term. In this case, 
since we are dealing with fur coats, 
that storage period, in most cases, 
would extend over the summer. Under 
such circumstances, the risk of the in- 
surer is greatly enlarged and it had 
the right to limit its risk and except 
from coverage any case where the 
property was received by the insured 
and a storage charge was made. 

“We recognize that if a policy of 
insurance is written in such language 
as to be doubtful or uncertain in its 
meaning, all ambiguity must be re- 
solved in favor of the policy holder 
and against the company, and that the 
burden is on the defendant to estab- 
lish that the words and expressions 
used not only are susceptible of the 
construction urged by it but that it is 
the only interpretation that can fairl) 
be placed thereon.” 
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Today, the well dressed shirt 
wears POLYETHYLENE 


There’s something extra fresh ... almost spank- 
ing new ... about laundered shirts packaged in 
clear polyethylene. Customers respond to poly- 
ethylene packaging, and this response can build 
laundered shirt business for you. 

Look at the special advantages polyethylene 
packaging offers: 

Polyethylene film’s “see-through” clarity is a 
show window for the service you’re selling your 
customers. They like the clear, durable packages. 

Polyethylene film is easy to print on—lets you 
merchandise your quality laundering right on 
the shirt package. 

Polyethylene film works well in packaging 


MAY 1960 


operations... resists tearing... can be easily 
heat sealed. 

Polyethylene film is the most inexpensive clear 
film you can buy. 


Polyethylene film is now clearer than you've ever 
seen it before. One of U.S.I.’s polyethylene resins — 
PETROTHENE® 207 — has become one of the most popular 
with producers of film used for packaging shirts. Ask 
your supplier about the special advantages of clear 
polyethylene film. U.S.I. will be glad to furnish the 
names of extruders making this film. 


USTRIAL CHEMICALS CO. 


Division of Notional Distillers and Chemical Corp, 
99 Park Ave., New York, 16, N. Y. 
Branches in principal cities 














This season's profits 





will come in 


SPRING COLORS 


Now is the time to promote 
Spring season dyeing 


When Almore does your dye 
work, you can accept with 
confidence and handle 

with profits. 


Spring Colors for... 
* Spring Coats 
* Wool and Cashmere Sweaters 
* Car Coats 


Tell your customers—‘"‘DYEING SAVES BUYING” 


DYE HOUSE 


DYEING is our ONLY Specialty 


4412 Wentworth Ave., 


GUILD 
| _of America a 


ee 


Continuously in business since 1919 


Chicago 9, Illinois 


Leon Teicher, President 


... the dyeing name of undying fame 








QUESTIONS and ANSWERS 


Long Bath Needed 


What caused the yellowing on the front, back and sleeves of 
this figured white sweater? It was cleaned about a month ago 
and was left hanging in a regular brown paper bag. Customer 
claims it was not yellow before cleaning.—D. L. C., West Vir- 
ginia 


After examining this garment under ultraviolet light, I be- 
lieve the yellow discoloration in the white area of this 
sweater has been caused by dyestuff. I treated the center of 
the discolored area with a weak solution of sodium hydro- 
sulfite which removed the discoloration in a small area. 

I would suggest that you first try soaking the sweater for 
a prolonged period in a water bath to which has been added 
a neutral wetting agent. Very often this alone will clear 
such a dye condition. If not, then bleaching will be nec- 
essary. 

Due to the color areas of the sweater, I would suggest first 
using a mild bleaching agent such as sodium perborate 
which could be added to the soaking bath. If this does not 
clear it the next step would be the use of a relatively mild 
reducing bleach such as titanium sulfate. This way, I think 
the dyestuff can be cleared without any adverse effects on 
the color areas of the sweater. 

It may be that while the sweater was stored in the paper 
bag, the bag got wet and transferred dye into the sweater. 


Carbon and Metal-Corrosion Stains 


Can you tell us if we have caused the dark spots on this light 
tan dress? —J. C., Delaware 


These stains seemed to have been caused by a combina- 
tion of items including carbon or soot, an oil and some metal 
corrosion. We first spotted the stains with a neutral lubri- 
cant in conjunction with a wet-and-dry-type paint remover 
on the wet side. Then we treated the remaining stain with a 
commercial rust remover which cleared the metal corrosion. 
The garment was recleaned in a synthetic unit carrying a 2 
percent concentration of detergent. 

It is hardly possible to determine how these stains con- 
tacted the garment since it was no doubt an accidental 
splattering or dripping. 


Silver Nitrate Stain 


Is there an easy way to remove the silver nitrate stains on 
this striped dress other than the method suggested in The Spot- 
ting Manual of Nationa CLeaner & Dyer? 

—B. C., North Dakota 


There are two or three methods for removing silver ni- 
trate, but they all involve some form of iodine, either tinc- 
ture of iodine or potassium iodide. Where acetate dyestuff 
is present the tincture of iodine cannot be used because the 
alcohol in the iodine solution will cause a severe bleeding 
of the acetate dye. 

The stained area on this garment is so large that its re- 
moval will involve a great deal of time. We have experi- 
enced on some of the stain and find that if a 2 percent solu- 
tion of tincture of iodine is applied and allowed to remain 
for about five minutes, and the iodine is then neutralized 
with a saturated solution of sodium thiosulfate, the stain 
will be removed. Probably you would have to swab the en- 
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tire stained area with tincture of iodine, then use another 
swab saturated with the sodium thiosulfate (hypo crystals) 
solution. To rinse all the chemicals free from the garment, it 
would probably have to be wetcleaned. 

While we used a 2 percent solution of iodine any such 
solution from 2 to 5 percent could be used. A drop or two 
of ammonia will also tend to speed up the neutralizing of 
the iodine. By using swabs of cheesecloth for both iodine 
and the thiosulfate solution, the time element might be re- 
duced considerable even though the areas might have to be 


treated more than once 


Lining Trouble 


Can you please tell us why the lining of this black dress was 
all pulled and carried away after only two cleanings? 
—C. C., Alaska 


The lining fabric of this garment is loom-finished taffeta. 
[his type of fabric contains considerable sizing that is ap- 
plied in manufacture. 

Under ultraviolet light we found no evidence of any ac- 
tual chemical damage to the lining fabric. The damaged 
area of the lining is very limp and lacks the ordinary body 
issociated with the lining of the upper portion of the gar- 
ment 

We believe the area of the lining that has been damaged 
has been wet for a period of time, causing a softening or dis- 
solving of the With this sizing lost from the 
fabric there has been nothing to prevent the weave from 


sizing present 


spreading as it has been subjected to the mechanical action 


necessary in cleaning the garment 


Dyestuff in the Washer 


Our customer claims that this linen dress was white before 
cleaning and has also shrunk. Can you explain this and identify 
the stains? —C. C., Maryland 


We are of the opinion that this garment has picked up 
some dyestuff in the washer as well as some redeposition of 
soil. In any charged system it is most imperative to keep 
the solvent free of bleeding dyestuff by regular applications 
of activated carbon. Unless this is done the moisture in that 
system contains dyestuff which is picked up by the garment 
when it absorbs the moisture in the cleaning process. 

We can see very little indication of any shrinkage in the 
garment, Furthermore, a linen fabric such as this seldom 
gives any problem from a shrinkage standpoint. 

The stains appear to be the remaining traces of lipstick. 
I would suggest that you soak out this garment in a bath of 
water to which has been added one of the neutral lubricants 
as well as some ammonia. Allow the garment to soak in this 
bath for several hours, keeping it completely submerged. It 
might be well to remove the buttons since some rusting may 
take place. Then the garment could be bleached, if neces- 
sary, using either sodium perborate or sodium hypochlorite. 


Sizing and Stretching 


We cleaned this brown jersey dress in a regular run and now 
the customer says it is too small. We tried stretching but after a 
short time it shrinks back. Will you please tell us what caused 
this?—H. C., North Carolina 

The shrinkage may have been a cumulative condition as 
examination of the acetate interlining shows it has fit the 
customer rather snugly since the seams in the waist are 
pulled. 

It may be possible to stretch this garment back to its 
measurements and hold these dimensions if the garment is 


Jack Albert, President 
Alberts Cleaners 
Cedar Rapids, lowa 


when | learned we were paying less than 
3'4¢ per pair for labor to finish pants!”’ 


@ “How do we do it? By using equipment which brings 
‘automation’ to our plant. 

“We're finishing pants for 3%c with a Forse auto- 
matic topper and legger. Also, we can train a completely 
new girl in 2% hours to finish 30 pairs per hour. We’ve 
done it. 

“And that’s not all. Our quality, too, is better than 
ever before.” 

If you want to cut costs and improve quality — if you 
want to make more money than ever before, write now for 
your free copy of the booklet “How You Can Cut Labor 
Costs.” It tells the amazing profit story of Alberts Cleaners 

. gives a complete breakdown of total labor and finish- 
ing costs in relation to unit price and total volume. 

You can use this booklet in many ways: To compare the 
costs of this plant with your own expenses; to learn how 
they use shirts to build drycleaning volume; to check the 
advertising budget and advertising philosophy; to read 
how a new “drive-through” increased business. 

Send your name and address on a post card and receive 
this information-filled, 24-page booklet free. Do it today! 


ORGE 


CORPORATION 


1530 WEST SECOND STREET ANDERSON, INDIANA 
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r STANDARD 
SCALE BASKET 


16” x 18” x 32” heavy 
gauge steel wire basket with 
removable plastic liner. Ca- 
pacity 60 Ibs. Steel carriage 
with 3” ball bearing casters. 
Weight figures are reflected 
in magnifying mirror and 
plainly visible without stoop- 


ing ‘ ‘ 
$69.50 





Replacement Liner 


$ 4.95 





ECONOMY . F 
HANGING SCALE 


ideal Scale for selling service by 
weight. Heavy gauge metal basket. 
Attractive scale graduated to pounds 
and half pounds. Approved by Dept 
of Weights and Measures. Capacity 
vp to 100 Ibs 

Scale and basket as shown 


$39.75 


$15.00 
$18.00 


With stand add 
Scale alone 





Basket alone $22.00 


Send for 1960 Catalog. 
Sold by Drycleaning & Laundry Jobbers Throughout the World. 


NEWHOUSE SPECIALTY CO., INC. 


3827 San Fernando Road, Glendale 4, Calif. 





LITTLE JOE — ADJUSTABLE 
GARMENT HOLDER 


Speeds work at press machines, finishing 
boards Little 
Joe keeps garments clean and wrinkle free 
Adjusts to any height desired at the press 
of a button. Die-cast chrome finished hook 
on 5-foot beaded chain 


LITTLE 
JOE 


repair and spotting tables 


Price 
HAND SEALER KIT 


Fast, economical, permanent sealing of poly- 
ethylene or other thermo-plastic films 
Makes special size bags out of regular gar- 
ment poly or pliofilm. Cuts packaging labor 
and improves appearance — avoids unsightly 
folding, stapling and taping. Kit includes 

Hand Sealer, Bar to guide sealer direction, 
Mounting bracket and tube of DOW 

SLIPICONE”’ releasing agent 


ee 
KD BAG RACK 
Eliminate lost items, gain greater coun- 
ter output . . . promptly bag customers 
garments at your counter. KD BAG 
RACK is faster eratin easier to 
attach and remove bags. Bright nickel 
finish. 

Price ..$6.00 set 
Counter Bags available in cotton, nylon, 
natural and color. Durable quality, 
24” x 28”, grommeted with drawstring. 


$2.75 each 


$29.95 


ASK YOUR SUPPLIER ABOUT KD... 
KD Numbering Outfits 


identification Tags and 
Systems 


Brass Tags and Rings 
Rack Dividers 
Pin Straighteners 


Flag Markers Pin Set Transports 


THE 


KEYES-DAVIS/ 


COMPANY 


79 14th St., Battle Creek, Michigan 




















for fast, safe 
removal of all 
albuminous 
stains use Pabst 








PROTEIN DIGESTER 


PABST BREWING COMPANY 
Industrial Products Division 
Merchandise Mart « Chicago 54, Illinois 





first treated with a dry-side sizing. This can be done in a 
solvent bath. Then, when the garment is stretched, the sizing 
may hold the fabric to the required measurements. 

Because garments of this type are so susceptible to shrink- 
age, they should be run under very dry solvent conditions. 
The mechanical action of the washing process can also be 
responsible in some cases. 


Brown Discoloration 


Our customer claims that we caused the brown stains on this 
pair of blue trousers. Can you identify them and tell the cause? 
E. C., Minnesota 


While we cannot state specifically what has caused this 
severe brown-to-yellow discoloration we are of the opinion 
that it has been caused by some chemical or medicinal sub- 
stance that has been slightly acid. 

In two areas where the stain is heavy there has also been 
some fabric deterioration. The fabric is of rayon and such 
fabric damage could easily occur if the staining material 
acid 

We cannot see how these stains can be attributed to any 
part of your cleaning or spotting procedure, It was apparent 
under ultraviolet light that other large albumen stains were 
present but these were not in the brown stained areas. We 
can only suggest that the staining occurred in some acci- 


was 


dental manner 


Bleeding in Water 


What has caused the discoloration in this black and white 
dotted dress?—J. F., Texas 


We have tested samples taken from an unexposed seam 
of this garment and find that the black dye bleeds in plain 
water but is fast to drycleaning solvents. The dye stains 
present have been caused by the white part of the garment 
coming in contact with the black dotted area at a time 
when this black dye was bleeding. The dye has then 
printed off onto the white area. 

This damage could have occurred at any time when the 
garment was wet or damp in the black-dyed areas. But, be- 
cause the dyestuff is fast to drycleaning solvent, it did not 
occur because of the cleaning alone. 

It will be necessary to attempt to clear the garment by 
using water and a neutral lubricant. Once cleared, the area 
must be dried quickly or placed in the charge washer which 
will pick up this moisture. 

Garments that contain dyestuffs that bleed in plain water 
must be considered unserviceable since any contact with 
moisture will cause a condition such as this. 
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NO MORE CURLED LAPELS 


lies + 





Amazing garment retai 
curled lapels, keeps coats from sag- 
ging ond drooping, gives garments 
that “deluxe” look. Order today, reo- 
sonably priced. Order direct or from 
your jobber. 


THE COAT RETAINER CO. 


P.O. Box 7021 San Antonio, Texas 





Mystery Stains 


This pillow cover was one of several returned with stains that 
were noticed after cleaning.—L.C., New York 


From examination under ultraviolet light and chemical 
tests it is our opinion that the yellow stains have been caused 
by reducing sugars that have caramelized when exposed 
to the heat necessary in deodorizing and finishing. 

Reducing sugars are found in many common solutions 
such as fruit juices, soft drinks, mixed drinks, etc. They 
cause considerable difficulty to the drycleaner because very 
often they are not visible when the garment is sent to be 
cleaned. When these sugars are exposed to the heat neces- 
sary in some of the cleaning procedures, they caramelize 
and take on Only then 
do they become visible 

This, in turn, accounts for the claim by the customer that 
the drycleaner in some way has stained the garment. Yet 
because the cleaner had no part in causing the staining solu- 
tion to be present in the fabric, we do not consider that he 
should be held responsible when such stains develop during 
cleaning 

A general yellowing of the fabric has been caused by sun 
fading 


a vellow to brown discoloration 


Acetate-and-Rayon Damage 


After cleaning, this dress was still in bad shape, so I wet- 
cleaned in the regular way and still did not notice the damage 
until after it was pressed. —C.C., Louisiana 


The fabric of this garment is made of acetate and rayon 
yarns. There are three distinct damages involved in this gar- 
ment: glazing of the acetate fiber, bleeding of acetate dye- 
stuff, and fabric damage involving the loss of the acetate 
yarns from the rest of the fabric. 

The fabric glazing has been caused by the use of too hot 
an iron during finishing; this usually is the result of ironing 
the garment at home 

Acetate dyes bleed on the acid side and very profusely 
in alcohol. If an acid such as acetic acid was used in the 
wetcleaning of this garment, a bleeding of the dye would 
have resulted. Often wetcleaners are not aware that acetate 
fibers should not be “soured” to set the dye since, instead 
of setting it, such an acid actually causes acetate dye to 
bleed. 

The angular hole in the garment was probably caused 
by the action of a chemical such as glacial acetic acid, ace- 
tone, etc., coming in accidental contact with the fabric. This 
dissolved out the acetate yarns leaving the rayon yarns un- 
affected. I do not think that this hole was caused by the fus- 
ing of the fabric by a hot iron; such a fusing would not have 
fallen out of the fabric in such a perfect pattern. 
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RELIABLE 
COLD 
STORAGE 
AND 
DRY 
STORAGE 
PACKAGE 
UNITS 


now, you can convert 
any plant space, 
including basements, 
into a profitable 
storage business! 


it's a fact . . . your own storage facilities 
mean extra profit fees, extra profit cleaning 
and extra profit services, the year round. 
It's also a fact that Reliable Cold Storage 
and Dry Storage package units represent low 
cost, high return business builders. 

Get the facts for yourself, from Reliable. Look 
into the completely equipped self-contained 
package unit vault conditioners for Cold Stor- 
age . . . designed fo meet your individual 
requirements for every size installation. 
Then, check up on Reliable’s fully equipped 
Dry Storage package units servicing up to 
10,000 cu. ff. They can’t be matched for 
economy, flexibility and exclusive features. 
Storage can be your most profitable business. 
Send for full details. 


RELIABLE 


MACHINE WORKS, INC. 
231 EAGLE STREET, 
BROOKLYN 22, N. Y. 


/ 


MODEL V(-200 


MODEL DS-100 








_—— 





GAS FIRED 
LATTNER 
HRT 


See — 


the simplicity of design. 

the 10 sq. ft. heating surface per H.P. 
the quiet atmospheric gas burners. 
the simple control setup. 

the factory installed combustion 


chamber. 


the rock wool insulated jacket. 

an HRT boiler all in one piece. 

the boiler that “‘coasts’’ with the load. 
sizes 3 H.P. to 50 H.P. 


Dealers Most Everywhere 


P. M. Lattner Mfg. Company 


Cedar Rapids, lowa 








Faded Dress 


This white dress with blue print has suffered quite a bit of 


color fading after it was cleaned. Why?—P.C., Puerto Rico 


The fading 
nent used in produc ing the print Is solvent-soluble 
of this vellow dye changed the 
to a light blue 

Obviously, it 


is due entirely to the fact that a yellow compo 


The 


color trom a lavendar shade 


loss 


is necessary for the dyestuffs of a garment 


to withstand the standard drycleaning solvents. Unless they 
do, the 
it takes to get the garment soiled 

In cases of this kind, it seems quite definite that the fail- 


ing is with the dvestuff and not the drvcleaner’s processing 


life of the garment is limited to the length of time 


Solvent-Soluble Dyestuffs 


This rose dress was of a higher tone and now, after dryclean- 
ing, the rose is of a much lighter color. Why?—P.C., Puerto Rico 


Che difficulty involved in the fact that solvent-soluble 
resin-bound dvestuffs have been used. When such a varment 
is drycleaned, some of the resin and the dyestuff ure dis- 
solved out of the fabric 
stuff in the threads used to stitch the garment remains bright 
and unaffected 


If the customer or cleaner had known this, the dress could 


You may have noticed that the dve- 


have been wetcl aned o1 washed and there probably would 
} when garments of 
this failing 


loss cannot be 


een this loss of color. However 
labeled to give warning otf 
feel that the 


blamed on the drycleaner when it 


not have 
this 


within 


type ire not 


the dvestuff, we color 
occurs In normal drv« le an- 
Ind procedure 

Re dy Cll 


g is the only means or restoration 


PEOPLE AND 


PLACES 


NORTH 


A permit has been issued Joseph 
Collentro for the operation of 
a drycleaning establishment at 
478 Broadway, Chelsea, Mass. 


Midway Cleaners has been 
opened at Sixth St. and Central 
Ave., Ship Bottom, N. J., by 
Mr. and Mrs. Elwood Molineaux 


and son. Lee 


Best Cleaners, owned by Wil- 
liam McCann, has opened a 
plant at 522 S. Main St., Mid- 
dletown, Conn. Other locations 
are at 197 Court St. and in the 
Deep River Shopping Center. 


ee Y 


Allen Engel has established One 
Hour Valet in the Middletown 
(N. J.) Shopping Center. 


Capitol Cleaners, Palmer, Mass., 
owned by Andrew Haveles, re- 
cently celebrated its twenty-fifth 
anniversary. 


Vogue Cleaners, Inc., North- 
ampton, Mass., has purchased 
property at 21 Locust St., and 
will construct a modern drive-in. 


Swift Cleaners has leased space 
in the Ellisburg Circle Shopping 
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Center, Camden, N. J. Ray Di- Ribbon-cutting ceremonies, with 
Marco, owner, is president of Mayor Mario R. La Barbera of- 
the Camden County Dry- ficiating, marked the opening of 
cleaners Association and a grad- the ReNu Cleaners, 247 Madi- 


uate of the NID son Ave., New Milford, N. J. 





DOMINION of CANADA Mr. and Mrs. Floyd Willson Mr. and Mrs. Ralph Van Bus- 
have leased A-1 Dry Cleaners kirk have sold their drycleaning 
at 1312 Ironwood St., Oroville, establishment in Scotland, Tyn- 
Wash., to Oscar Olson. Mr. dall and Springfield, S. D. They 
Willson has acce pte da position also have establishments in Ver- 
as manager of the Puyallup million and Yankton 
Laundry and Cleaners 


Frank E. Hollands will be as- 

Nu-Method Cleaners, formerly sociated with his father, Ralph 
Members of the city council at- Renovations started last sum- located at 239 Third St., Stay- in the operation of Hollands 
tended an official opening re mer at Montrose Drv Cleaners ton, Ore has been moved to Cleaners Moorhead, N. D., 
cently at lroquis (Ont.) Clean- located on Montrose Ave., Ab- larger quarters in the 500 block upon completion of the NID 
ers. Mr. and Mrs. George Per botsford, B. C., were completed ©" Third St course 
ault and their son George, J: recently 
will operate the busines 


An open house was held re- 
Edward Willcox, president of cently by Don and Lavera Fil- 
Tisdale (Sask.) Dry Cleaners, lian at Broadmoor Cleaners 
has announced the installation located in __ the Broadmoor 
of new equipment Shopping Centre, Sidney, B. ¢ 


NORTH CENTRAL 


Mr. and Mrs. Russell Pengelly John Scherban is the new own- 
are the new owners of Rainbow ¢t of Northern Dry Cleaners 
Cleaners 5864 Cambie St Hudson Bay, Sask 
Kerrisdale, B. ¢ 
Kerrobert (Sask.) Dry Cleaners ABC Cleaners has been opened Fashion Cleaners, ae — 
. . has announced the opening of by Jerry Wannow in Lester St., Barrington, IIL, has been 
Se Mingle > gener an- eae ” 
wea r} apts ering its new plant Prairie, Minn purchased by James Opdyke 
Ke { ; ‘ cie y *S- 
ag i é ym R. A. Nelsor 
tablishment at 2488 Lundy’s from | — 
Lane, Niagara Falls, Ont. Mr. Stan Edwards has purchased a_ Bill Lents has purchased a dry- 
Mingle is a graduate of the drycleaning establishment in cleaning establishment in Dows, Paul Cronin has purchased Red- 
NID Bronte, Ont. wood (Minn.) Cleaners, located 


rim STORAGER Bit: 
by GUARDIAN 


FULL TELESCOPE BOX HAMPERS 


SUITABLE FOR 
HOUSEHOLD EFFECTS om oe 


SIZE: 36 x 22 x8 Size: 27x 15x19% " " 
aii FOR BOX STORAGE BOOK" by GUARDIAN 
Sold through distributors K A keepsake box for wedding gowns. 


from Coast to Coast Free Advertising and Promotional Material 


One piece construction + Gold colored 
Write for Brochure 


corrugated board - Easily set up. 


$ 3.50 per box F.0.8. N.Y. 


GUARDIAN BETTER-PAK CORP. 


Te Leh ee ee en -) cele) a4 mba, me 











Uses Any 
Type Gas 





One-year unconditional; four 


| Finest materials, expert work- 


manship; neat in appearance. 


Saves 
Valuable Floor 
Space! 


No Expensive 
Storage Tanks 
Are Needed! 


America’s Finest Water Heater! Laundry Operators From Coast To Coast Secure 


AN ABUNDANT SUPPLY OF LOW-COST HOT WATER 


with a Ewing Improved Automatic 


VERTICAL MODEL HEAVY DUTY 


. Hot Water Heater 


Provides a constant, plentiful supply of Hot Water. 
Automatic TROUBLE-FREE operation. ae 
Quickly and easily installed . . . and ABSOLUTELY SAFE! 
Amazingly efficient and economical. Ask a Ewing user 


what he thinks of it. 


5-Year Guarantee! 


years prorated. Backed by 35 


years of successful experience. 


it comes COMPLETELY set up 
with burner and controls al- 


ready installed on the heater 








FOUR SIZES: 190,000-——-315,000, 520,000 and 900,000 BTU input. 
Recovery capacities up to 850 gallons per hour at 100 degree tem- 
perature rise. Storage capacity 50 to 226 gallons. Inside surfaces 
treated with metal protective to assure long life and clean, clear 
water. Heavy duty magnesium rods incorporated with each unit. 

Constructed in accordance with requirements of A.S.M.E. Boiler 
and Pressure Code. Each heater registered with National Board 
of Boiler and Pressure Inspectors. All safety controls listed by 
AGA. 


Write or wire for details, name of nearest distributor. 


MANUFACTURING CO. 
2545 NW 


on @ Seen. o.' 


Compact! 


10 P. O. BOX 875 


city OKLA 





on Mill St., from the estate of 
the late William Charlton 


Paynesville (Minn.) Dry Clean- 
ers. formerly owned by Duane 
Bluhm, has been purchased by 
Don Schumacker 


Darko & Sons Cleaners, 
anapolis, Ind 
fifteenth branch 
igan Rd 


Indi- 
has opened its 
at 5870 Mich- 


Leader Cleaners has opened its 
132nd store, at 7847 Belmont 
Chicago, Ill 


Barnes Cleaners & Furriers, 
2706 Ingersoll Ave., Des Moines 
has pure hased a coin- 
operated laundry at 3504 S.W 
Nintl 


lowa,. 


A storage vault has been added 
it Noah’s Cleaners, 6115 S. W 
Ninth St., Des Moines 


low i 


Valley Dry 
opened at 
Martins F* 


Cleaners has been 
3115 Belmont St 


rrv, Ohio, by Janet 


Bob Pierce have 
Bros. Cleaners to 
High. Columbus, Ohio. 


Corky and 
moved Pierce 


5205 N 


Ray and Fred Fey, owners of 
+-F Dry Cleaners and 3-F Coin- 
Operated Laundry, W. Third 


92 


St., Rushville, Ind., have opened 
an additional coin - operated 
laundry at seventh and Sexton 
Sts 


Gross Brothers and Kronicks, 
drycleaning establishment of 
Minneapolis, Minn., has opened 
G&K Cleaners Colonial 
Square, Wayzata 


on 


Modern French Cleaners, 5035 
Turney Rd., Cleveland, Ohio, 
has been opened by Leon Di- 
Egidio and his son, Leon, Jr 


Lakeland Cleaners and a coin- 
operated laundry were ope ned 
recently by Eugene Kaye in a 
newly remodeled building in 


Williams Bay, Wis 


Fox Cleaners, 4333 N. Main St., 
Dayton, Ohio, will open a self- 
laundry in an 18,000- 
square-foot addition to its pres- 
ent facilities 


service 


Judy’s Expert Cleaners has been 
opened at 3803 N. Ashland, 
Chicago, Ill., by Mr. and Mrs 
( lifford E Lane 


Colony Cleaners has been estab- 
lished at 13926 Cedar Rd., 
Cleveland, Ohio, by Sidney Pas- 
ton. The owner is a past presi- 
dent of the Cleveland Cleaners 
Institute and the Dry Cleaners 
Guild of Cleveland 





Mr. and Mrs. George Peters, 
operators of Modern Cleaners, 
Amery, Wis., have purchased 
L. Michael & Son, drycleaning 
establishment. Plans call for 
transfer of the Michael operation 
to the Modern site as soon as 
an addition is built. 


Ideal Cleaners, 133 E. Mul- 
berry, Angleton, Tex., has been 
purchased by Mrs. Joyce Huber 
trom Troy Cutbirth 


New drycleaning equipment 
has been installed at Taylor’s 
Dry Cleaning & Laundry, Coun- 
cil Grove, Kans., owned by 
Robert Taylor. 


Lane Warren is now operating 
India (Calif.) Cleaners, assist- 
ed by Mrs. Warren. 


A ribbon-cutting ceremony 
marked the grand-opening cele- 
bration of Mathews Cleaners, 
3935 Ohio St., San Diego, 


Open house and conducted 
tours were held recently at the 
newly remodeled and enlarged 
E. Pingatore & Son Dry Clean- 
ers, 713 Ashmun St., Sault Ste. 
Marie, Mich. Orlando, Frank 
and Perry Pingatore are the 
operators. 


Calif., operated by Mr. and Mrs. 
Ernest L. Mathews. 


Pete and Clovelle Steward held 
a grand opening recently at 
their new Hi-Quality Cleaners, 
8524 N. Seventh St., Sunny- 
slope, Ariz. 


Lloyd’s Cleaners has opened a 
branch at 128 Bradford Ave., 
Placentia, Calif. 


Completion of a $30,000 mod- 
ernization project at Westches- 
ter Cleaners, 2200 Highland 
Ave., Manhattan Beach, Calif., 
has been announced by Mildred 
Stucker, owner. Mrs. Stucker 


NATIONAL CLEANER 





WASHERS 


37 x 30 DRYER 


=~ . ° Te ve wash-n’-weor customers 


For illustrated 
brochure, name of 
nearest distributor, 
write... 


y 


fast, efficient service 


production and income 


High tumble basket gives gentle 


action — woash-n -weor goar- 


ments need only minor touch- 


up 
He Tererature completely 
ble; thermostatically controllec 


— high volume air flow 


Permanent type perfo 


steel lint cylinder b 


life of dryer, no 


placements 
Built in safety features pro- 
tect laundry load. 


@ Buik 


APPROVED 


EXTRACTORS 


DRYERS 


"4 Conk 


OPEN END WASHER 


HE Keymatic co 


change time sequence, 


ntrol — 


water level, tempera- 


ture at will 


me" product 


creases with Woshette's 


on in- 
fast action washing. 
Produce more loads per 


day 


Was 
change 


quick- 
formula dial — 
handles ANY 

tuatior 


# A. lable with 


hette has 


laundry 


supply 





Up to a Standard—Not Down to a Price 


COOK macuinery co., INC. 


4301 S. Fitzhugh Ave. 


Dallas 26, Texas Telephone HAmilton 1-2135 


Manufacturers of the Only Complete line of Open-end Washers 


a di- 
Dry 


installed recently 
rector in the South 
Cleaning Association 


was 


as 


Bay 


Henry Buchner, owner of A & 
H One Hour Cleaners of Wood 
land Hills and Panorama City 
Calif., has announced plans to 
open Oaks One Hour Cleaners 
at 2888 Ventura Blvd. in Thou- 
sand Oaks 


Mr. and Mrs. Gilford Perkins, 
owners of Dalworth Cleaners 
Grand Prairie, Tex., have 
opened a branch at 204 E. Di- 
vision in Arlington, to be known 
as Perkins Cleaners. 


Mrs. Margaret Watson is the 
new owner of Audrey’s Clean- 
ers, 1038 First St., Encinitas, 
Calif 


A grand opening was held re- 
cently at Park Cleaners, 22041 
Sherman Way, Canoga Park, 
Calif., by Mr. and Mrs. and 
Tony Fontana. 


A. E. Hillyer, Jr., owner of 
Kwik-Kleen Cleaners, Houston, 
Tex., has leased 2,500 square 
feet in the Oak Village Shop- 
ping Center for the establish- 
ment of Oak Village Cleaners. 


Shamrock Cleaners, Shafter, 
Calif., is now owned by Mary 
and Vurl Williams. 


1960 


Jim Moore, owner of Deluxe 
Cleaners and Laundry, 761 W 
Main, Barstow, Calif., has an- 
nounced purchase of Barstow 
Laundry, 601 E. Main, from 
Bill Funderburk and Walter 


Payne 


Park Woods Cleaners has been 
opened by Don Higgins of 
Modem Cleaners in the new 
Park Woods Shopping Center 
on Hammer Lane, Stockton, 
Calif. 


Del Mar Cleaners is now oper- 
ating in its new $50,000 estab- 
lishment at the Miller’s Meadow 
Lane Shopping Center, Ander- 
Calit. The firm’s former 
quarters on North St. will be 
retained as a pickup station. 


son, 


Kessler Cleaners, Russell, Kans., 
will move to larger quarters 
after a complete remodeling 
program. Sam Kessler and his 
son, Richard, are the operators. 


Riverdale (Calif.) Dry Cleaners, 
operated by Jerry Bartron, will 
be housed in the Dun Shopping 
Center, now under construction 
at 21282 S. Marks Ave. 


Plans have been announced for 
the establishment of a dryclean- 
ing concern in the Lakewood 
Shopping Center on Lawrence 
Station Rd., Sunnyvale, Calif. 





LIFETIME GUARANTEE 


ZEIDLER “Perma-Pad” 
Spring Cushion for Drycleaning Presses 
Permanently resilient—can’t bake or pack 
down! 
Easily installed—economically priced 
Write for literature 


ZEIDLER Manufacturing Co., Inc. 
633 Concord Avenue, Mamaroneck, N. Y. 

















FINE WORKERS 


ON THE "SPOT"... 


@ NEW BLUE 
SPOTTER 


@ PAINT & GREASE 
REMOVER 


Tough as a Bulldog—gentle as a 
kitten! 
SOLD BY LEADING DISTRIBUTORS— 
ASK FOR INFORMATION TODAY! 


L. M. LEATHERS’ SONS 
Grippo Products Division P. O. Box 1188, 


Athens, Ga. 











HEART FUND 
#1 


Defense 


Help Your 
Heart Fund 

GIVE TO THE 
1960 DRIVE 








New Income eo 
FROM FUR CLEANING a 


Deliver furs with lustre and sheen 
restored. Give the finest care 
to furs, fur-like garments and 
cashmere. Complete starter kit, 
instructions, for professional job. 


Consult your jobber aA $33 
products 


“ =" * Send for FREE I\lustrated 
Zimmerman Co. Cincinnati 19, O. gi — 


Literature 


Ken Carter's new drive-in dry- Mr. and Mrs. Robert Foulk 
cleaning establishment has been have purchased Esquire Clean- 
opened in Twenty-Nine Palms, ers, Las Animas, Colo., from 
Calif Mr. and Mrs. Grady Foster. 


Willard H. Altman and Lloyd Helen’s Cleaners has been 
R. Doan have opened Sparkle opened at 410 Main St., Su- 
Cleaners in a new building on perior, Ariz., under the man- 
Reseda Blvd., Northridge, Calif. agement of Helen Garcia. 


OBITUARIES 
| 


Peter R. Arslain, 59, founder of Odorless Dry Cleaning Co., 
Wheeling, West Virginia, died recently after a long illness 
A native of Turkey, Mr. Arslain came to Wheeling in 1920. 
He was a member of the Civitan Club and the Order of 
Ahepa Surviving are his wife, a daughter and two sons. 


J. C. Brenneman, owner of Fruita (Colorado) Dry Cleaners, 
died recently. He is survived by two sons and a daughter. 


Vance Green, 69, owner of Green’s Dry Cleaners, South 
Gate, California, died recently of injuries suffered in a traffic 
accident last December in Los Angeles. Mr. Green was a 
member of the Rotary Club, Senior Citizens Club, and the 
Masonic Lodge at Pratt, Kansas. Survivors include his wife 


and four sons 


Kenneth McDaniel, operator of McDaniel Cleaners, Kim- 
berly, Idaho, died recently. Mr. McDaniel is survived by his 
wife, who will continue to operate the establishment. 


Al P. Matlow, 70, founder and retired owner of La Jolla 
California) Dry Cleaners, died recently. Mr. Matlaw was a 
veteran of World War I, a member of the American Legion, 
the Elks, and a charter member of the Kiwanis Club. Sur- 
viving is his wife 


James Michael Petite, 53, owner of DeLuxe Dry Cleaners, 
Dartmouth, Nova Scotia, Canada, died suddenly while va- 
cationing in Florida. Mr. Petite was a member of the Dart- 
mouth Rotary Club and a Mason. Surviving are his wife and 
daughter 


John Scott, 74, retired president and former owner of Scott's 
Ltd., drycleaners of Winnipeg, Manitoba, Canada, died re- 
cently. He was a member of the Kiwanis Club, the Ancient 
Landmark Lodge of the Masonic Order, and a former mem- 
ber of the International Order of Oddfellows. Survivors in- 
clude his wife and three daughters. 
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ANNUAL CONVENTIONS 
no en emare 4 


May 5, 6 and 7—Idaho Launderers and Cleaners Associa- 
tion, Bannock Hotel, Pocatello. 


May 6 and 7—South Carolina Association of Launderers & 
Cleaners, Wade Hampton Hotel, Columbia. 


May 13 and 14—Laundryowners and Dry Cleaners Associa- 
tion of Montana, Southern Alberta and Northern Wyo- 
ming, Florence Hotel, Missoula, Montana. 


May 14 and 15—Dry Cleaners Institute of Texas, Fair Park 
Coliseum, Lubbock. With exhibit 

May 19, 20 and 21—Pacific Northwest Laundry, Cleaning 

and Linen Supply Association, Winthrop Hotel, Ta 


Washington 


coma 


May 20, 21 and 22 


kota, Huron. 


Dry Cleaners Association of South Da- 


June 3, 4 and 5—California Drycleaners Association, Lafay 
ette Hotel, Long Beach 


June 8 and 9—North Carolina Association of Launderers 
and Cleaners, Sir Walter Hotel, Raleigh. 


June 17 and 18—West Virginia Launderers and Dry Clean- 
ers Association, Daniel Boone Hotel, Charleston. 


June 19 through 26—International Exhibit, Frankfurt am 
Main, Germany 
June 23, 24 
Kansas 
The 
sourl 
exhibit. 


and 25—Midwest Cleaners & Launderers 
Association of Cleaners and Launderers and 
Associated Cleaning & Laundry Service of Mis- 


Elms Hotel, Excelsior Springs, Missouri. With 


June 24, 25 and 26—Florida Institute of Laundering and 
Cleaning, Fontainebleau Hotel, Miami Beach 
August 21, 22 and 23—Virginia Association of Launderers 


and Cleaners, Inc., Hotel Roanoke, Roanoke. 


House, Columbus 


WELCOME 
DRYCLEANERS 


“Don't these guys ever smile?” 


GROSS “,=~\ STAR 


— 
LLL EEE ene 


Bhd tttsttberd ea 





TRIPL-SAFE GRID PLATE !. Per. tine 
Masters ANY Fabric ‘ 


3. Napped surface 
The Grid Plate es $29.75 
that CAN’T ee 
make a mistake 





under 46” . 
over 46” 
mushroom oon Ge 


from your jobber 











GROSS STAR TRIPL-SAFE GRID PLATE 


MFO. BY 


| Patented | L. BEHRSTOCK CO 
1708 S. STATE ST 


CHICAGO 16, iLL 


WITH BUILT-IN @d 
STEAM FILTER 











Coming soon—a NEW Handbook! 


THE DRYCLEANER’S GUIDE 
TO SHIRT LAUNDERING 


® How and When to get started © How to equip 


® How to hire and train © How to produce 


® How to inspect and package for repeat business 


Only $1 per copy. Send your order now for a step 
by step guide on how to get in shirt laundering 
now ... successfully. 


THE NATIONAL CLEANER 


466 Lexington Avenue, New York 17, N. Y 











GREASELESS! SMEARLESS! 


NOW 


A NEW ANTI-STATIC 
SPRAY GUARANTEED 
TO BE EFFECTIVE! 


Spray the outside of plastic bags after 
garments are enclosed. NEUTRO-STAT 
prevents the bags from clinging to 
clothes! . . . prevents dust from at- 
tracting to bags! Sprayed on dark blue 
garments, keeps them lint-free! Non- 
oily, non-flammable, dries fast and 
will not spot. Low-cost. NON-RUST 
TYPE also available for use when 
metal parts will be sprayed. 


ee ee ee eg 
THE SIMCO COMPANY 
920 WALNUT ST., LANSDALE, PA. 
Ship 16 oz. cans Neutro-Stat @ $2.75 
cartons (1 doz. cans) @ $27.50 
[] STANDARD (] NON-RUST 
FIRM 


the SIMCO compan) 


820) Walnut Street, Lansdale, Pa. 


ADDRESS 


SIGNATURE 


oO 
wn 





NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 








10¢ a word for the first insertion and 8¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion; 10¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.00 (new or repect). 

Help Wanted and Situations Wanted ads 5¢ a word for first inser- 
tion, 4¢ a word for each subsequent, consecutive insertion of same ad. 
Minimum charge—$1.00 (new or repeat). Capitals or bold face type 
—double these rates. 

Add five words if answers are to come to a box number to be for- 


warded by us. Be sure to write your copy, name and address picinly. 
Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 
Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. Classified advertising is not 
commissionable. 





Mail Your Replies to Box Numbers to The National Cleaner, 


466 Lexington Avenue, New York 17, N. Y. 








CLEANING PLANTS FOR SALE 





For sale: In central Michigan, modern cleaning plant with shirt laundry. 
year $75,000. Long-term lease or will sell building with 


further information. ADDRESS: Box 8831, THE mame 


Gross last 
business. For 
CLEANER. 


NORTHWESTERN ILLINOIS—well equipped solvent “plant, established 
27 years. Gross $40,000. New building, corner location, ample parking. 
$20,000—one half down. Terms on balance. Long lease, or will sell 
building. ADDRESS: Box 8990, THE NATIONAL CLEANER. -2 


Northern 
ideal for 


Arizona—Reduced for quick sale. Complete solvent plant, 
working man and wife or partners. 1959 gross $26,000. Selling 
only $12,500, one-half down, or $11,500 cash. Owner-owned build- 
ing in ideal location. Wonderful year-round climate. Wish to retire 


ADDRESS: Box 9068, THE NATIONAL CLEANER. -2 


price 


Modern synthetic drycleaning plant in north central part of Ohio. Gross- 
ing $70 Situated in an industrial town of about 20,000 popula 


0,000 a year 
tion. Modern equipment throughout. Owner's other interests forces sale. 


Can be purchased with building or will give a good lease. For more in- 


to THE NATIONAL 
2 


formation send your 


CLEANER, in 


name and phone number 


care of box number 9070 


NORTHEASTERN OHIO “BEST LOCATION IN THE NATION.” Modern 
solvent plant in growing community, well-established. 1959 gross $30,000, 
$60,000-$100,000 potential. Will sell or lease building. Also available for 
sale, large adjoining lot for future expansion. Reason for selling—health. 


ADDRESS: Box 9078, THE NATIONAL CLEANER. -2 


CLEARWATER, FLORIDA. Best town on the west coast of state. Complete 
SOLVENT PLANT. Gross $50,000 per annum, with much higher potential 
70% of volume cash-and-carry. Land, building (2275 sq. ft.), 
equipment 


complete 
2 trucks, $3,000 neon sign included. Price $55,000. Write Dan 
TITZEL REALTY, REALTORS, P. ©. Box 1207, Clearwater, 
9091-2 


lley with 
Florida 

Complete s 
$26,000 


owns bi 


lvent plant. Ideal location in southeastern Arizona. 1959 gross 
Cash-and-carry. Selling price $15,000. Wish to retire. Owner 
1ilding. ADDRESS: Box 9115, THE NATIONAL CLEANER. -2 


For sale. Drycleaning plant and home in southern Illinois 


air-vacuum presses, 


. Complete dry- 
moisture-control cleaning, new silk press, 
$19,000 volume per year. Low rent, good 
Five-room home, 6 years old, large lot, close to churches and 
New neighborhood. $16,000 buys both. ADDRESS: Box 9155, 
THE NATIONAL CLEANER. -2 


cleaning 
puff irons and coat finisher 
location 


schools 


Ohio Valley: Modern synthetic (Detrex) drive-in drycleaning plant 
Average yearly volume $18,000. Ideal for couple. Modern building with 
apartment. Total price $27,000. ADDRESS: Box 9136, THE NATIONAL 
CLEANER 2 
$30,000 volume, nets over 50%, 
cash-and-carry, $50,000 volume with pickup-and-delivery. 
$20,000 down, balance easy terms 6 ADDRESS: Box 9137, THE NA- 
TIONAL CLEANER. -2 


Minnesota—model plant, none finer, 


potential 


For sale: Solvent plant, building and equipment, etc. Doing over $100,000 
gross. Priced to sell at $35,000. Worth much more. West central Illinois 
ADDRESS: Box 9139, THE NATIONAL CLEANER. -2 


three fast-service synthetic package plants, modern equipment. 
$100,000. Southwestern New England. Reasonably 
retiring. ADDRESS: Box 9142, THE NATIONAL CLEANER. 

-2 


For sale, 
Yearly 
priced 


gross over 
Owner 


eastern Montana. ‘Doing nice business. Ideal 
for man and wife. Price $7,500. ADDRESS: Box 9146, THE NATIONAL 
CLEANER. -2 


For sale—Petroleum — 
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Idaho: Thirty miles east of Spokane, Washington. Modern solvent plant, 
small laundry, four locations. Ninety percent cash-and-carry. Sacrifice 
for eighteen thousand on account of age and loss of wife. Last years gross 
twenty-eight thousand. Terms. ADDRESS: Box 9159, THE NATIONAL 
CLEANER. 2 


Honolulu, Hawaii—Paradise of the Pacific. Solvent plant grossing well 
over $50,000 with higher potential. Selling price $35,000, owners retiring. 
Will furnish details. Write R & M Kalihi Dry Cleaners, 1714 Colburn St., 
Honolulu, Hawaii. 9147-2 


LONG-ESTABLISHED DRYCLEANING G PLANT, $50,¢ 000 VOLUME, STRICTLY 
CASH-AND-CARRY, IN CANADA’S FASTEST-GROWING CITY. LATEST 
TYPE EQUIPMENT IN EXCELLENT CONDITION, MODERN APARTMENT, 
SELL, LEASE OR OPTION BUILDING. DELUXE CLEANER, SUDBURY, 
ONTARIO. 9148-2 


San Joaquin Valley, 
$1.60 base. Potential 
ADDRESS: Box 9149, 


California. Fully equipped synthetic. Gross $37,000 at 
$40,000-$45,000. Owner retiring, price $20,000. 
THE NATIONAL CLEANER. -2 


Central California, press shop fully equipped. Ideal for husband and 
wife. Potential $9,000-$10,000. Price $3,000. ADDRESS: Box 9150, “— 
NATIONAL CLEANER. 





Northwestern Illinois: Modern well-equipped synthetic package plant. 
Gross $800-$1,000 weekly. Cash-and-carry, top prices, low rent. Volume 
easily increased. Priced under $37,000—'/2 down, less for cash. ADDRESS: 


Box 9163, THE NATIONAL CLEANER. -2 


Public Auction—Public Auction—Public Auction. For sale: Because of ill 
health, I will sell at public auction, in Oblong, Illinois, commencing at 2 
P.M. sharp, on May 14, 1960, one established cleaning and pressing plant, 
including 6-room semi-modern home completely furnished, on 2 acres of 
ground. The plant is of block construction 36 ft. x 24 ft., with boiler 
room 10 ft. x 12 ft. All equipment in excellent condition. Gross $8,000 per 
annum, with $12,000 to $14,000 potential. Write: Oblong Cleaners, South 
Grant Street, Oblong, Illinois. L. L. & Don Houdasheldt, Auctioneers, 
Phone 1317 or 1291, Oblong, Illinois 9164-2 








BUSINESS OPPORTUNITIES 


Jobber deal for salesman selling drycleaners, carpet or hardware stores. 
Carpet foam cleaners, advertising kit and electric carpet scrubber for 
rental business. Carry conservative stock. This will make right party in- 
dependent. Give phone number. Box 20092, Indianapolis, Indiana. 9158-11 











CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light. 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 
LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 
damage for settlement of claims, expert testimony for arbitration or 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H. 3635-25 
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SITUATIONS WANTED 


Experienced spotter would like position as cleaner, 
medium-sized plant that has washer-extractor unit. Have managed 
plants, sober, family man. Something secure, permanent. ADDRESS: 
Box 8714, THE NATIONAL CLEANER. 5 





spotter, in small to 


Florida State, manager's position preferred, would consider spotter 
cleaner position in small to medium plant, that has washer-extractor unit, 
prefer petroleum unit. 24 years experience, highly technical. 44 years 
old, available about March. Want permanency, Florida location. Have 
managed plants and taught Cleaning and Spotting to veterans. AD- 
DRESS: Box 9045, THE NATIONAL CLEANER. 5 


First-class silk and wool spotter desires position as cleaner, spotter. Family 
man, have managed plants. References to ability and habits. 2302 Carter 
Street, Wilmington, Delaware 9129-5 


A-1 DRYCLEANING MANAGER, can take complete charge of medium or 
large size plant, cost control, production, quality, wants steady position 
25 years experience, 48 years old, married. Preferred Chicago, Illinois 
state, metropolitan New York, or state New Jersey, Pennsylvania. 


ADDRESS: Box 9145, THE NATIONAL CLEANER. 5 


GENERAL MANAGER, 
Capable of 


age 38, desires challenging position with future 


handling large volume plant. Extensive experience in all 
of chain store operation including personnel management, 
promotions, new site selections. Years of proven experience in plant pro 


duction and route building. ADDRESS: Box 9153, THE NATIONAL 
CLEANER. 5 


phases sales 


ALERT OWNERS INVESTIGATE: Working manager 


Experience 


A-1 spotter-cleaner 
progressive drycleaner with pol 
icy of quality at a profit. Promises money's worth in management, or 
ganization and promotion. Will consider position in Florida, California or 


ADDRESS: Box 9154, THE NATIONAL CLEANER. 5 


offers unique advantages to 


Arizona 


YEARS EXPERIENCE covering all 


including pressing, 


SALES REPRESENTATIVE WITH 14 


phases of industry route sales, sales management 


Topnotch references available 
quality firm 


with four years as sales representative 


Am seeking permanent connection with No objection to re 
opportunity to add experienced, sincere 
worker to your sales organization. ADDRESS: Box 9155, THE NATIONAL 
CLEANER. 5 


location or travel. This is your 


Silk and wool spotter fof synthetic or petroleum quality plant. Thoroughly 
experienced and efficient. Dependable and sober. Good references. Prefer 


Northeastern ADDRESS: Box 9165, THE NATIONAL CLEANER. -5 


states 








HELP WANTED 
REPRESENTATIVE WANTED: Experienced commission salesman wanted 


for Texas, Oklahoma, Arkansas, Missouri on line of basic laundry 
and drycleaning supplies. Long established leading manufacturer. Replies 


ADDRESS: Box 9156, THE NATIONAL CLEANER. 7 





Kansas, 
kept confidential 


Drycleaning superintendent 
Large C 


man on the upgrade, 


capable of producing quality work effi 
plant. Real opportunity for young talented 
or older man with successful experience desiring a 
Would also consider applicant with successful retail laundry 
superintendency background. Give full details including photo. AD- 


DRESS: Box 9166, THE NATIONAL CLEANER. -7 


ciently »nnecticut 


change 








SALESMEN WANTED 


DRYCLEANERS! GET 2 FOR 1! Add a profitable service to your present 
business and get individual identification with an outstanding nationally 
advertised trademark that will serve your present business as well. Pack- 
age promotion including TV and radio commercials. $3,500 to $8,000 
investment required. Terms available. Unlimited potential in on-location 
carpet and furniture cleaning service field. Experience helpful but not 
necessary. Will train. Exclusive territories open. WRITE. Give references, 
background, qualifications. MAGIKIST SERVICE CORP., Dept. D., Att: 
Carl V. Haga Associates, 705 S. Cicero, Chicago 44, Hilinois. 8870-14 





LARGE PETROLEUM PLANT ‘MANAGERS. An unusual opportunity for a 
position as senior field technician in the Middle Atlantic area to sell and 
service drycleaning detergents manufactured by one of America's lead- 
ing research and manufacturing organizations. REQUIREMENTS: 1. Pe- 
troleum plant managerial experience. 2. Unquestionable character. 3. 
Ability to pass rigid aptitude tests for mental and sales ability. RE- 
WARDS: 1. Thorough technical and sales training. 2. Substantial guar- 
anteed salary and expense plus a highly attractive incentive plan. 3. 
Liberal retirement income plan and life insurance plan. 4. Unlimited 
opportunity for advancement and earnings. This is a corporate organiza- 
tion and we employ no relatives. Write all details regarding experience, 
education and other qualifications. ADDRESS: Box 9102, THE NATIONAL 
CLEANER. -14 





24-HOUR SERVICE! 


All Work 
Guaranteed 


WEAVING SERVICE 


210 W. VAN BUREN STREET CHICAGO 7, ILL. 
“FREE SALES KIT” 


America’s Leading Reweaving Service 














REWEAVING 


“40°/, PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar- 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9%, New Haven, Connecticut. 3298-29 





REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth- holes, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Il. 5516-29 


FOR GUARANTEED REWEAVING SERVICE ‘ship your next damaged 
garment to us. We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge. 
French Textile Co., Dept. N, 428 Avenue A, Rochester 21, N. Y. 5831-29 


REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohio 6066-29 


The old reliable ““-BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only. 
Prompt service, reasonably priced. Our work wins you good will. Esti- 
mates cheerfully made. Return postage paid by us. If you want the 
Best,’ mail your job to “BERGER DAMAGE REWEAVING COMPANY,” 
765 | Madison Avenue, New York 21, N. Y. 5966-29 


REWEAVING BY THE SUPERIOR FRENCH " PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE ‘PRICES. SMALL DAMAGES RETURNED SAME DAY Ri- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. _ 5545-29 


MONEY BACK GUARANTEED REWEAVING. Best possible » methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohio. 


RE-WEAVING AT LOWEST WHOLESALE PRICES, 


tears, 


l-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad- 


vance if requested. Write for free signs, 


pricing rulers, 
WEAVERS, 1412 A Adams $ St., 


Toledo 2, Ohio 


labels. THRIFTY 
7446-29 


Reweaving instructions as by | an expert! A professional in the field, G. O. 
Redden, has written this simplified, down-to-earth manual: TEXTILE RE- 
PAIRING. It will give you all the information you need to repair dam- 
aged fabrics. You will be amazed at the clarity cf his descriptions in 
presenting every detail. You will be impressed with the great variety of 
weaves he includes in this small and inexpensive booklet. Here you 
will find the art of French weaving, patch reweaving, stoding, rug re- 
tufting, upholstery and knit goods repairing described in detail—in 
fact, TEXTILE REPAIRING covers more fundamental knowledge of tech- 
niques than any publication you have ever seen! Profusely illustrated 
with photographs and drawings. Send only $1.50 for your copy. The 
Bruce Publishing Company, 3304 Bruce Bldg., Milwaukee 1, Wis. 9160-29 
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WHOLESALE DYEING FOR THE TRADE 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave- 
nue, Memphis, Tennessee. 160-12 





LOEBL DYEING IS THE FINEST QUALITY PRODUCED. All garments are 
deluxe and semi-finished, wrinkle-free, soft feel, easy-to-press. Individual 
inspection of each piece assures satisfaction or money back. We spe- 
cialize in draperies, slipcovers and rugs. Loebl’s dye all colors every 
day. Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits. 
LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 8742-12 








TRAINING SCHOOLS AND INSTRUCTIONS 


BOOKS ON TAILORING, REPAIRING, DESIGNING and CUTTING on 
men's and women’s garments (separate books). Free booklets describing 
these books also. Master Designer, 
Dept. K, 400 5670-15 





sent on request. Resident courses 
S. State Street, Chicago, Ill. 

HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 
lottesville, Virginia. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 5902-15 
BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 


LEARN REWEAVING. Personal instruction by expert reweavers or home 
study course teaches secrets of this profitable trade. Results guaranteed 
Equipment furnished, Magic needle. Box 774, 

9112-15 


No experience needed 


Kansas City 41, Missouri 








SUEDE, LEATHER AND FUR SERVICE 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Natural oils, color 
and softness restored. Send for information folder and price list. Freé 
window display sign with first job. One-week service. Send to—Ward- 
robe Service, 2425 McGee, Kansas City, Missouri. 8088-13 





Suede and Leather garments cleaned and refinished. We also change the 
Advance Leather Coloring, 1628 Pitkin 
5849-13 


c r of suede. Send for price list 
Avenue, Brooklyn 12, N. Y 


SUEDE and LEATHER—Cieaned, dyed, 
TEX” 


land 5, 


refinished. Guaranteed “"FRENCH- 
LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleve 
Members of the S.L.R.A." 7947-13 


pr ess 


Ohio 


refinishing. Hundreds 
account. Try our exclusive 
regular customer. C.O.D. 
Davenport, 6055-13 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A 8901-15 


Wholesale leather and suede cleaning, redyeing, 
state. Open 
become a 


1430 Harrison St., 


of satisfied customers in every 
DAVOTEX process. You will 
CLEANING & DYEING CO., 


lowa. 


— AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Any sket $4 Ship to THE SUEDE KING, 1311 East 
Street Sharo . Pa 5234-13 


State 








MISCELLANEOUS 





EXTRA MONEY—NO INVESTMENT. Display fast selling $1 TIES sup 


ied on consignment. Latest styles 
r tie. FREE display rack, 
jress for starting assortment 


Newark 4, N. J 


patterns and colors. 30 cents profit 
bags, sign. N Rush 
93 South 


catalog name and ad 


Orange Avenue 
9157-8 


Campus Cravats 


$25,000 to $500,000 LOANS AVAILABLE, 3 and 5 YEAR TERMS, ON OP- 
ERATING CLEANING and LAUNDRY PLANTS, FAST SERVICE, INQUIRIES 
CONFIDENTIAL. ADDRESS: Box 9161, THE NATIONAL CLEANER. 8 
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MERCHANDISE FOR SALE 


SERVICE TAGS—numbered, perforated, $6.95 THOUSAND POSTPAID. 
BUSINESS CARDS—embossed, illustrated, $3.95 THOUSAND POSTPAID. 
Samples free. Rainbow Printing, 166 40th Street, S. W., Canton 6, Ohio. 

9020-45 








SOLVINK—a product continuing to serve the drycleaning and laundry 
industries for 50 years, tried and tested throughout the U. S. and Canada, 
has to be good. This is the story of SOLVINK. Removes INK, PAINT, 
BLOOD and RUST stains from colored and white fabrics, 8-ounce, pint, 
quart or gallon. Order today from your jobber or from Greenville 
Chemical Co., Greenville, S. Car., U. S. A. 8988-45 


Nylon laundry nets 24” x 36” only $13.50 per desen, hanky nets $3. 95 
per dozen, 18” x 30” nets $8.95 per dozen. Nylon filter bags for Pros- 
perity drycleaning machines $29.50 per set. Write L. S. Supply Company, 
211-57 18th Avenue, Bayside 60, N. Y. 9120-45 


Buy the usable zipper package, containing | 25 seven inch skirt zippers, 
25 eleven inch pants zippers, 25 twelve to twenty-two inch dress zippers, 
25 sixteen to twenty-one jacket zippers 
only $13. The Trade Tailors, 


One hundred al] necessary colors 
712 Manhattan Avenue, Brooklyn, N. Y 
9167-45 








TRUCK SIGNS & DECALS 


Save 50°% on TRUCK SIGNS AND DECALS: Made to order, FINEST 
VINYL PLASTIC—Write for price to: ACADEMY DECALS, 3324 Altamont 
Ave., Cleveland 18, Ohio. 9053-49 











BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
cost . . . reactivates old customers. Write for free samples of famous 
Kolorcards. Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 37, Fila. 

5947-10 








Laundry lists—4'4” x 11” $1.50 per 1,000 in 15,000 lots. 
Bond. Park Printing, Pittsburgh 35, Pa. 


White 16 Ib. 
8865-10 





Suits (double-breasted) made single, $9.95. Mail orders to White Swan 
Cleaners & Tailors, P. O. Box 8083, Jackson, Miss. 8919-10 


Suits double-breasted made single, $9.95. Tailoring any kind by mail. 
Also instruction booklet $10. Talis, 11 Pleasant Street, Worcester, Mass. 
9018-10 


132 MONEY-MAKING IDEAS FOR $1! Sensational booklet outlines suc 
cessful, usable ideas for cleaners. Send $1 to Irv Hackerman. P. O. Box 
5708, Pikesville 8, Maryland. Quantity rates on request. 9061-10 








MACHINERY FOR SALE 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 8310-4 


42 x 84” AMERICAN MASTER CASCADE double end driven Monel metal 
washers, two-compartment two-door cylinders, motor-driven. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 


We buy and sell complete drycleaning plants. Also have a complete line 
of up-to-date, rebuilt and new drycleaning equipment. Contact us for 
your machinery needs at bargain prices. WILLIAMS LAUNDRY MA- 
CHINERY CO., INC., 37-37 9th Street, Long Island City 1, N. Y., STillwell 
6-6666 8913-4 





complete with pump and motor 
402 Hoffman cleaning machine unit 
tumbler, line shaft and tanks, 
, Minnesota. 


125-150 G.P.H. Gross still 
condition 
washer, 


in perfect 
including 
with plumbing. Lik-Nu 

9143 4 
25 HORSEPOWER AMES GAS | BOILER PLUS RETURN SYSTEM. INSURA- 


BLE AND IN EXCELLENT CONDITION. MALLORY CLEANERS, BOX 43, 
ANNISTON, ALABAMA. 9152-4 


Priced to sell 
extractor, 


Little Falls 


Cleaners, 


YT 


100 lb. Vic Century cleaning unit fully automatic including ny shaker 
filters—100 gallon still—2 only 50 Ib. Hoyt reclaimers. Cleaning unit 5 
years old and reclaimer 3 years old. Must be sold. Best offer. Write or 
call Battiston Cleaners, 565 Park Ave., West Hartford, Conn. Telephone 
ADams 3-0051 9162-4 








MACHINERY WANTED 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, 
Address: “‘M.A.T.S.A.,"" Alvaro Obregén 
México 8, D. F 


BOILER FOR SALE—Kewanee series 5X 15 HP., 
pump, controls, Earl Bell, 1705 I Street, 





any amount. 
#147—Santa Anita, Ixtacalco— 
9094-3 





125 WP. (1959) gas burnes, 
Bedford, Indiana. 9151-3 
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MR. MANUFACTURER: 


In this issue, your top 
customers and 
prospects are reading 
about 


e THE OTTAWA 
STORY 


e COIN-OP 
DRYCLEANING 


e VENTILATION 
AND COOLING 


—yjust three of this month’s 
“how to” features that go 
deep into readers’ interests. 
NATIONAL 
CLEANER subscribers are 
alert, informed, able-to-buy 
NA- 
TIONAL provides them 


with cover-to-cover buying 


Because 


and because 


stimulus . . . your advertis- 


ing will always go further in 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 














The Customers Always Write 





Very Good Neighbor 


lo the Editor 

Once again I must thank you for 
your fine cooperation, and I am anx- 
ious to tell you what came out of my 
letter to ul last vear 
that I 


hangers these 


announcing 
intended to make my own wire 
being still unknown 
here 
Perhaps 
pointing answer to me that the firm 
that once idvertised self-made wire 


yu remember your disap- 


is no longer in business 
ut had printed my let 
October issue, the rescue 
form of a letter from M1 
Ww. ( vod, Nu-Way Cleaners, E] 
Doradk Arkansas, who offered me to 
make a sketch for making wire hang- 
rs. During 1943 when hangers were 
himself had made a ma- 
did the job making two 

ninute 

cepted Mr. Wood's offer 
got a real surprise Instead 
sed sketch I received a 
1 Mr. Wood stating that 
workshop and tinkering 
1 made the machine for 
machine, with in 
ise it, would be sent 
odwill from one cleaner 


inv charges what 


t the ha 


WurRTz 
Wiitz Renseriet 


> Denmark 


Many Thanks! 


entific Sales Service 
further me dozen 
February 1960 Guide 
employs several hun- 
le in England and there 
i keen demand amongst the 
executive staff for the opportunity to 
re id the ormal issue 
You are to be congratulated on the 
magnificent effort vou have made to 
1960 Guide 


The wealth of real information con- 


produce the February 
tained therein is proo! of the great 
umount of research 

I feel quite confident that there can 
be no other magazine in the drvclean- 


100 


throughout the world 
comparable in standard to your publi- 
cation 


ing industry 


I do not make a habit of writing in 
such laudatory terms; on the contrary 
this is the first of its kind that I have 
ever dictated 

E. BowDEN 

Managing Director 
Replacement Cleaners Limited 
Pontypridd, South Wales 


More Congratulations 


To the Editor 
It was good news to read of your 
promotion to general manager of TH 
NATIONAL CLEANER, The Laundry 
Journal and the National Rug Cleaner 
Our sincere best wishes for your con- 
tinued success in this new position 
It is also good to know that vou will 
continue to edit THe NaTIONAI 
CLEANER, a post you have filled with 
great energy and imagination these 
past seve ral years 
We have always enjoved working 
vith vou and we look forward to con 
tinuing a fine relationship with you 
publication in the years ahead 
ALBERT E. JOHNSON 
Director of Trade Relations 
National Institute of Drycleaning 
New York, N. ¥ 


lo the Editor 

Congratulations on your promotion 
Just read 
Keep up the good stories on advertis 


ibout it in the new issue 


ing and sales promotion 
MarTIN HERSHKOWITZ 
Wallach Laundry 
New York, N. ¥ 


Shirt Series Reprint 


To the Editor 
W e h ive 


business for a long time and have sub- 


been in the drvycleaning 


scribed to vour magazine for a num- 
he I ot vears 


We are now in the process of setting 





Let’s Hear From You... 


We welcome your inquiries, your 
views about every phase of the dry- 
cleaning industry, your problems and 
your solutions to problems. Address: 
The Editor 

The National Cleaner 

466 Lexington Avenue 

New York 17, N. Y. 











up a shirt laundry for the first time and 
just became aware of the series of 
articles you are running entitled “The 
Drycleaner and Shirt Laundering.” 
The first of these articles we noticed 
was in the March issue, Part VIII. Un- 
fortunately, we have not saved the 
previous issues and therefore we do 
not have Parts I through VII. 

Would it be possible for you to send 
us these previous parts, I through VII, 
since we believe we shall be able to 
derive a great deal of benefit from 
them. 

Lewis BERMAN 

Office Manager 

Swank Dry Cleaning Co. 
South Bend, Ind. 


The demand for tear sheets of this 
shirt laundering series has been so 
great that our supply is exhausted. 
However, the entire series is now be- 
ing reprinted in booklet form, and we 
will announce its availability when 
published.—Eprror 


Share of Dollar 


To the Editor: 

In the NATIONAL CLEANER & DYER 
Guidebook it is stated the average 
family spends $53 plus for dryclean- 
ing, laundry, etc., in one year. What 
is the ratio of drycleaning to laundry? 

MoperN CLEANERS & DYERS 
Columbus, Neb. 


During the census year 1958 Ameri- 
cans spent $1,600,000,000 for dry- 
cleaning, $1,400,000,000 on launder- 
ing. The latter figure includes other 
than family work; such as industrial, 
linen supply and diaper service, but 
it does give an idea of the volume in 


both fields —Eprror 


Sources Furnished 
lo the Editor: 

I am in need of advertising mats, 
posters, banners, 
streamers and radio scripts. 

I get one now and then from a dis- 
tributor covering a service; i.e., water- 
proofing, mothproofing, etc., but I 
need posters covering the general field 
of drycleaning so that I can trim my 
windows and counters. 


window window 


Can you tell me where such mate- 
rial is available? 

C. E. RoBerts 

Roberts Cleaners 

Mt. Sterling, II] 


NATIONAL CLEANER 





up? \\ 
lve got QN  ADJUSTA-FORM Fachionor” MODEL A-3 
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‘They get quality, | get protite from super production" 


“My customers love me...love my quality. 
Can't give all the credit to my Adjusta-Form Fashioner, 
but it has been a lifesaver in my finishing 
room. It’s the first steam-air finisher that handles 
ALL types of garments... ALL types of fabrics. 
Everything from wools to silks. Of course, I always want 
to please my customers... but I do like the extra 


profits | make on increased production,” 


Call your Adjusta-Form jobber for further 
information or write direct. 


WICHITA PRECISION TOOL CO. INC. 
Ae "ooongaeems Te Orgy | eon 





“FABRIC FEEL IS FREE! 


AIR OPERATED 





Just flick the “Fabric Feel” knob. That’s all! And 
your Pantex Press is ready for any fabric. Press- 
ing perfection, fast and easy, without costly mis- 
takes. It’s all yours with Pantex’s exclusive 
“Fabric Feel” ... and you don’t pay one dollar 
more for it! 
Eliminating old-fashioned complicated pressure 
settings, the “Fabric Feel” is a blessing to the new 
and even the most experienced 
press operators and speeds up 


their output tremendously 


Your Pantex representative will 
gladly give you full details. Ask 
him, or write for your copy of 
the “Fabric Feel” descriptive 
bulletin. 


in-one press for The “Fabric Queen” offset for qual- Pantex Trouser Leg Presses for Pantex Trouser Top Presses pro- 
ng, utility and drape ty ik finishing fast, standardized results vide perfect top press. 


MANUFACTURING CORPORATION 


PAWTUCKET, RHODE ISLAND 











